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OIL PATCHOULY 
“StaffAllen’s”’ 


T is not generally recognized, perhaps, that using the same leaves it is 

possible to get varying qualities of pure Patchouly Oil depending on 

whether the distillation is carried on so as to give the largest yield or 
the finest oil. In the preparation of Oil Patchouly “StaffAllen”’ yield is 
sacrificed to quality. 


For many years the most discriminating perfumers have selected Stafford 
Allen’s Oil Patchouly as most dependable and best suited for their 
purpose. The slight additional cost of using a high-grade oil is more than 
outweighed by the better results obtainable. 


UNGERER & COMPANY : New York 
STAFFORD ALLEN & SONS, Ltd. London 
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Physicians Correct Attitude Toward Cosmetics 

N the midst of an imposing array of scientific arti- 

cles, many of which seem to be of considerable 
probable value to the physician, we discovered in the 
Mav issue of American Medicine an article entitled 
“What Price Beauty?” by Dr. S. Dana Hubbard. The 
article handled in general terms and vague, unscientific 
manner the “dangers” of cosmetics as they appear to 
the author, who, as our readers are aware, looks at this 
matter through glasses which magnify the blemishes, 
as do so many of our professional reformers. 

It is hard to believe that Dr. Hubbard means all the 
bad things he says about the toilet preparations indus- 


try. He can hardly wish to see it abolished altogether, 
for what would he do without this pet theme to keep 


himself in the public eye? And what would New York 
do without its periodic dose of old bother Hubbard ? 

We do not quite understand what place an article 
such as that of Dr. Hubbard should find in a journal 
of the scientific reputation of American Medicine, but 
after all, we should not attempt to edit that journal, 
having our hands full editing our own. Nor will we 
criticise any really scientific article on cosmetics which 
may be published there or elsewhere in medical litera- 
ture. Obviously the physician should be informed as 
to the facts about cosmetics, but that is something quite 
other than the subject matter of Dr. Hubbard’s article. 

We do not wish to be too severe on the doctor. Ob- 
viously, despite years of study, he has been unable to 
grasp the subject about which he discourses so fre- 
quently and so violently. Indeed, it is our desire to 
help him all we can in his study of cosmetics and 
their effects. Accordingly, we would call his attention 
to an article which appeared in the March 15 number 
of the New York State Journal of Medicine. ‘This arti- 
cle is entitled “Cosmetics” and was prepared by Law- 
rence K. McCafferty, M.D., and Serafino Genovese, 
M.D., and represents researches done in the Depart- 
ment of Dermatology and Syphilology, New York 
Polyclinic Medical School and Hospital, service of Dr. 
F. H. Dillingham and the Vanderbilt Clinic, Columbia 
University, service of Dr. J. Gardner Hopkins. 

The authors of this article take up seriatim the 
various ingredients which may cause trouble in sus- 
ceptible individuals (!) most of which by the way, are 
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no longer used by the manufacturers, and list a group 
of ideal formule for cosmetics. After proposing that the 
present regulations of the New York City Health De- 
partment be incorporated in some way in the Federal 
Food and Drugs Act, they virtually prove the lack of 
any necessity for such legal control of cosmetics by 
citing the statistics upon the subject. We quote. 
“Taking the average price of all the afore- 
mentioned cosmetics at fifty cents a package, we 
have the following figures as to the number of 
packages sold in 1925—one year—as compared 
with the A.M.A. figures for dermatitis for an in- 
de finite period: (Italics ours.) 
Pkgs. sold 
A.M.A. 1925 
Hair dye 
SEGUE COMES: ons dees ce eel 
Creams co 
Rouges a) 17 
Powders , 5 
Miscellaneous 


104 22,182,000 
68,356,000 
2,864,000 
bleaches 57,502,000 
Fur Dyes 

**144 cases reported by 52 dermatologists or 
2.32 cases per doctor. It can be assumed that 
15,000,000 people use furs around the neck. 

Harr Dyers 

“74 cases reported by 62 dermatologists or ap- 
proximately 1.2 cases per doctor or 1% as many 
cases of hair dye dermatitis as for fur dyes. 

‘There are 40,000 beauty parlors in the United 
States. Assuming that each one dyes two persons 
per day or say 50 per month, we have 600 per year 
or a total of 24,000,000 applications of hair dyes 
per year, and this does not include the dyes sold 
over the druggists’ counters for self application. 

“There are approximately 15,000,000 packages 
sold each year, one firm alone reports 4,500,000 
applications in two years. 


Harr Tonics 
“30 cases reported by 62 dermatologists. 
“At least 10,000,000 people use hair tonics. 
‘The small number of cases of dermatitis re- 
ported is misleading because only a few physicians 
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took the trouble to make reports. The percentage 

is very much higher than indicated above, yet not 

alarming.” (Italics again ours.) 

The authors close with an argument against the 
treatment of pathological conditions of the skin by 
others than licensed physicians. We are in accord with 
that stand and we believe that there is no manufacturer 
of toilet preparations who would do anything to break 
down the Medical Practice Act or advocate anything 
but its full enforcement and strengthening, if need be. 
That is a subject which has nothing to do with the 
regulation of cosmetic manufacture. 

We do not concur in all of the conclusions which 
they draw from the facts and arguments presented, but 
we credit Dr. McCafferty and Dr. Genovese with a 
sincere attempt to contribute something worth while 
to the discussion. They present a scientific argument 
with due regard for the facts, which are fairly put for- 
ward. We wish that all proponents of cosmetic legisla- 
tion would work along the same lines. 


The Development of American Essential Oils 


HILE less has been heard recently regarding 

research looking to the extension of the culti- 
vation of aromatic plants in the United States, this 
subject has by no means been wholly neglected during 
the last year, Experiments have been carried on in 
various parts of the country with varying success. 
Enough preliminary work has been done to show that 
the case is not hopeless and that many aromatic oils, 
not now commercially made here, can be produced 
readily enough in this country. 

The work, however, has not progressed as rapidly 
as it should, largely through lack of interest on the part 
of the manufacturers, who should be most interested in 
the problem, and lack of co-operation by them with the 
Department of Agriculture, whose work would be more 
vigorous, and doubtless more productive, if it enjoyed 
a greater measure of support by the perfume industry. 

At the risk of becoming tiresome, we would again 
suggest that our perfumers might here take a leaf out 
of the book of their French competitors. France, while 
producing perfume materials in far greater variety and 
abundance than the United States, has becn dependent 
upon other countries for some of them which it might 
have produced itself. Steps are now being taken by 
the French industry in co-operation with the govern- 
ment looking to the production of bergamot oil and the 
independence of French perfumers from the Italian 
supply of this essential raw material. 

It will never be possible to make the United States 
wholly independent of foreign sources of perfume raw 
materials. Grasse will always be the center from which 
many of these must come to our perfumers. But there 
seems to be little reason why,more of these important 
products should not be produced in America. Climatic 
and soil conditions to accommodate the crops are avail- 
able here; the government is ready and even anxious to 
co-operate; land and capital should ‘be forthcoming 
easily enough. All that seems to be lacking is a real 
desire on the part of the perfume industry to bring a 
supply of American raw materials to the American 
perfume industry. 
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“‘Carelessness” and Fire Losses 


N examination of fire losses in the United States 

again shows that, while some progress toward 
better conditions is being made, there is still an 
astounding and appalling loss of property and life 
each year by fire. Statistics, recently released, show 
that two lives and $60,000 in property are sacrificed 
to the flames every hour. Experts say that a consider- 
able portion of this loss is preventable and charge a 
huge percentage of it to carelessness. Undoubtedly it 
is true that the forgotten electrical appliance, the cig- 
arette stub tossed aside, the accumulation of rubbish 
and other inflammable material and other so-called 
“careless” acts are responsible for many fires. But 
there is another sort of carelessness which must also 
be taken into consideration in assessing the blame for 
the huge annual loss. 

In industrial plants the fire hazard from the causes 
referred to has been brought down considerably. Care- 
lessness is now less frequent than it has been and there 
are fewer fires which may be charged directly to such 
causes. In initial ‘construction and in remodeling of 
plants and industrial units, however, there is another 
sort of carelessness which has not been overcome to any 
extent as yet. Safety factors are not always, nor even 
frequently, considered as fully as they should be in 
the construction of new units or the reconstruction of 
old ones. The question of the additional expense of 
fire resisting doors and walls, adequate and safe chim- 
neys, and other protective means is often allowed to 
interfere with the construction of these proper safe- 
guards. 

Adequate protection against fire is not an expense 
but an investment. If only a small fraction of the 
annual loss is saved thereby, the expense is more than 
justified. When building or reconstructing, bear in 
mind that your own plant may be the next to go, s0 
leave nothing to chance in the hope of saving the 
few dollars needed to bring about almost absolute 
safety. 
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Official Record of F. E. M. A. Convention 


Proceedings of Meeting at Buffalo, N. Y., May 23, 24 and 25, 1928 


BURNETT E. BRENDLINGER 


(1st 


GeorceE H. 


( President ) Vice-President ) 


LesLig K. TALMADGE FRANK L. Beacs 


(Secretary) ( Treasurer ) 
OrFICIAL ROSTER OF THE F. E M. A, For 1928-29 
President—Gerorce H. Burnett, Boston, Mass. 

First Vice-President—E. L. Norristown, 
Pa. 

Second Vice-President—]. A. Hanpy, Buffalo, N. Y. 
Third Vice-President—W. F. Meyer, St. Louis, Mo 
TALMADGE, Hartford, Conn. 
Beaccs, Newark, O. 
Secretary—TuHomas J. 


BRENDLINGER, 


Secretary—L. K. 
Treasurer—F., L. 
General Counsel and Executive 
Hickey, Chicago, Ill. 

(In addition to the above-named 
Chicago, Ill., Frep S. 


New York City, GrorGE 


Executive Committee 


oficers)—D. T. GUNNING, ROGERS, 


Middletown, N. Y., F. M. 
M. Armcr, Baltimore, Md. 


BoyLEs, 


The Ninteenth Annual Convention of the Flavoring Ex- 
tract Manufacturers’ Association of the United States was 
held at the Hotel Statler, Buffalo, N. Y., May 23, 24 and 23, 
1928. It again proved to be a most successful meeting and 
a most enjoyable occasion and a worthy successor to the 
long list of successful meetings held by the association in 


tormer years. The business sessions were both interesting 


and profitable and the ent 


MEYER 
Vice-President ) 


J. A. Hanpy W. F. 


(2nd Vice-President) (3rd 


GUNNING 


Hickt D. T. 


I xecutive 


THomaAs J. 


(General Counsel ) Committee ) 


| which the committee 


had provided was thoroughly by the members, while 


the hospitality of those wh« 1 as hosts to the members 


will be long remembered 
formally President D. T. 


The convention was 


Gunning with the appointment llowing special com- 
mittees : 
Pr. Ss 


Muchmore, chairman; Rogers, 


Handy, W. F. Meyer, E. L. 


Resolutions—F. S. 
B. H. Smith, J. A. 
and T. J. Hickey. 
\uditing—L. K. 
A. F. 
Nominating—F. L 


Brendlinger 


Talmadge, chairman; C. Nowland, 

W ussow. 

Beggs, McCormick, W. 

Meyer. 
Sergeant-at-Arms—M. B. Zimmer 

his report for the last year 


He said 


President Gunning then read 


which outlined fully the work of the association. 


in part: 
“Welcome to this our 


19th Cordial 


greetings to you, individually and collectively, 


Annual Convention! 


and may we 
all profit and enjoy the program. 
“As is usual, the President will summarize the activities 


of our association during the past year and the various 





committees will present more detailed reports of their par- 
ticular activities. ‘ 

“We have held tive meetings of the Executive Committee 
since our last convention. These meetings were well at- 
tended, the business carefully discussed and every attention 
given to the interests of the Association. 

“The Association has issued during the year 
No. 243 to No. 281. 


times as are 


Circulars 
Circulars of this nature come out at 
such considered necessary to put betore our 
members information bearing on the conduct of their busi- 
ness. A number of these circulars are most important and 


will be covered in detail in the report of our Legislative 
I wish, however, to refer particularly to Cir- 

256 and No. 258 

Nos. 

Relate to permits, as provided in title II of the 

Prohibition Act, 


cating liquors for non-beverage purposes ; 


Committes 
culars No 
Nos. 2 and 3. 
National 


traffic in intoxi- 


“Circulars 256 and 258—Regulations 
for the manufacture of or 
also similar pro- 
visions pertaining to the production, tax, etc., of industrial 
alcohol; and to the 
In effect October 1, 


manufacture, sale and use of denatured 
1927 


identified as 


alcohol 
‘The se 


in process ot 


Nos. 2 and 3, 


months prior to their 


regulations, now were 


revision for several 
promulgation, and embody a number of important changes. 
Under 
of all classes must 
1928. 


each 


the provisions of each of these Regulations, permits 
be renewed annually after December 31, 
Renewal applications must be filed in July or August 
year These requirements should be borne in mind 
member. 

‘Trade Mark The 


Patents has reported H. R. 13109. 


by every 


Legislation House Committee on 
This measure is a con- 
Mark 
of the good features of the present statutes as 
The 


registration of 


solidation of the various Federal Trade Laws. It 


embodies all 


well as several new important provisions. most im 


portant new provision permits the trade 


hicl 


marks which have acquired a secondary meaning dis- 


hing the merchandise of the applicant for registration 
‘marks,’ registerable 
} 


descriptive of the goods, 


heretofore not because they 


are in a senst 


have become identified as the marks of 


manufacturers due to years of 


nd advertising, and the public has 


cogznize 


these products as a 


manufacturer's merchandise 


ow pending would permit 
registration of trade marks which have 


acquired a secondary meaning when 


} 


can be proven that the ‘marks,’ through 


has acquired such secondary 


long usage 


meaning and distinguishes the appli 


cant’s merchandise 
existing 


“Certificates, as under the 


will force for 


1 


law, remain in twenty 
ut it is provided that registra- 
hall be 


from 


cancelled at the end of 


years date of registration, 


unless within three months preceding 





the expiration of the five-year period, 


an affidavit is filed stating that the trade 
mark is still in use 


“Legislation: Eternal vigilance is still 





the price of our existence, and I can- 


not impress upon you too forcibly the 


necessity of the fullest co-operation of Mr. 


all our members, if we are to succeed 
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in safeguarding our interests. The success of our Associa. 
tion in combatting adverse legislation is in direct ratio to 
the activity, harmony and co-operation of our entire mem- 
bership. While it is customary to definitely place responsi- 
bility in the hands of a few, we must recognize that such 
an arrangement applies primarily to National Legislation, 

“A Legislative Committee does not in my opinion satis. 
factorily function in state legislation, because frequently 


state legislatures resent the interference of outside jn- 


fluence. 
“We are 


legislative work in the hands of one so highly qualified 


most fortunate in having the direction of our 


through years of training and experience, as our able 
Executive Secretary and Counsel, Thomas J. Hickey. 

“All bills introduced, either State or National, are care- 
fully examined by Mr. Hickey. Where action is necessary 
detail. If it affects all 


circular recommending general action is issued. 


it is outlined in our members, a 
This cir- 
cular is also forwarded to various groups of merchants or 
manufacturers in the state particularly interested, as well 
as allied associations, thereby assuring contact with every 
one whose interests may, in any way be affected. 

“The members 
selves for or against any legislative measure should be self- 


Frequently bills are so framed as to meet with the 


inadvisability of our committing them- 
evident. 
approval of laymen, yet to one experienced in legislative 
matters and law interpretation may be found most vicious. 

“The 


members of the 


handling of state legislation is the duty of the 


state under the direction of our counsel, 
and since he can merely outline the procedure, the real work 
of creating opposition to hostile legislation devolves upon 
the local members. In this connection I wish to emphasize 
the fact that when our members are organized into a sec- 
tion, their work in handling legislation is much more effec- 
tive and vigorous than where there is no section organized 
The proof of the value of sectional organization is shown 


New 


“In national 


by the success in England, Chicago, and St. Louis 


legislation, though we 
can most effectively use our full Legis- 
vitally impor 


lative Committee, it is 


tant that all members not only write 
their representatives but also forward 
a copy of the letter promptly to our 
Executive Secretary that he may know 


taken. | 


emphasize the importane 


What action is being cannot 
too strongly 
of such action on your part 

“The 
ship on all legislative matters has been 


Not 
called 


co-operation of our member 


splendid. once has any member 


failed when upon, as a result 
success 


What 


we ask is a continuance and extension 


of which we have been most 


ful in defending our interests. 


of this help. All of us are subject t 





call \ll will respond promptly. 
‘Mr. Hickey’s Services: 1 cannot 
let this opportunity pass without mak- 
ing acknowledgment of the able serv- 
Executive Secretary and 
Hickey. In my 
our legislative work, mem- 


ices of our 
Counsel, Thomas J. 

review ot 
Ir., bers gained a general idea of the value 
that important 


LARKIN 


AND Hostess of his services in 
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F. M. S}OYLES 


(Executive Committee) (Executive 


feature of our association’s business, but none can ap- 
preciate more than your president, the extraordinary ability 
and activity of Mr. Hickey in all matters affecting our 
membership His legal knowledge, his executive skill, 
his alertness and energy in all things of interest and im- 
portance to us, have been of immense benefit to the asso- 
ciation. 

“I most cordially pay tribute to the invaluable services 
rendered me by Mr. Hickey during my term as president 
of our association. To the multitude of questions pre- 
sented to him he responded cheerfully and it is due to his 
many suggestions that I could advise the members clearly 
and to the point on important matters. He and I have been 
in close touch in Chicago, a situation that has enabled me 
to enjoy prompt personal attention, given with courtesy 
and cheerfulness, by Mr. Hickey, to all matters pertaining 
to the interest of our association. 

Membership: The efforts of the Membership Committee 
are directed not only to increased membership but to the 
securing of members of good business reputation in keeping 


} 
with the high principles governing our membership require 


nents. It was a pleasure to welcome six new members to 
our organization during the year. 


“It should be the aim of all of us to help the Membership 
Committee in securing new members. Let us take a little 
more active interest in membership affairs with the view of 
getting all reputable business firms of similar trade and 
standing as ourselves into our association. In numbers, 
as in union, there is strength. 

“Household Use of Flavorings: The only obstacle that 
prevented the American housewife from long ago reaching 
her present enviable position as the best cook in the world 
was her lack of knowledge of the proper flavoring of foods 
That was practically the only feature in cooking where the 
French, and the Italian, and perhaps the German women, 
had the American women at a disadvantage. That was why 
Americans, when they became sufficiently wealthy to engage 
special cooks, preferred French chefs. 

“Today those conditions have changed and American 
cooking receives its recognition as the leader of those 
‘nationals’ who so long held sway as the world’s best cooks. 
Educational campaigns on the proper uses of flavors in 
foods have done much to bring about this desirable condi- 
tion, and American ingenuity in the manufacture of utensils 
for efficient cooking has contributed considerable to the 


Frep S. 


Committee ) 


, 
RoGeRs Georce M. Armor 


(Executive Committee ) 


proud position of American cooking today. The American 
kitchen is the best equipped, mechanically, of any in the 


world, and in sanitation is way in the lead. 


“We must take advantage of the situation by more and 
better advertising of our products. We must “broadcast” 
fully the pleasing and palatable uses of all our flavors in 
foods, and thus help the American housewife not only to 
maintain but to enhance the present high reputation of 
American cooking. An increased use of flavors in food- 
stuffs will bring added pleasure to cook and consumer and 
profit to ourselves. 

“It is fair te give credit to educational campaigns, such 
as radio talks, cooking schools, advertising, etc., for the 
present high reputation of American cooking, but the main 
credit goes to the American woman. I believe the Ameri- 
can housewife today is the best cook in the world, and that 
he has attained that position through her patient and pains- 
taking efforts to master the art of preparing foods for the 
table. 

“Extract Exhibit at World’s Fair, 1933 As you all 
know, a great World’s Fair is to be held in Chicago in 
1933. This is not to be confined to local, state, sectional, 
or even national interests but 1s to be what its title implies 

a World’s Fair, a fair which will bring exhibits and 
exhibitors from all parts of the world. Here is a golden 
opportunity for our association to carry, what Mr. Burnett 
has called, our message of ‘favor consciousness’ to the 
people and to illustrate it in a most effective way. An 
educational exhibit of flavoring extracts—showing the 
plants from which the flavors are extracted and the process 
of production as well as the finished product—would give 
millions of people a good insight into the character of our 
great industry and the tribute levied from all parts of the 
world to secure the ingredients necessary to manufacture 
extracts for food flavoring purposes. 


“IT most earnestly recommend that a committee be ap- 
pointed to consider the suggestion that our association 
enter a trade exhibit at the World’s Fair, 1933, with a view 
to taking advantage of the opportunity offered, and to 
report their findings as soon as possible. 

“Educational Advertising Our Committee on Educa- 
tional Advertising and Publicity has been very active in 
promoting the principal object for which it was created— 
keeping the ultimate consumer well informed on the sub- 
ject of flavoring extracts and urging a more general use 





214 


AMERICAN 


NINETEENTH 


of them in the flavoring of foods. The publicity has made 


our industry better known than ever before by creating a 
Our association 


has real reason to be proud of the splendid work of the 


more general interest in food flavorings. 


Educational Advertising and Publicity Committee. 
“For past 


office of 


the 
deeply 


two years you have honored me with 


president of our association—an honor 


and sincerely appreciated by me. It has been a period of 


considerable activity in local, state and national regula- 


tions and restrictions affecting the business interests of the 
this The 


ports of our various committees show how well they have 


members of association and kindred trades. re- 


handled these matters. As president, I am deeply grateful 
to these committees for their splendid work in helping me 
the With all the 


work attached to the office I have really enjoyed the honor, 


to conduct business of our association. 


thanks to the fine co-operation of everyone in the asso- 
ciation 

“In retiring from the presidency, I wish to express my 
thanks to the 
Executive Committee and all other committees, to Thomas 


hearty appreciation and tender my sincere 


J. Hickey, our Executive Secretary and Counsel, and to 
all the officers of our association for their keen interest 
and true co-operation in all matters connected with the 


business of our organization. Their co-operation has been 
a source of strength and real pleastre to me in my term of 
office. To all thanks 
for the hearty support given to me and my ‘cabinet.’ This 


friendly spirit of co-operation has contributed greatly to 


members, also, I tender my sincere 


whatever success has been achieved in behalf of your in- 
terests. 

“I shall always treasure the memory of your friendship 
and support and the honor of being one of your presidents. 


My grateful thanks to all of you!” 
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ANNUAL CONVENTION OF THE FLAvor!> Extract 
Report of the Treasurer 

The treasurer’s report, which was read by F. L. Beggs, 

again showed the association to be in excellent financial 

condition and emphasized through the size of the appro- 

priations the amount of work which the association has 

done in the last year, The report was referred to the 


auditing committee which unanimously approved it 


Executive Secretary Reports 


Executive Secretary T. J. Hickey presented his annual 
report which read, in part, as follows: 

“Since our last convention a total of $9,568.81 was col- 
the 


and fees for the year ending June 1, 


lected and forwarded to treasurer representing dues 


1928. Statements for 
1928 dues are being mailed out. 


“During the year eight new members were elected as 


follows: Alberts Company, Inc., Richmond, Va.; Felton 
Chemical Co., Brooklyn, N. Y.; Turner Glass Company, 
Terre Haute, Ind.; Citrus Products Co., Chicago, Illinois; 
Norda Essential Oil & Chemical Co., New York, N. \ 
The Cinco Chemical Products Co., Cincinnati, Ohio; Rus- 


sell R. Sloan & Co., New York, N. Y.; Seely Mar 
Co., Detroit, Mich. 


ufacturing 


Legislation: Last winter eight state legislatures were 


in session. Congress is also in session. <A total of 137 
legislative bills were received and given consideration. 
Following is a list of bills in congress and the various 
states which were handled by the association: 

“Congress, 27; Kentucky, 8; Massachusetts, 25; Missis- 
sippi, 22; New Jersey, 12; New York, 24: Rhode Island, 


10; South Carolina, 3; Virginia, 6; Total, 137. 

‘Sale of Aspirin and Similar Items: The 
is carrying on a continuous fight to preserve the right of 
general sell and other 
remedies, The druggists’ associations and the 


association 


merchants to aspirin household 


Boards of 
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Pharmacy of the various states have waged a vigorous 
and systematic campaign for a number of years to curtail 
the right of general merchants to sell these products. I 
had scarcely gotten home from our last convention when a 
case involving this question came up for trial at Waukegan, 
Illinois. I appeared for the defendant in that case and after 
a full trial before the County Court of Waukegan, Judge 
Persons held that the Illinois Pharmacy Law which under- 
took to prohibit 


is unconstitutional 


selling 
that this is the 
first case that has been decided under the present Pharmacy 


general merchants from aspirin 


and void. I believe 


Law of Illinois. There is another case pending at Paxton, 
Illinois, against a grocer of that city, and while this party 
has his own attorney, I am in close touch with the de 
fendant and his attorney, and confidently expect that when 
the case is tried the court will follow the ruling of the case 
at Waukegan. 

“In the meantime a development has 


very important 


arisen in Ohio involving the right of general merchants to 
sell aspirin and other items. The Ohio situation is being 
handled by Mr. Beggs in Ohio 


Grocers’ Association, and we may look for early action in 


co-operation with the 
that state which will clear the atmosphere. 

“Hearing at Washington in re Revision of Prohibition 
Regulations: Dr. Frank M. Boyles and I attended a hearing 
inthe Treasury Department at Washington on June 28 and 
29 pertaining to the revision of Regulations No. 2. This 
hearing was attended by many representatives from other 
associations and business houses interested in the regula- 
tions including Mr. Armor of McCormick & Co., Inc., and 
Harry B. Thompson of the Proprietary Association, and 
representatives of various bond houses including an attor- 
ney appearing for Mr. Eddy. The regulations were taken 


up for discussion section by section. I believe that every 
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point we asked for was granted with the possible exception 
that I do not think that the regulations will allow permit- 
holders to draw down the full amount of alcohol called for 
by their bonds without showing that they need all of this 
alcohol in their business. In my work for members of 
the association I frequently have received complaints from 
that 


manner which seemed to them arbitrary. 


them their alcohol allowances were cut down in a 


This is really 
a source of annoyance to a members, 
this 


asked 


great many of our 
reached 


inserted 


therefore, when part of the regulations was 


for discussion I that some provision be 


good standing to draw down 


without 


allowing manufacturers in 
whenever 


deal of 


their full allowance of alcohol question 


they wished to do so. I encountered a great 
opposition from the Bureau Committee which was sitting 
to hear the matter, and the provision which prohibits the 
right of the permit-holder to draw down his full allowance 
of alcohol was retained in the regulations. The liquidated 
We also 


secured the inclusion of the provision that the requirement 


damage clause was stricken out of permit bonds. 


that certain flavors like apricot, etc., shall contain 5 per cent 
of ethers or esters shall not be held to apply to soluble 


flavors sold to bottlers and others for further manufac- 


turing purposes. 
“Federal Trade During the past year the 
Federal Trade Commission has evidenced a disposition to 


Commission 


regulate the labeling of food products shipped in interstate 
commerce. This activity on the part of the commission is 
to be deplored. The manufacturer who is now subject’ to 
the whims and notions of the food departments in forty- 
eight different states will not relish the idea of submitting 
to the yoke of a new and independent Federal Department. 
For more than twenty years the Food, 'Drug and Insecti- 


cide Administration of the Department of Agriculture has 







lucated by the understand at least a few 


are confronted 


been e trade to 


of our difficulties and problems. Now we 


with the possibility of the Federal Trade Commission mak- 


ing new demands upon us without having the advantage or 


opportunity of learning anything about our business. 
Already certain conflicts have arisen between the Food, 
Drug and Insecticide Administration and the Federal Trade 
Commission and we may look for a great many more dif- 
ferences of opinion to be fought out pro and con between 
these two independent departments at the expense of the 


manufacturer who ships his goods in interstate commerce. 


We understand this subject will be up for discussion at one 


of our executive meetings during the convention, and there- 


elaborate in this report.” 
Hickey 


the points 


fore, I do not 
\fter 
informally in 


upon 
formal talked 


which 


presenting his report, Mr. 


elaboration of several of 


he had made, giving specific instances of the work done 
in Illinois and Ohio and of the difficulties arising out of 
the attempted control of the situation by the Federal Trade 
Commissio1 


The report was accepted upon motion 
Legislative Committee Report 
Dr. F. 


committee was presented by 


M. Boyles, chairman, the report 
Mr. Hickey. 


In the absence of 
ot the legislative 
It follows, in part: 

“All of our members are interested in any bills which 
affects the manufacture, sale or labeling of flavoring ex- 
tracts, whether such, a bill be a national feature or a state 
A typical illustration of this class of bills was 

H. R. 950, by 


Rhode Island Legislature. 


proposition 
Rhode introduced 
March in the This bill, if en- 
acted, would have required all stores selling extracts, flavor- 


Island Lawton, late in 


to secure an annual license from the State Board 
It is a well known fact that State Boards of 
Pharmacy are made up from the practicing druggists of the 
State. 
selfish interest in doing all that lies in their power to dis- 
courage and prohibit the sale by general merchants of those 
preparations or items which, if not obtainable in the general 
Nothing 
would please the Boards of Pharmacy better than to bring 
about a situation whereby all flavoring extracts, toilet prepa- 
rations, etc., might be purchased in drug stores only. You 
Boards of 


ings, etc. 
of Pharmacy. 
these boards have a 


Therefore, the members of 


stores, must be purchased from the drug stores, 


will, therefore, see the menace of giving the 
Pharmacy the right to place general merchants selling these 
items under a licensing system. The right to license is the 
right to destroy, and is so understood and regarded by any- 
You 


can, therefore, rest assured that we took vigorous action in 


one familiar with the way that these things work out. 


regard to this Rhode Island bill, and fortunately we were 
able to defeat it. 

“Also all of our interested in 
any law which would absolutely prohibit the sale of flavor- 
ing extracts. Strange as it may seem, we have had a num- 
bills of this kind to contest, and if we 
on the job, many of these bills would go through without 
Bills prohibiting the use of flavoring extracts alto- 
gether usually emanate from over-zealous prohibition advo- 


members are, of course, 


ber of were not 


question. 


cates who overlook or disregard entirely the legitimate use, 
and in fact necessity of flavoring extracts. 

“We have many special groups within our membership 
One 
of the largest and more important of these groups is com- 


who are particularly interested in special types of bills. 


posed of those who sell domestic remedies and household 


drugs which are distributed through the general stores. 








\MERICAN PERFUMER & ESSENTIAL OIL REVIEW 








JUNE, 1928 


i 


This class of business is constantly threatened by legislation 
sponsored by State Boards of Pharmacy, druggists’ associ. 
A number of the States aj. 
ready have laws which limit or prohibit the sale of thes 


tions and other like interests. 


items through general stores. But it is well to note tha 
practically all of these objectionable laws were put on the 
statute books organized 


I can assure you that very few of this class of bills haye 


long before our association was 


gotten through since our association started to function 
We hay 


the eff rts 


Opposition to special legislation of this character. 


many examples of such bills defeated through 


of the association. Just last winter a bill of this type was 
killed in New Jersey through the efforts of Mr. Muchmor 
and Mr. Fardwell, of McCormick & Co. 

“The last session of the State Legislatures was what js 
popularly known as a light session, that is, only a minority 


Next winter we will have a 


of the States were in session, 
heavy session, when a great majority of the States will b 
bills of and I know full well 
that we will have several of these restrictive sales bills ¢ 
fight. 

“Still another group of our membership is interested in 


considering various types, 


ice cream flavors. A great many bills directly affecting this 
group are up for consideration at every session. 
we had a bill of this type in Mississippi. 
bill undertook cream which 
would have required the use of natural flavor in standard 


~ It is well known that very little natural flavor js 


This spring 
This particular 
to establish standards for ice 
ice cream. 
actually used in the manufacture of ice cream; therefore 
it was our duty as an association to oppose this bill or se- 
We did 
the words ‘Harmless Flavor’ were substituted for the words 
‘natural flavor,’ thereby preserving the right of ice cream 
manufacturers to use the flavors which have always been 
employed in the manufacture of this product. 

“A certain group of our members is interested in bot- 
tlers’ introduced 
bottlers’ 
the alert 
Also many of 


cure its amendment. secure an amendment whereby 


flavors, and bills are being 


affecting the 
flavors. 


constantly 
manufacture, labeling and sale of 
Therefore the association must be on 
to protect this special group of our members. 
our members are interested in the distribution of fountain 
fruits and syrups. In recent years we have had a number 
of bills seeking to place a tax upon this class of business, 
and we have constantly fought against the imposition of this 
burden. There are other special groups in our membership 
which we have constantly in mind in handling legislative 
work. In many cases we have found that some of these 
people do not seem to realize the detrimental effect of bills 
pertaining to their business, but a bill once enacted is beyond 
the bounds where much help can be given to protect the 
members injuriously affected by such a law. Therefore the 
time to act is when the bill is up for consideration, and | 
am glad to say that our members have been quick to re- 
spond to the advice and suggestions of the Legislative Com- 
mittee. 

“T conclude this report by commenting briefly upon a 
few bills more for the purpose of illustrating the work that 
attempting to explain all the bills which have had ow 
attention. 

“Congress H. R. 487, by Haugen, undertakes to amend 
the Federal Food and Drugs Act so as to declare food mis- 
branded : 

“If it be in a container made, formed, or shaped 
so as to deceive or mislead the purchaser as to the 
quantity, quality, size, kind or origin of the food con- 
tained therein.’ 
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“This bill was favorably reported by the House Committee 
and passed the House on March 14, and was then sent to 
the Senate Committee on Agriculture and Forestry. We 
were apprehensive that this bill would prohibit the use of 
panel bottles We bent every effort to secure a hearing 
before the Senate Committee. This hearing was granted and 
took place on May 8 and 9. We made arguments in opposi- 
tion to the bill, and in support of the amendment which we 
proposed, so as to amend this part of the bill to read 

“Tf it be in a container made, formed or shaped so 
as to evidence an intent to deceive or mislead the pur- 
chaser as to the quantity, quality, size, kind or origin 
of the food contained therein.’ 

“Congress S. B. 2035, by Copeland, undertakes to regu- 
late toilet articles. The principal objection to this bill is 
that no Federal regulation of toilet articles is needed. We 
are already staggering under an overload of unnecessary 
intermeddling with business. We have opposed the bill, and 
it has made no progress. 

“Congress S. B. 3894, by Jones, and its companion bill 
H. R. 12369, by Reid, undertake to establish standards for 
jams, jellies and preserves and certain related products. 
There is an important question of policy to be considered in 
regard to these bills. If a precedent is once established, 
we may look for Federal legislation defining standards for 
all other food products, including, of course, flavoring ex- 
tracts. Inasmuch as these bills are not in a position to 
receive consideration at the present session, there is no par- 
ticular emergency, but I think we should consider the ques- 
tion of policy involved, so that your Legislative Committee 
will know what position to take on this class of bills in 
future. 

“Congress S. B. 2901, by Jones, and its companion bill 
H. R. 9588, by Stalker, provide for greatly increased penal- 
ties for violation of the National Prohibition Law. These 
bills have the indorsement of Prohibition Commissioner 
Doran, as we understand it. S. B. 2901 was favorably re- 
ported to the Senate on April 10. H. R. 9588 was favor- 
ably reported to the House on March 2. Therefore, both 
these bills are on the calendar, and may possibly be reached 
for consideration at the present session, although this is 
somewhat doubtful. While we opposed these bills on princi- 
ple, 1 do not think that they are of much direct interest to 
our industry. 

“Congress S. B. 3890 makes it legal for postmasters to 
accept as few as one hundred pieces of first class mail at 
one mailing, with postage indicated by the use of any type 
of mailing machine. The minimum now is 300 pieces at 
one mailing. We worked in favor of this bill and wired to 
Senator Moses, Chairman of the Committee on Post Offices 
and Post Roads, asking him to use his influence in favor 
of the bill. It is not likely that any action will be taken 
on the bill at this session. 

“Massachusetts H. B. 784, to amend the pharmacy law 
so as to restrict the sale of household drugs and medicines, 
and two supplementary bills designed to complete the legis- 
lative plans of the druggists and Board of Pharmacy in 
that State, were vigorously opposed by our association, and 
through the splendid work done by our New England mem- 
bers in opposing these bills, all of these measures were 
defeated. 

“Rhode Island .H. B. 950 would have required general 
merchants to secure a permit for the privilege of selling 
flavoring extracts. This was a very serious bill from the 
viewpoint of our industry, and we got after it vigorously, 
again calling on our New England members for co-operation. 


JuNE, 1928 \MERICAN PERFUMER & ESSENTIAL OIL REVIEW 


INNY 


LANONY 


"IV 


‘ 
« 


10 


IHS 


ONTHOAV'T)] 


SYIANLIVAANVIN 


10 NOILVIOOSSY 


Q aud 


daALIN 


‘SALVLS 


IA.LOH 


WAILVLS 


I 


€ 
« 


AVIN ‘OTVaan 


c 


8261 














218 AMERICAN 


PERFUMER & ESSENTIAL OIL REVIEW 


JUNE, 1928 





killed.” 


very happy to report that the bill was 
A detailed report on several other measures was infor- 
mally presented by Secretary Hickey. General discussion 


1 am 


ensued on the various phases of the legislative work, and 


a motion was adopted for the appointment of a committee 


to confer with several associations which have heretofore 


worked at cross purposes with the desires of the association 


on some of these legislative measures. 
Address by Mayor of Buffalo 
J. A. Handy introduced Hon. Frank X. Schwab, Mayor 


the 
expressed his good wishes and those of his -administration 


of Buffalo, who welcomed delegates to the city and 
for the success of the annual convention. 
The 


were ably 


hanks of the association for the mayor's greeting 
conveyed in a brief response by F. L. Beggs. 

Co-operative Work on Publicity 

George H. Burnett introduced E. M. Nolen, of the Inter- 
Ocean Syndicate, calling attention to the desire of the asso- 
ciation to secure more widespread publicity for its products 
and describing briefly the work which the syndicate might 
do for the association in this respect. 

Mr. Nolen discussed the work of his company in detail 
and outlined a plan for handling similar work by the flavor- 
ing extract manufacturers, He said, in part: 

“As gentlemen have set up 
machinery for your raw materials for your manufacturing, 


manufacturers you your 
for your products, and for your distribution, but you have 
one by-product that I think you have sort of let the other 
fellow work with. The load of education in the dietetic field 
has been carried, as far as I can see, principally by domestic 
science teachers and people of that rank. I believe that any 
manufacturer or any body of manufacturers have a real 
moral responsibility to see that the consumer gets the utmost 
from the product that they manufacture and as far as we 
have 


gone 


into this subject, and it is of course in a very 
preliminary stage, I believe you have a wonderful oppor- 
tunity and I mean an opportunity that should result in in- 
creased business, a better understanding of your product. 
little think is 

There will be other subjects which will come up 
get into the work. 


“I have drawn up a survey of what we 
possible 
once we 

“The Inter-Ocean Syndicate is a news bureau that has 
the the United 
trated and unillustrated news stories. There is no camouflage 
to the are doing or trying to do. 
The reason why we get our stuff across and get circulation 
is that the editor and the publisher today lack about 15 
staff 
and we can supply that because we make a 


a service in newspapers of States, illus- 


what we 


; 
tor 
ealtors on 


per cent of news and stories which the reportorial 
does not supply, 
study in an industry, get all the facts, and then distribute 
them to the newspapers nationally, and we can afford to do 
it because we can take fifteen, twenty, or thirty accounts, 
and have one overhead for all. 

“We also have a with the Asso- 
ciated Press and the United Press and the N. E. A., which 


is the bureau we 


very close connection 


Hearst papers. I believe as a news 


furnish more stories every week than they receive from 
any other news bureau. 

“The [nter-Ocean has been in existence and serving the 
newspapers for twenty-three years and we have a number 
of very important but there is a limit to the 
number of accounts we can take, so we are very careful what 
we ask for. 

“We have considered your proposition very carefully and 


think you have a big opportunity here and we know from 


accounts, 





experience that there is an acceptance on the part of the 
editors and publishers because one of the most important sub- 
jects they can get to the newspaper readers is the subject 
of food. 

“IT am going to give you part of the proposition which 
we have presented. 

“The Inter-Ocean Syndicate presents this proposal for q 
national newspaper and magazine campaign of educational 
publicity on the many uses of flavoring extracts and their 
place in the nation’s menu. 

“The proposed educational campaign will consist of illus. 
trated and unillustrated news and feature stories for the 
thousands of newspapers throughout the United States and 
in serving a selected list of magazines, also class and trade 
publications. 
the 
‘flavoring consciousness’ and this will be done by emphasiz- 


“The objective to be attained will be creation of 
ing the importance of flavoring in foods, the many ways in 


which flavoring extracts may be used, and the proper 
amounts for particular desserts. 

“The consumption of vanilla leads all other flavors, being 
approximately 80 per cent of the extract business ; therefore, 
the Inter-Ocean Syndicate in its educational publicity cam- 
paign for the Flavoring Extract Manufacturers’ Association 
of the United States will emphasize vanilla extract. 

“The majority of people do not possess a keen sense of 
taste for flavors in their foods. Housewives in preparing 
desserts do not pay sufficient attention to the proper kinds 
of extracts for the particular kinds of foods they are pre- 
paring. As part of its educational campaign in creating 
‘flavor consciousness’ the Inter-Ocean Syndicate will prepare 
extract recipes for women’s pages and stories telling of the 
strength of different kinds of extracts, what varieties to use 
sparingly and what may be used more liberally. This part 
of our campaign will appeal directly to women and should 
have a wide acceptance on the part of newspaper editors 
and publishers. 

“It is our experience that editors of domestic science 
pages in newspapers are constantly in search of good fact 
material. Recipe stories, household hints, helpful suggestions 
of all that will domestic labor and add 
new appetizing dishes to the housewife’s recipe lists, are 
welcomed by home page editors. The Inter-Ocean Syndicate 
furnish this kind to 
throughout the educational campaign. 


kinds facilitate 


will stories of home editors 


page 

“We will not confine our campaign to extract recipes and 
stories on domestic science, because we realize that the ob- 
jective of making people ‘flavor-conscious’ makes it necessary 


F. E. M. A. Groups at the Convention (Picture Opposite) 


1. James Morrison, W. R. House, W. K. Wightman, F. S. Much- 
more. 2, “The Chicago Crowd,” M. B. Zimmer, D. T. Gunning, W. 
Fenger, W. L. Filmer, T. J. Hickey. A. F, Wussow, Dr. F. E. 
Beecher. 3. R. H. Puffer, J. C. Jewett. J. C. Larkin, JT. E. Wilson, 
4. Dr. B. H, Smith, F. L. Beggs, F. Z. Woods, W. G. Moore. 5. 
Miss Laura Beggs, Mrs. A. D. Armstrong, Mrs. A. L. Cochran, 
Mrs. G. B. Monell. 6, E. L. Brendlinger, J. A. Handy, L. K, 
Talmadge, C. F. Sauer. 7. C. H. Alker, E. M. Jewell, E. L. Booth, 
R. J. Weber, M. ILemmermeyer. 8. T.. P. Shinn, E. A. Becker, 
P. M. Broderick, L. S. Beggs. 9. W. B. Schott. Mrs. D. E. 
Parmenter, E. M. Jewell, Dr. John Glassford, Mrs. Glassford, D. E. 
Parmenter. 10. John D. Larkin, Jr., FE. A. Becker, R. H. Puffer. 
C. O. Homan, Dr. P. H, Hourigan. 11. H. B. Miles, A. D. Arm 
strong, C. A. Wolfe, G. C. Boulton. 12. A. L. Cochran, H. W. 
Farrell, C. O. Homan, V. E. Williams. 13, Mrs. G. P. Warner. 


Mrs, J. D. Larkin, Jr., 
Dr. P. H. Hourigan, 
Wightman, H. H. 


{rs. L. P. Shinn, Mrs. F, L, Beggs. 14 
James Morrison. William House, W. K 
Larkin. 15. H. E. Puffer, F. W. Green. Dr. 
P. H. Hourigan, J. D. Larkin, 3rd. 16. Dr, E, G. Montgomery, 
G. B. Monell, F. C. Renner, J. S. Eaton. 17. A. D. Armstrong, 
Mrs. A. D. Armstrong, M. B. Zimmer, “The Fritzsche Party.” 18. 
C. R. Phillips, O. W. Chapin, C. N. Peacock. 19. W. Clark Now 
land. G. H. Burnett, C. S. Purcell. 20. R. C. Caryl, P. N. Stewart, 
G. C. Morrow. 

(Duplications are unavoidable to insure the inclusion of some who 
appeared only with others previously photographed.) 
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for our educational campaign to appeal to all the people. 


We will prepare, and release regularly, stories designed to 
appeal to men and women alike, and which will be printed 
for their news and feature values only. 

“Men, as well as women, are becoming constantly more 
‘flavor conscious. We intend to accelerate the process and 
direct it into channels of most benefit for the manufacturers 
of flavoring extracts. The rise of the modern tearoom 
where sandwiches of delicate flavor and tasteful salads are 
served, has broken the ground for general ‘flavor conscious 
ness, and we will take advantage of this situation in our 
stories for your association. 


“We will 


illustrating the 


begin our educational campaign by stories 
Take, for 
know that 


the vanilla bean is the fruit of an orchid, nor that Mada- 


history of the various extracts. 


instance, vanilla—the general public does not 


gascar yields the largest crops of the vanilla bean. News 


stories showing in what sections of the United States the 


largest amounts of extracts are used is another of the 


many stories will bring out. 
“The opp 


newspapers for the presentation of your subject is available 


points our 


rtunity to use the news pages of American 


because of the news story possibilities of your products. 


Were it not for this inherent quality of news interest in 


flavoring extracts, you would be compelled to confine your 


sales activities to your regular display advertising and 


merchandising campaigns alone. 
“It is because of the very human interest that flavoring 
extracts human 


possess, being’ part and parcel of very 
everyday needs, that we know there are hundreds of story 
subjects latent in your products and your industry. These 
will be brought out by investigation, once we go 
staff 


But, viewing it as we 


patient 
into your products thoroughly, and written by our 
of experienced newspaper writers. 
do now, from the outside, with our vision necessarily limited, 
we can see some interesting story possibilities. 

“In the Inter-Ocean Syndicate we try to make our propo- 
sition very definite. We agree to send out so many stories 


regularly. These stories are to be submitted to the chair- 


man of some committee appointed by you to see that the 
plans. In 


guarantee to deliver so many millions of cir- 


policies are in accordance with your working 
addition, we 
culation and we prove this by actual clippings from the 
newspapers put up in the form of a scrapbook at the end of 
each month. The circulation we show in connection with 
clippings is taken from the A. B. C. 


card 


each one of thes« 


sworn circulation issued by the newspapers them- 


selves.” 


Special Committee on Publicity Campaign 


general ciscussion from the floor as to the 
practicability of Mr. 


After some 
Burnett 
appointed to sound 


Nolen’s suggestions, G. H. 
suggested that a special committee be 


out the sentiment of the members on the advisability of 


entering upon the campaign. President Gunning, in re- 


Burnett, W. M 


McCormick and T. W. Carman to act as such committee. 


. 


Educational Advertising Committee 


sponse to the suggestion appointed George H 


George H 


Adver- 


tising Committee, the report being adopted .upon motion. 


Burnett reported for the Educational 


Mr. Burnett said: 
“The 


various ways to get publicity, as far as possible, for the 


Educational Advertising Committee has tried in 


uses of flavoring extracts. Some publicity has been ob- 
tained through columns of newspapers, but this has been 


done entirely by individual effort, and not by any concerted 
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plan of the association. It is hoped that we can adopt a 


program which will co-ordinate all these scattered indi- 
vidual efforts and give us unquestionably much better re- 
sults. Considerable research work has been done on the 
proper use of flavoring extracts. This work so far seems 
to show that most writers of books, even experts, have not 


We all 


foods, one of the most important 


given the matter of flavoring sufficient attention. 


know that-in flavoring 


elements is ‘appetite appeal.’ What would otherwise be a 


most appetizing dish, may be a failure, due to flatness, 


which in turn is due to lack of proper flavor. For example, 


in using almond extract, a teaspoonful for an ordinary 


dessert is too much. On the other hand, most desserts in 
which vanilla extract is used, are helped enormously by 
increasing the amount of vanilla used in flavoring it 

“One of the schemes which your committee has in mind, 
is the teaching of domestic science teachers in key posi- 
tions, that is, Normal Schools, Women’s Col- 
regarding the use of the Journal of Home Eco- 
proper 
In other words, it has been felt that it hardly pays 


teachers in 
leges, etc., 
nomics, calling attention to the necessity of the 
flavor. 
to teach the ordinary consumer, until we have educated the 
leaders in the teaching profession, as to the necessity of the 


right flavor. It is our intention to try to cultivate, first 


among the teachers, and then among the public, ‘favor 
consciousness.’ 
“Distribution of Vanilla Books: When the association 


decided to order ‘The Story of Vanilla, in order to educate 
people in using better grades of flavoring extracts, it was 
decided that 100,000 copies should be available for mem- 
bers, and 50,000 for distribution among schools. Owing to 
the slowness with which members have responded, the ex- 
ecutive committee have decided to allow 65,000 to be used 
among schools, of which approximately 54,000 have been 
distributed. These 54,000 have been sent to teachers on 
over the United States, Pennsylvania 
leading, Ohio second, Illinois third, New Jersey fourth, and 
the other States down the line. The circulation of books 
followed distribution of population as a general thing. This 
left us with 85,000 available for the sale to members. 61,500 
have already been sold, leaving 23,500 for sale. It is most 
earnestly hoped by the committee that these books will be 
taken up. There is a deficit still of about $600 which can 
only be paid from the profits made on these books. In ad- 
dition it is hoped that something will be paid back to the 
five vanilla bean importers who so kindly contributed to the 
guarantee fund: Dodge & Olcott. 
Derode, Fréres & Damann, J. N. 


Sloan. 


request, all with 


Thurston & Braidich, 


Limbert & Co., Gomez & 

“Several manufacturers have found these books of such 
value in their work that they have reordered. The printers 
are clever and will print your advertisement most attractive- 
ly and effectively on the outside rear cover, or on the inside 
front and rear covers.” 

Transportation Committee Report 

E. L. Brendlinger, as chairman of the transportation com- 
mittee, submitted a brief report covering the activities of the 
committee during the past year, which was supplemented 
by Mr. Hickey with the report of a hearing on a proposed 
higher rate of freight classification on sauces and mustard 
preparations, which is still pending. The report was 
adopted. 

Costs Committee 

The report of the costs committee was read by L. K. 

Talmadge, chairman, as follows: 
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“Your cost committee prepared and mailed to every mem- 
ber of the association revised costs on pure vanilla extract, 
packed in three-fourth ounce and two ounce bottles. 

“The costs being based upon vanilla beans costing from 
$2.00 to $6.00 per pound, and upon alcohol costing $2.68 per 
gallon. 

“We have had a number of letters thanking us for the 
information given them, and believe our table was an aid 
to some of our members. 

“Recently, our attention has been called to very low prices 
being quoted on pure vanilla, both in bulk and the smaller 
bottles, but members should bear in mind that the cost in our 
table is based upon making a standard pure vanilla with 
13% oz. of beans to the gallon. And that there are many re- 
cured and inferior vanilla beans being offered at very low 
prices, which undoubtedly accounts for at least some of the 
low prices being named on vanilla extract. 

“Members who have not already done so, should refigure 
their costs on pure lemon and orange extracts for at the 
present market prices of lemon and orange oil, we believe 
many manufacturers are selling these flavors at cost or less.” 
The report was received and spread upon the minutes. 


Report on Trade Relations 


The committee on relations 
Rogers, its 


letter from IF. D. 


trade reported by F. S. 
Appended to this 
Bristley, of the Trade Relations Com- 


states 


chairman report was a 


mittee of the United Chamber of Commerce, out- 


lining work done by that body and a report by Mr. Bristley 


to members of the Grocery Products Industries at a joint 





conference T report of Mr. Rogers follows: 

“Subsequent to our annual meeting of 1927, as chairman 
was invited to a meeting to be called 
in Chicago, June 18, 1927, a Joint Trade 
Relations Committee of the Grocery and Allied Industries 


of this committee, I 
for organizing 
As my fellow committeeman, C. D. Craig, lives in Chicago, 
I asked him and he kindly consented to represent our asso- 
ciation at that time 


The purpose of the meeting was to 


organize the industries so that each could through its own 
trade relations committee clarify, promote or correct prac- 
tices or abuses in its own field of endeavor and attend to 
such matters as are of direct interest to its own members. 
In event, however, that our own members should be unable 
to perform and function, other committees from the general 
available to assist. These all failing, 
it would then be up to the 


association would be 
Federal Trade Commission to 
settle such matter. 

“The meeting held in Chicago was represented by the 
following associations: American Grocery Specialty Manu- 
National 
Wholesale Association, American 
Wholesale Grocers’ Association, National Chain Store Gro- 
cers’ Association, National 
Coffee Manufac- 
turers’ 


facturers Association, Association of Retail Gro- 


cers, National Grocers’ 
National Canners’ Association, 
Roasters’ Association, Flavoring Extract 
Corn Manufac- 
National Federation, National 
National Macaroni Manufac- 
turers’ Association, National Preservers and Fruit Packers’ 
Association 


Associated Products 
turers’ Association, Millers’ 


Confectioners’ 


Association, 


Association, 


“The meeting was called to order by F. D. Bristley, 
member of the Chamber of Commerce of the United States, 
the chair being finally assumed by William L. Sweet of 
Providence, R. I., representing the grocery trade. In the 
ensuing general discussion, with some divergence as to 


details, it was the unanimous opinion that a general trade 
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tribunal was desirable and that tangible steps be taken for 
its accomplishment to be worked out by a committee in 
conjunction with the Chamber of Commerce of the U. S. A. 
and the government authorities. 

“This resulted in the appointment of chairman, William 
L. Sweet, secretary, the late Ellis L. 
Howland Editor of the New York Journal of 
Commerce), and the name adopted was Council of Trade 


Providence, R. L, 
(Grocery 


Relations Committee of the Grocery and Allied Industries. 
“IT was advised by Mr. Craig that a meeting would later 

would make 

Unfortunately, illness intervened and if 


Washington and assured him I 
effort to attend. 


be called in 


any notice of meeting was sent out, it failed to reach me 
nor have I had subsequent report of any such meeting. 
“Your committee is of the opinion that the movement 
is worthy, commendable and important—not so much for 
correcting present conditions as applied to our industry, 
but rather that it 


need arises.” 


may be in position to function when 


Upon motion the report was adopted. 


National Councillor’s Report 


W. M. 
on the work of the Chamber of Commerce of the 
States and 


McCormick, national councillor, reported briefly 
United 
Committee several 
resolutions of the Chamber which were adopted. 


referred to the Resolutions 

General discussion of the relations of the industry with 
government followed this report in which discussion of the 
legislative situation and the alcohol permit problem played 
an important part. Suggestions as to methods to be used 
in relation to the so-called “slack package” legislation were 
presented. 


U. S. Chamber of Commerce Resolutions 


“Resolved, That the resolutions of the Chamber of Com- 
merce of the United States herewith attached be reaffirmed 
by our association.” 

These resolutions covered the following topics: condemn- 
ing the encroachment of government upon business, uphold- 
ing the power of the courts, equalization of federal taxes, 
improvement of tax laws and their adiministration, favor- 
ing budget system, reform of inheritance tax law, for pri- 
vate operation of the merchant marine, opposition to govern- 
ment marine insurance, for manufacture of war material by 
private enterprise as an educational method, against foreign 
monopolies of essential raw materials, for more and better 
industrial information service, greater appropriations for 
Bureau of Mines, assistance to commercial aviation, read- 
justment of postal rates, commending Department of Com- 
merce for its work on census of distribution, for uniform 
ocean bills of lading, favoring the advancement of commer- 
cial arbitration. 


Dr. Doran’s Address 


President Gunning then introduced Dr. James M. Doran, 
Commissioner of Prohibition, who was received with pro- 
Dr. Doran spoke as follows: 

“The work of the last year in the 


longed applause. 
3ureau of Prohibition 
has developed some very interesting situations but none of 
them of greater interest to you gentlemen than some of the 
work that we have done on the program of eliminating 
unfair competition in this line of business. I told you gen- 
tlemen at your meeting in Richmond a year ago, when I 
had the pleasure of being with you, that I thought one of 
the most important objectives of the Bureau of Prohibition 
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for the coming year was the elimination of these low-grade, 
sub-standard and mongrel flavoring extracts that were caus- 
ing you uneasiness, a great deal of unfavorable public atten- 
tion, and real business trouble. 

“I had about come to the conclusion that there was no 
That was a 
case where I didn't believe publicity was going to do us 


longer any value to be secured from publicity. 


any good. I thought it was about time we secured direct 
action. The agents of the Bureau went to work and as a 
result a number of cases were brought down in Oklahoma 
and Texas, of which you gentlemen may be aware. Some 
of them have already been completed, fines have been assessed, 
and sentences passed. Many others are still pending, but as 
a result of it I have not for six months seen one of these 
circulars that used to be flaunted in our face, coming with 
almost every mail, advertising legitimate flavoring extracts 
at a cost below which an honest man could manufacture 
them. 

“Our last regulations brought about standards that placed 
this industry on a firm non-beverage basis. I don't believe 
there is any doubt about it. There may have been a time 
in years past when flavoring extracts were abused and used 
by some people for beverage purposes. That time has passed 
and I do not expect to see that time ever with us again. 

“I cannot help but feel after having attended a number of 
trade associations this spring whose activities are connected 
with the permissive use of alcohol, that we have reached a 
point where the work of the associations is indispensable to 
our work in administering the National Prohibition Act. 
We can solve these problems now as they arise with reason- 
able promptness, as through the associations we have a 
means of collecting information, digesting it, presenting it 
through one channel, getting prompt action, disposing of the 
problem, and passing on to the next one. 

“We are more and more seeing that through the associa- 
tions we are able to meet these situations as they arise and 
not let them drag for an interminable time. The reasonably 
prompt settlement of questions as they arise, the bringing 
about of stability in your business, are valuable things. 
Your association contributes very greatly to that and, fur- 
thermore, we have an Industrial Advisory Council on which 
Fred S. Rogers is acting. This council will advise with me at 
any time that any problem arises that is of major importance 
to the alcohol-using industries. 

“It is essentially a consumers’ council, although the pro- 
ducers of alcohol have a representation. If our alcohol 
control policy should bring about price troubles of any sort, 
this council is ready to act. We don’t have to wait six months 
to canvass the whole country and find out what people are 
thinking about. We have a body that is prepared to act 
with us and advise with us within a week. 

We will 


get the Bureau of Prohibition into a well ordered machine 


“We have made progress during the past year. 


so far as permissive administration goes, and you gentlemen 
will look back with a great deal of satisfaction, if not 
amusement, at all the troubles you had the first two or three 
years of prohibition.” 


Tribute to Dr. Doran 


W. M. McCormick, in a brief address, called the atten- 
tion of the members to the closer relationship in which 
the industry stood with the Government, and closed with 
the following tribute to Dr. James M. Doran, which was 
received with prolonged applause: 


a 


“Dr. Doran: I have never heard of a single manufac. 
turer's coming away from Washington during the last year 
who hasn’t come away feeling that he has had a square deal, 
and I tell you frankly, we thank you from the bottom of our 
hearts, because things are so greatly different from what 
they were, and I want to thank you again, and I move 
that we give Dr. Doran a rising vote of thanks, and fyr- 
ther, that we uphold his hand, because the slander—and | 
could go further—that is thrown against that man is unfair, 
untrue, and yet, what can it not do? Temptations are great. 
There are many temptations, but he has stood the ground 
and I will tell you, I can’t say all I think of that man. He 
is a man, God bless him!” 


Resolution Thanking Dr. Doran 

“Resolved, That the sincere thanks of this association be 
extended to Dr. J. M. Doran for the consideration shown 
us in personally attending our convention and advising us 
in matters pertaining to his department; and be it further 

“Resolved, That we reaffirm our loyalty to him and his 
purposes and our determination to assist him in whatever 
way lies within our power in promoting fair and proper 
regulations in the uses of alcohol in connection with our 
business.” 

Visitors Introduced 

J. A. Handy introduced Andrew W. McCampbell, prohi- 
bition administrator for the Buffalo District, and Dr. William 
B. Linder, head of the Technical Department of the Bureau 
of Prohibition, and reported very briefly for the convention 
committee, calling attention to the program of events that 
had been planned. 
vote of thanks. 


The report was received with a rising 


Talk of Dr. Louise Stanley 


Dr. Louise Stanley, Chief of the Bureau of Home Ecu- 
nomics of the U. S. Department of Agriculture, was intro- 
duced by George H. Burnett. Dr. Stanley gave a very in- 
teresting and instructive talk bearing on the work of her 
bureau in promoting better methods of cookery in the home. 
She said in part: 

The address of Dr. Stanley was received with much 
applause and upon motion by F. L. Beggs, Dr. Stanley was 
given a rising vote of thanks. 

W. M. McCormick introduced Dr. E. G. Montgomery, 
Chief of the Foodstuffs Division of the U. S. 
Foreign and Domestic Commerce. 


Bureau of 
Dr. Montgomery, whose 
address at the Richmond convention will be remembered, 
spoke on the subject of the “Elimination of Wastes in 
Distribution.” - 


Executive Session 


At the executive session on the final day of the convention, 


-the members discussed informally several topics of great 


importance to the industry. They covered in this discus- 
sion the matter of the proposed publicity campaign. They 
also discussed at some length the question of stoppers for 
containers presenting the results of research on the use ot 
corks and of metal caps. The matter of alcohol substitutes 
was also considered and a paper by Dr. John Glassford 
covered this question very thoroughly. The report of the 
research committees of which F. L. Beggs was chairman 
was presented at this session. General discussion of this 
report and of the talk of Dr. Ghassford brought out the 
fact that a great deal of work is being done quietly by the 
membership in an effort to discover better methods of pro- 


duction and to produce superior products. 


rn 
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Resolution Thanks Convention Speakers 


The convention adopted the following resolution: 

“Resolved, That the most hearty thanks of the association 
are extended to the following ladies and gentlemen for the 
instructive and interesting addresses with which they fa- 
yored us: Hon. Frank X. Schwab, Mayor of Buffalo; 
E. M. Nolen, Inter-Ocean Syndicate; Dr. Louise Stanley, 
Chief, U. S. Bureau of Home Economics; E. G. Montgom- 
ery, Chief, U. S. Foodstuffs Division.” 


Eulogy of the Late C. F. Sauer, Sr. 


Since the last meeting of the association, the host at that 
convention, C. F. Sauer, Sr., has died. A most effective 
tribute to Mr. Sauer’s memory was presented at the Buffalo 
convention by F. S. Rogers, who spoke as follows: 

“A year ago we met at Richmond, Va., and it was one 
of the most enjoyable occasions in the history of this organi- 
zation, The natural beauties and attractions of that woider- 
ful city were augmented and supplemented by our member 


host on that occasion. No more delightful reception was 


ever accorded us than we received at the hands of C. I. 
Sauer, Sr. He not only extended true Southern hospitality, 
but accompanied with it a graciousness and kindliness of 
manner that made our comfort and happiness most complete. 

“How different would have been our feelings had we 
kindly 


gentleman would be numbered among our departed brothers ! 


realized that ere another year had passed that 

“While our Association is not so large as some others, 
nevertheless, it has a distinct advantage in that it brings 
us in closer relationship with each other. Membership is 
synonymous with friendship and mutual comfort with good 
will and understanding, supported by a warmth of feeling 
which only close acquaintance can beget. 
when death invades our ranks, it marks more than the 


As a consequence 
passing of a member. It represents more a break in our 
family ties. 

“Mr. Sauer was one of the organizers of this Associa- 
tion. He always gave generously of his time, his energy, 
his splendid ability, and his resources to promote our mutual 
He built a successful business, but at the same 
time had due regard for his fellow men. 


interests. 
He was a com- 
panionable gentlemen, a friendly competitor, a faithful and 
loyal friend. 

“I like to associate his passing with the little verses en- 
titled ‘Taps. : 


“*When I go West, if soon 

Or late in the glow of the eventide, 

Or if my fate should come at noon, 
Of my desire and plan, 

Or even in the morning of my hope, 
| want my work well done, 
“*When I go West, and West 


“"When I go West, and West 

Is only farthest East, I pray 

The change may come as one who sails 
The world around 

And going East, comes West, always 
The joy of daybreak in my face, 
When I go West.’” 


“Mr. President, I should like to present these resolutions 
m connection with the death of Mr. Sauer: 
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Resolutions on the Death of C. F. Sauer 


“‘With deepest regret and sorrow we record a visit of 
the Grim Reaper who has taken from us one of our most 
valued and beloved associates, C. F. Sauer. Of great cour- 
age, of indomitable will, of farseeing judgment, Mr. Sauer 
has stood out as one of the strong and most loyal members 
of our Association. Crowned with success in his individual 
enterprise, he generously shared that success with others 
and freely gave of his experience and resources in behalf 
of our Association. His loyalty and his genuine sincerity 
in promoting our welfare extended over a long period of 
years, and was brought to a fitting climax when he acted as 
our member-host at our Annual Meeting in Richmond one 
year ago. Be it therefore 


“*Resolved, by the Extract Manufacturers’ 
\ssociation in meeting assembled at Buffalo, New York, 


May 23, 1928, that this Association has sustained an irrepar- 


Flavoring 


able loss in the death of C. F. Sauer, whom we hold in 
affectionate memory and grateful appreciation for years of 
loyal, devoted and helpful activities in its interest and wel- 
fare; and be it further 

“*Resolved, That these resolutions be spread upon our 
Minutes and a copy thereof sent to his family.” 

Following the adoption of the resolutions, the members 
stood for a moment in silent prayer. 


Messages to the Convention 


Messages of regret at their inability to be present and 
their best wishes for the success of the annual convention 
were read from Robert E. Heekin, Dr. F. M. Boyles, B. J. 
Fishburn, S. J. Sherer, J. P. McGovern and Paul Rieger. 


R. E. Heekin Made Honorary Member 


The resignation of R. E. Heekin, for many years a mem- 
ber and officer of the association, was acted upon with re- 
gret and accepted only because of the fact that Mr. Heekin’s 
firm had discontinued the 
motion of 5s 


flavoring extract line. Upon 
Clawson, he was made an honorary mem- 
ber of the association. 

A telegram of good wishes for a speedy recovery was 
forwarded to Dr. F. M. Boyles, who was prevented from 


attending the convention by illness. 


Officers Elected and Resolutions Adopted 
Officers for the coming year were elected and installed. 
The complete roster of the officers and members of the 
executive committee appears at the beginning of this report 
on page 211. 


The following additional resolutions were adopted 


Resolution on World’s Fair 


“Our President in his address has brought to our atten- 
tion a proposed World’s Fair to be held in Chicago in 1933. 
We commend his recommendation that a committee be im- 
mediately appointed to take up the consideration of our 
exhibiting as an association at that time.” 


Resolution Thanks President Gunning 


“Resolved, That the sincere thanks and appreciation of 
the association are extended to our President, D. T. Gun- 
ning, for his able and efficient management of the affairs of 
our association; to the officers of the asociation and to the 
members of the Executive Committee, as well as to the 
members of the various standing committees for the good 
work they have done for the advancement of the interests 
of our organization.” 
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Resolution on Hospitality of Larkin Co. 


“During the history of this association we have held nine- 
teen annual conventions, many of the most enjoyable and 
entertaining character. We have visited cities throughout 
the United States and enjoyed all degrees of hospitality, but 
never in our experience has the quality and character of our 
entertainment approached that which we have received at 
the hands of our very good friends, the Larkin Company, at 
our convention held this year. 

“We have been made to feel that the hospitality was 
genuine, sincere, and personally tendered. We have been 
made to feel at home as never before. The extreme of 
hospitality combined with the convincing sincerity, has made 
us feel at home throughout our stay; therefore be it 

“Resolved, That the cordial and heartfelt thanks of the 
entire association be extended to The Larkin Company and 
to John D. Larkin, Jr., and to Harry H. Larkin personally 
and to their associates for the magnificent entertainment and 


reception accorded us.” 


Convention Committee Resolution 
“Resolved, That our most hearty and sincere thanks are 
given to our Convention Committee, and to J. A. Handy, 
Chairman, for the splendid program and entertainment which 


they have so successfully planned and carried out for our 


instruction and entertainment.’ 
Resolution Thanking Associate Members 
“Resolve 
ciation be extended to the following members for the splen- 
did golf, tennis, and bridge prizes donated by them: J. N. 
Limbert Co., W. J. Bush & Co., Hazel-Atlas Glass Co., 
Thurston & Braidich Federal Products Company, Orbis 


That the thanks and appreciation of our asso- 


Products Trading Co., Inc., Rossville Co., American Can Co., 
Morana, Inc., Owens Bottle Company, David Berg [ndustrial 
Alcohol Co., Mabee & Reynard, Inc., National 
Aniline & Chemical Co., Monsanto Chemical Works, U. S. 
Industrial Alcohol Co., Illinois Glass Co., Antoine Chiris 
Company, Fritzsche Brothers, Inc., John D. Larkin, Jr., 
Larkin Co., Inc., W. T 
& Co.” 


Magnus, 


Rawleigh Co., George Lueders 


Resolution Appointing The American Perfumer 
“Resolved, That the thanks of the association be expressed 
to Louis Spencer Levy, of THE AMERICAN PERFUMER & 
EssenTiAL Oit Review for the publicity and cooperation 
he has given us, and that his publication be continued as 
the official organ of our association.” 


Trade Press Thanked in Resolution 
“Resolved, That the thanks of our organization be ex- 
tended to the Spice Mill and the Tea and Coffee Trade 
Journal and other trade papers for the publicity they have 
given us.” 


Resolution on Association Emblem 
“We note with extreme interest and pleasure the emblem 
adorning our banquet menu. This is the design suggested by 
Mr. Handy and created by the artist of Larkin & Company. 
We commend this emblem for future consideration.” 


Resolution on Hotel Statler 
“Resolved, That our thanks be extended to the manage- 
ment of the Statler Hotel for the excellent manner in which 
they have taken care of our convention.” 
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Entertainment Features 


The entertainment features provided by the cominittee, 
under the chairmanship of J. A. Handy, were many and 
varied. Buffalo lends itself well to convention plans of this 
sort and its proximity to Niagara Falls makes many 
pleasant and instructive side trips possible which could not 
The first business 
meeting on Monday was followed by assembly at the Mc- 


feature the meeting in other cities. 


Kinley Monument for the official convention photograph. 
Headed by the Larkin Girls’ Drum Corps, the delegates 
marched to the monument. 

Immediately after the group picture, which is shown on 
another page, was taken, a fleet of specially chartered motor 
busses carried the members through the streets of Buffalo 
under police escort to the plant of the Larkin Co. Time 
was lacking for an inspection of the plant but as a sub- 
stitute, motion pictures showing many of the principal 
divisions in operation were displayed in the auditorium 
Here also, the guests were entertained with an organ re- 
cital on the wonderful concert organ in the administration 


building. This organ, which was a gift of the late John 











THE Prizes For GOLF AND OTHER SPORTS 


D. Larkin, Sr., was plaved by W. M. Isham whose pro- 
gram included “Roses of Picardy” by Wood, “Auf Wieder- 
sehn” by Romberg, “Serenade” by Drigo and Mr. Isham’s 
own composition, “Happy Hours, Happy Days.” 

After a luncheon served at the Larkin plant, the busses 
were again loaded for a sightseeing trip which carried the 
party along the American side of the river to Niagara Falls 
where the Shredded Wheat plant was visited. Leaving the 
plant, the party visited the Falls itself stopping at Goat 
Island, and then the Lower Rapid, crossing the River into 
Canada at Lewiston and inspecting the famous Brock’s 
Monument. The return trip was made along the Cana- 
dian shore to Niagara Falls, Ontario, where an excellent 
dinner and dancing were enjoyed at the Foxhead Inn. 
After this most enjoyable feature, the busses carried the 
party again to the Falls where the inspiring sight of the 
night illumination of both the American and the Canadian 
cataracts was witnessed, after which the party returned to 
3uffalo. 

On the following day, busses again conveyed the mem- 
bers to the beautiful Wanakah Country Club on the Lake 
Shore. After luncheon, the golfers and tennis players 
started their annual tournament play while the others 
enjoyed bridge in the club house, returning to the hotel in 
time to dress for the annual banquet. 

At this affair, the golf prizes were presented, the beauti- 
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ful collection of gifts donated through the generosity of 
the associate members and shown in the accompanying 
photograph being won as follows: 

Low net score, tie between Dr. B. H. Smith and C, A. 
Wolfe, with scores of 68, silver loving cup won by Dr. 
Smith on toss of a coin, Mr. Wolfe receiving an Elgin w rist 
watch as second prize. 

Low gross, C. R. Phillips, 87, refreshment set. 

Third low net, J. S. Eaton, 71, English kit bag. 

Fourth low net, H. B. Miles, 75, leather golf bag and 
six golf balls. 

Fifth low net, F. L. Beggs and W. R. House tied at 


77. Mr. Beggs winning three golf clubs on the toss off and 


Mr. House receiving a $25 merchandise order on A. G 


Spalding & Bros. 
Seventh low net, tie between A. L. Cochran, A. D. Arm- 


strong and F. Zimmer Woods at 78, won by Mr. Cochran on 


the toss off, a golf bag. The others received one dozen golf 
balls. 

Best selected nine holes, 37, C. N. Peacock, folding desk 
ck ck. 


Second best selected nine holes, 38, L. W. Chapin, Roy- 
croft desk set. 

Guests’ low gross 100, E. A. Becker, fishing box and 
tackle outfit. 

Guests’ low net, 72, J. Crate Larkin, suede golf jacket. 

First flight low gross, 99, L. S. Beggs, gentleman’s trav- 
eling toilet set. 

First flight low net, 79, W. G. Moore, pen and pencil set. 

Second flight low gross, 101, Dr. P. H. Hourigan, suede 
golf jacket. 

Second flight low net, 79, James Morrison, dozen golf 
balls, ball marker and score book. 

Third flight low gross, 122, H. W. Farrell, portfolio. 

Third flight low net, 81, F. W. Green, golf sweater and 
hose. 

Ladies’ low gross, Mrs. A. D. Armstrong, 58, lady’s hat 
box. 

Low net, Mrs. A. L. 


Second low gross, Miss Laura Beggs, Fioret perfume. 


Cochran, 23, Fioret toilet set. 


Third low gross, Mrs. George B. Monell, Fioret perfume 

Prizes in the tennis tournament were awarded to Clark C. 
Nowland, first, tennis racket; C. S. Purcell, second, half 
dozen tennis balls. 

Prizes for bridge were: First, Mrs. F. L. Beggs, silk um- 
brella and bridge set; second, Mrs. F. S. Muchmore, purse 
and bridge set. Bridge sets for high score at each of the 


> 


other tables were awarded to Mrs. H. W. Farrell, J. B 


Magnus and C. L. Senior. 

These attractive prizes were furnished by the following: 

American Can Co., David Berg Industrial Alcohol Co., 
W. J. Bush & Co., Antoine Chiris Co., Federal Products 
Co., Fritzsche Brothers, Inc., Hazel-Atlas Glass Co., Illinois 
Glass Co., John D. Larkin, Jr., J. N. Limbert & Co., Inc., 
George Lueders & Co., Magnus, Mabee & Reynard, Inc., 
Monsanto Chemical Works, Morana, Inc., National Aniline 
& Chemical Co., Inc., Orbis Products Trading Co., Inc., 
Owens Bottle Co., W. T. Rawleigh Co., Rossville Co. 
Thurston & Braidich, U. S. Industrial Alcohol Co. 

Special music during the dinner was furnished by Mrs. 
Margaret A. Barrell, contralto. After the prizes were pre- 
sented, John D. Larkin, Jr., as toastmaster, ordered the 


room to be cleared for dancing, which continued until an 
early hour. 
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Present at the Conventiion 
Active Members 
Arbuckle Bros Chicago, Ill. 
D. T. Gunning 
Baker Extract Co ‘ aacnueues 
T. W. Carman, W. A. Upham, L. P. Symmes 
Blanke-Baer Extract & Preserving Co... St. Louis, Mo. 


Springfield, Mass. 


Samuel H. Baer 
Bowey’s, Inc... a sd reer re Chicago, Ill. 
C. D. Craig 
Boyce Extract C 
Leo Green 
Boston, Mass. 


Joseph Burnett Co , 
Purcell, C. M. Tucker 


Geo. H. Burnett, C. S 

Clawson Co., The... .Philadelphia, Pa 
John L. Clawson 

Citizens’ Wholesale Supply Co.... .......-Columbus, Ohio 
S. W. Foulser 

Dill Co., The.. er , . Norristown, Pa. 
E. L. Brendlinger 

French Co., The R. T... ; ....- Rochester, N. Y. 


M. C. Albrecht 
Hallock-Denton Co... peeks 
I. S. Muchmore, M. B. Schott 
Hickey, Thos. J., Executive Secretary. 
Jennings Mfg. Co...... 
Rodney C. Caryl 
Kohnstamm & Co., H weeeeeeees- New York City 
Harold Weil 
Larkin Co., Inc.. 
J. D. Larkin, Jr., J. A. Handy 
McCormick & Co., Inc atatcetwancene Baltimore, Md. 
J. Glassford, W. M. McCormick 
McMonagle & Rogers 


Fred S. Rogers 


Grand Rapids, Mich. 


A. 
— 


Middletown, N. Y. 


Morrow Extract Corporation , New York City 
G. C. Morrow 

Nowland Co., The Geo. H ar wren Cincinnati, Ohio 
Clark C. Nowland 

Price Flavoring Extract Co rns Chicago, Ill. 
\. F. Wussow 

Rawleigh Co., The W. T Freeport, Ill 
P. N. Stewart 

Rochester Vanilla Co., Inc............ ... Rochester, N. Y. 
R. C. Hull 

Sargeant Co., S. M : Worcester, Mass. 
S. M. Sargeant 


Seely Manufacturing Co 
C. R. Rollings 


Sauer Co., The C. F... Richmond, Va. 


ataae .. Detroit, Mich. 


C. F. Sauer, Jr 
Styron-Beggs Co., The... Newark, Ohio 
F. L. Beggs, Leslie Beggs, L. P. Shinn 
Vanilla Laboratories, Inc ctuunbes .Rochester, N. Y. 
C. R. Phillips, L. W. Chapin 
Virginia Dare Extract Co., Inc... 
B. H. Smith, J. S. Eaton 
Waketield Extract Co.. 
D. E. Parmenter 
Warner-Jenkinson Co................. .. St. Louis, Mo. 
W. F. Meyer 
Williams & Carleton Co., The 
L. K. Talmadge 
Witkop & Holmes Co., The 
Wm. Witkop. 


Hartford, Conn. 


....- Buffalo, N. Y. 

































Associate Members 
American Can Co...........+-eeeeeeeeee+++New York City 
G. B. Monell (Buffalo) 
W. J. Bush & Co. 
R. R W ebb 


....New York City 


ee Bi TORE 6BO sc sis sewearcawsnena’s ..New York City 
C. O. Homan, Wm. G. Moore (Chicago) 
te ee Pe Ria vices cick soawess ......New York City 


F. C. Theile 
Federal Products Co., Inc 


Sou : Cincinnati, Ohio 
F. Zimmer Woods (Chicago), E. C. McNutt ( Buffalo) 


Florasynth Laboratories, Inc.. Keer New York City 
C. L. Senior 
Fritzsche Brothers, Inc..... ree se's New York City 


\. D. Armstrong, M. B. Zimmer (Chicago) 
Giese & Son, August New York City 


Otto E. Giese 

Hazel-Atlas Glass Co......... Wheeling, W. Va. 
\. L. Cochran ( Rochester ) 

Illinois Glass ¢ i ; Alton, ill 
C. L. Rodgers (Buffalo), J. B. Hayes (Bridgeton, N. J.) 


Limbert & Co., Inc., J. N Philadelphia, Pa 
R. B. Zink 

Magnus, Mabee & Reynard, Inc.. New York City 
J. Baird Magnus 

Mathieson Alkali Works, Inc., The. 


J. W. Fenger (Hamburg, 2d, & 


New York City 
\. Wolfe (Newark, 


N. Y.), W. M. Jenkins (Newark, N. Y.) 
Monsanto Chemical Works.... Seuiel St. Louis, Mo 
P. FE. Herman (Cincinnati), Walter L. Filmer (Chicago), 


H. B. Miles (New York City), V. E. Williams (New 
York City), F. ¢ 
National Aniline & Chemical Co., Inc 


F. W. Green, 


Renner 





..New York City 


Dr. F. E. Beecher (Chicago) 
Norda Essential Oil & Chemical Co. ‘ New York City 
Herbert W. Farrell 
Orbis Products Trading Co., Inc.. New York City 


E. M. Jewell, C. H. Alker 
Owens Bottle Co., The icivessae Toledo, Ohio 
James Morrison, R. G. Milroy (Buffalo), W. K. Wight- 
" man (Buffalo), W. R. House (Buffalo) 
P. & P. Derode Freres & Dammann, Inc... 
Frank J. Roe 


New York City 


Rossville Co., The.......... Lawrenceburg, Ind. 
P. M. Broderick 
Seeley & Co., Inc. 


John H. Beech 


..New York City 


Sloan, Graves & Smeltzer........... New York City 
Wm. T. Brewer 
Sloan & Co. Russell BR... cis. ccceccevcces New York City 
.. R. Sloan, C, N. Peacock 


Wm. A. Ingersoll, R 
Thurston & Braidich. 


J. J. Sullivan, W. L. 


ih ids 's eae .New York City 
Conrath 


H. Triest Co., Inc eeaeies ee ee ..New York City 
Hans Triest 
U. S. Industrial Alcohol Co.........3......New York City 


Frederick Steffens 
Warren Chemical Co 
R. W. Warner 


Newark, N. J. 


Visitors 
Cag Re eee ae ee er Buffalo, N. Y. 
Rev. Allan Knight Chalmers................ Buffalo, N. Y. 
BG DF ee Rs 5 is bs is aw dekencs<see Washington, D. C. 


U. S. Prohibition Commissioner 
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Dr. Glenn C. Forrester..............Niagara Falls, N. Y. 

Rie NIN Sesh rs a plc ancls oath ea anee ae Buffalo, N. Y 

Givaudan-Delawanna, Inc. ............... New York, N. Y. 
M. Lemmermeyer, R. J. Weber 

Inter-Ocean Syndicate................:. New York, N. Y, 
J. C. Hamilton, E. M. Nolen (Chicago) 

NUR IN. cosine ede cana Sat Buffalo, N. Y, 


Fred W. Beck, E. A. Becker, Earl L. Booth, G. C. Boul- 
ton, J. C. Hill, Dr. P. H. Hourigan, L. F. Hoyt, T. ¢. 
Jewett, H. H. Larkin, J. Crate Larkin, John D. Larkin 
3rd, H. E. Puffer, R. H. Puffer, W. B. Robb, G. P 
Warner, H. W. Whitney, J. E. Wilson 


dish cA keGa ceo kncwek Washington, |), C 
U. S. Prohibition Bureau 
Andrew McCampbell.................000- Buffalo, N. Y, 


Prohibition Administrator 
A, DEOMI OMNOEY oioiesink cho x ewan ececen Washington, 1), ( 
Department of Commerce 
Te es ee Washington, D. C. 
U. S. Department of Agriculture, Bureau of Hom 
nomics 


co- 


The Ladies Present 


Mrs. A. D. Armstrong, Mrs. E. C. Bassett, Mrs. Fred W 
Beck, Mrs. John H. Beech, Miss Laura Beggs, Mrs. F. L 
Beggs, Mrs. E. L. Brendlinger, Mrs. G. C. Boulton, Mrs. 
T. W. Carman, Mrs, A. L. Cochran, Miss Sue F. Courage. 
Mrs, Herbert W. Farrell, Miss Louise C. Gerry, Mrs. L. § 
Gilson, Mrs. J. Glassford, Mrs. A. A. Handy, Mrs BAe 
Hill, Mrs. L. F. Hoyt, Mrs. H. H. Larkin, Mrs J. D 
Larkin, Jr., Mrs. G. B. Monell, Mrs. F. S. Muchmore, Mrs 
D. E. Parmenter, Mrs. H. E. Puffer, Mrs. S. M. Sargeant. 
Mrs. M. B. Schott, Mrs. L. P. Shinn, Mrs. Frederick 
Steffens, Mrs. G. P, Warner, Mrs. R. W. Warner, Miss 
Ruth C. Williams, Mrs. Wm. Witkop, Mrs. M. S. Wheeler, 
Mrs. F. Zimmer Woods. 


Official Report of the Soda Water Flavors 
Manufacturers’ Associat on 


Subsequent to our May report of the activities of the 
Association of the National Manufacturers of Soda Water 
Flavors, W. H. Hickey, 
secretary and attorney, as well as the other officers and 


members of committees, have been looking out for the best 


Gast, president, and Thomas J. 


interests of the organization. 

One of the important developments was the promulgation 
of a bulletin entitled “Comments on Decision of the Federal 
Trade Commission” in relation to the prohibition by that 
body of the use of fruit names of flavors not prepared 
wholly or chiefly with the use of the natural juices of the 
fruits in question. 


This decision was printed in full on 
page 170 of our May issue. 

Secretary Hickey’s comments are complete and lengthy. 
He holds that there is some doubt as to the Commission’s 
jurisdiction to prescribe or regulate the labeling of food 
products. Also the Commission’s rulings apply only to in- 
terstate and intrastate commerce. In any event it has no 
power to punish or to impose a fine. It can only issue a 
“cease and desist” order, which cannot be enforced except 
by mandate of a federal court, if the court sustains the 
position of the Commission. If a complaint is made he 
advises consultation with him as to the procedure for mem- 
bers to follow. 
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Federal Trade Commission’s Activities 


’ . my . oa 164942) 3 i 
' Hearings This Month in the Vivaudou and “Castile” Cases 
| § 
Enforcement Begun of Fruit Imitation Label Ban 
, Chain Store Merger Inquiry Outlined 
ASHINGTON, June 15.—The Federal Trade tartaric acid as a base and artilcially colored with coal tar 
, Commission will close its case against V. Vivau- colors. Powders labeled “lime,” “lemon” and “orange,” 
dou, Ine., of New York City, for alleged violation contained none of the fruits, according to the Commission's 
of the Clayton Anti-trust Act, with a hearing for the intro- ndings, but were made principally of a tartaric acid base to 
duction inal testimony at Chicago on June 26. The which was added oil of lime, oil of lemon and oil of orange 
? proceeding arises from a complaint brought by the Com- derived from the peel of those fruits, colored with coal tar 
mission as a result of the acquisition of all of the capital colors. The Commission’s order reads: 
stock of the Alfred H. Smith Co., of New York, by \ IT 1S ORDERED that the respondent, Charles T. Morrissey, 
Vivaudou, Inc., and the purchase of the business of the his representatives, agents, servants, employees, and suc 
Melba Manufacturing Co., of Chicago, by Parfumerie  cessors, cease and desist from 
' } ny if ew r - “ity 2 |c > “or rati av- . a. . ‘ 2 P 
Melba, | i New York ( ity, the latter = a ha (1) Using or authorizing the use by others in interstate 
ing been organized by and all its stock owned ry V. N Z commerce of the words “cherry,” “strawberry,” “grape, 
dou, Inc rhe complaint charged that the effect of the “raspberry,” “ras-o-berry,” “pineapple,” “lime,” “lemon,” or 


involved was to substantially lessen competition 
the Alfred H. Smith Co., 
tended to 


acquisitions 


| between V. Vivaudou, Inc., and 


the Melba 


Vivaudou, Inc 


Manufacturing Co. and create in \ 


a monopoly in the sale of perfumes, toilet 
waters, face powders, cosmetics and other toilet articles 


Edward M. Averill, trial examiner, presided at the hear 


ing. Respondent was represented by Ferdinand Tannen 
baum, of Olvany, Eisner & Donnelly, of New York, counsel 
Edward L. Smith, the Commission’s attorney, put Anna \ 
Coyle, buyer of toilet goods for the Hecht Company, and 
Elsie Vernon, buyer of toilet goods for the Palais Royal, on 
the stand to testify. Both the Hecht Company and the 
Palais Royal are local department stores. 

Both witnesses testified that V. Vivaudou, Inc., the Alfred 


H. Smith Co. and Parfumerie Melba employ separate sales- 


men and advertise, demonstrate, bill and ship their goods 
separately. While all three companies manufacture similar 
types of toilet articles, the witnesses said, each line is dis- 
tinctive, principally for its odors. Purchases made by the 
department stores for which they are the buyers, the wit- 


ness said, were governed by consumer demand. 


Previous hearings in the case were held June 5 in New 
York, June 6 in Philadelphia and June 7 in Baltimore. 


Desist Order Issued in Fruit Label Case 


The Federal Trade Commission’s policy with respect to 
the use of fruit names on imitation flavors has found appli- 
cation in an the 
Charles T. Morrissey & Co., of Chicago, to cease and desist 


Irom 


order issued by Commission requiring 


using the names of fruit in advertising and labeling 
soft drink powders not composed wholly of such fruits or 
fruit juices. The order permits the use of the name of a 
fruit when a product is composed in substantial part of the 
fruit or juice thereof, so as to derive its color and flavor 
therefrom, provided that the name of the fruit is accom 
panied by words in type equally conspicuous indicating that 
the product is not made wholly of the natural fruit or juice 

The that 


“strawberry,” “raspberry,” etc., were used by the 


Commission found such names as “cherry,” 


“grape,” 


company to advertise powders used in making soft drinks 





containing none of the fruit, but consisting principally of 


conjunction or combina 


letter or 


“orange,” either independently or in 


tion with any other word or words, letters, as a 


corporate or trade name, or as a trade brand or designatio1 


in advertising or on labels, packages, or other containers or 


1 


otherwise, in connection with the sale or distribution, in 
interstate commerce, of a product which is not composed 
wholly of the natural fruit or juice of the fruit of the 


cherry, strawberry, grape, raspberry, pineapple, lime, lemon, 


or orange, respectively: Provided, that, 


when a product is 


composed in substantial part of any natural fruit, or the 


juice of such fruit, so as to derive its color and flavor 


from said fruit, and the name of the said fruit is used in 


a corporate or trade name, or as a trade brand or designa- 


tion for said product, the name of said fruit shall not be 
used unless said name is immediately accompanied with 
some other word or words, letter or letters, displayed in 
type equally as conspicuous as that in which the name of 
the fruit is displayed clearly indicating that said product 
is not made wholly from the natural fruit or juice of the 


fruit designated, and that will otherwise indicate clearly 
that the product is composed in part of an ingredient or 
ingredients other than the natural fruit or juice of the fruit 
designated. 


(2) 


Using or authorizing the use by others, in inter- 
state commerce, in advertising or upon business stationery 


or on containers or on 


labels, or otherwise, of any word 
or words, picture or symbol falsely representing or suggest- 
ing that a product is made from or contains the natural 


juice or fruit of the cherry, strawberry, grape, raspberry, 


pineapple, lime, lemon or orange, respectively. 


Scope of Survey of Chain Store Merger 


Commis- 
sion outlines the scope of the inquiry into the chain store 


An announcement made by the Federal Trade 
systems which it is undertaking in response to a resolution 
introduced by Senator Brookhart of Iowa and adopted by 
The will “invoke and 
rely on all powers available to it under the Federal Trade 
Act 
of the commission, it is understood, will develop a broad 
basis with a view of getting at all the facts as speedily as 


the Senate. commission declares it 


Commission and other statutes.”” The chief economist 
































































































possible in the expectation of making a report to the Senate 


soon after Congress reconvenes next December. 
As indicating the scope of this investigation the commis- 
sion calls attention to the text of the resolution adopted by 


the Senate which is as follows: 


Ihereas, It is estimated that from 1921 to 1927 the retail 
sale of all chain stores have increased from approximately 
four per cent to sixteen per cent of all retail sales; and 

Ii hereas, There are estimated to be less than four thou- 
sand chain-store systems with over one hundred thousand 
stores; and 

Whereas, Many of these chains operate from one hun- 
dred to several thousand stores; and 

Iihereas, There have been numerous consolidations of 
chain stores throughout the history of the movement, and 
particularly in the last few years; and 

I! hereas, These chain stores now control a_ substantial 
proportion of the distribution of certain commodities in 
certain cities, are rapidly increasing this proportion of con- 
trol in these and other cities, and are beginning to extend 
this system of merchandising into country districts as well; 
and 

Whereas, The continuance of the growth of chain-store 
distribution and the consolidation of such chain stores may 
result in the development of monopolistic organizations in 
certain lines of retail distribution; and 

Whereas, Many of these concerns, though engaged in 
interstate commerce in buying, may not be engaged in in- 
terstate commerce in selling; and 

IWhereas, In consequence, the extent to which such con- 
solidations are now, or should be made, amenable to the 
jurisdiction of the Federal anti-trust laws is a matter of 
serious concern to the public; Now, therefore be it 

Resolved, That the Federal Trade Commission is hereby 
directed to undertake an inquiry into the chain-store sys- 
tem of marketing and distribution as conducted by manu- 
facturing, wholesaling, retailing, or other types of chain 
stores and to ascertain and report to the Senate (1) the 
extent to which such consolidations have been effected in 
violation of the anti-trust laws, if at all; (2) the extent to 
which consolidations or combinations of such organizations 
are susceptible to regulation under the Federal Trade Com- 
mission Act or the anti-trust laws, if at all; and (3) what 
legislation, if any, should be enacted for the purpose of 
regulating and controlling chain-store distribution. 

\nd for the information of the Senate in connection with 
the aforesaid subdivisions (1), (2), and (3) of this resolu- 
tion the commission is directed to inquire into and report 
in full to the Senate (a) the extent to which the chain- 
store movement has tended to create a monopoly or con- 


centration of control in the distribution of any commodity 


either locally or nationally; (b) evidences indicating the 
existence of unfair methods of competition in commerce ot 
of agreements, conspiracies, or combinations in restraint of 


Sta oe 
trade i ving chain-store distribution; (c) the advantages 





or disadvantages of chain-store distribution in comparison 
with those of other types of distribution as shown by prices, 
costs, profits, and margins, quality of goods: and services 
rendered by chain stores and other distributors or resulting 
from integration, managerial efficiency, low overhead, or 
other similar causes; (d) how far the rapid increase in the 
chain-store system of distribution is based upon actual sav- 


ngs in costs of management and operation and how far 
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upon quantity prices available only to chain-store djstribu: 
tors or any class of them; (e) whether or not such quantity 
prices constitute a violation of either the Federal Trade 
Commission Act, the Clayton Act, or any other statute 
and (f) what legislation, if any, should be enacted with 
reference to such quantity prices. 


“Castile” Soap Case Nearing Finish 

The Federal Trade Commission will hear final argument 
on June 27 in the proceeding on its complaint brought in 
January, 1924, against James S. Kirk & Company. This 
is a test case on the propriety of using the label “castile’ 
on soap, the oil content of which is not composed exclu- 
sively of olive oil. Numerous other cases have been pend- 
ing on the suspense docket awaiting the Commission's 
decision on this issue. E. E. Reardon will argue the case 
tor the Commission and Henry W. Beer will appear for 


the respondent. 


Another Castile Soap Complaint Issued 

The Federal Trade Commission has brought a complaint 
against Hoyt Brothers, Inc., of Newark, N. J., alleging 
that the use of the word “Castile,” and the brands “Hoyt's 
Pure Castile Soap,” “Pure Castile Soap,” and “Hoyt's Pure 
Baby Castile” is deceptive and as such constitutes an unfair 
method of competition because the soaps purchased by 
respondent from the Cincinnati Soap Co., of Cincinnati, and 
J. Eavenson & Sons, of Camden, N. J., and sold to the 
public are not and have not been either castile soap or 
soap made exclusively of olive oil, saponified, but of other 
vegetable oils and animal fats in a substantial and prepon- 
derant amount. 

The Commission’s complaint alleges that the use of the 
word “castile’’ as a name or description of soap, not made 
exclusively of olive oil saponified, has the tendency and 
capacity to confuse, mislead and deceive the public into 
believing that the soap is in fact ‘Castile Soap,” and into 
purchasing and using the same in reliance on that belief, 


Hair Color Restorer Makers Cited 

The Commission has issued a complaint against Marion 
B. Kirtland and Roy M. Kirtland, trading as Ray Labora- 
tories, of Chicago, alleging misrepresentation in the adver- 
tisement and sale of a hair color restorer called “Youth 
Ray.” The complaint charges that respondents’ product is 
a lead and sulphur dye, which will not restore color to gray 
hair except by its dyeing properties, and that it is a poison 
which is apt to be harmful to the human body if frequently 
rubbed into the scalp. 


Paul Balme Loses Final Appeal 
The Supreme Court of the United States has denied a 
petition tiled by Paul Balme, trading as B. Paul, for a 
review of the decision of the Circuit Court of Appeals for 
the Second Circuit affirming an order of the Federal Trade 
Commission directed against unfair trade practices in the 
advertisement and sale of a hair dye. 


Trade Practices Conference for Grocers 

The grocery trade will hold a trade practice conference 
on June 28 in New York City under the auspices of the 
Federal Trade Commission. Commissioner C. W. Hunt 
will preside. Unfair trade practices said to be prevaleut in 
the industry, such as misrepresentation, secret rebates, s0- 
ca'led “free deals,” subsidizing of salesmen and other forms 
f commercial bribery will be considered. 
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Cosmetic and Other Bills Go Over to December Session 


Flexible 


Tariff Repeal Still Being Agitated 


Nation-Wide Credit Inquiry Is Begun 


\SHINGTON, home 
May 29 


suspense 


June 15.—Congress hurried 
leaving proposed legislation to hang in 
the The 


rather than 


until December session. past 


session was significant for what was not done 
for what was done insofar as the perfume and toilet prepara- 
tions trade is concerned. Proposed legislation with respect 
to cosmetics stopped with the introduction of the Copeland 
bill early in the session. 

The Parker bill for coordinating the public health activ- 
the the behest of 


prevent any possibility of a transfer of Food 


ities of Government was amended at 
the trade to 
& Drugs Act administration from the Department of Agri- 
Public Health The bill 


finally vetoed as unconstitutional by the President, on the 


culture to the U. S. Service. was 


advice of the Attorney General. 

Prohibition Bills 
Hearings were held on several prohibition measures, and 
the Stalker-Jones bill the 
the prohibition law, favorably 


Make Progress 


one, increasing penalties for 


violation of was reported 
from the Judiciary committees of both House and Senate. 
This measure is endorsed by the Bureau of Prohibition and 
the both 

next The 


protecting employers from the consequences of illegal acts 


remains on calendar of houses of Congress for 


consideration session. trade sought a proviso 
of employees committed without their knowledge or consent, 
but the plea was ignored by the committees. 


bill 


sponsored by 
Representative Sproul, of Pennsylvania, extending the ap- 


Hearings were held on a drastic 
plication of the Volstead Act, and it is probable that further 
hearings will be held next session to give trade organizations 
an opportunity to testify. The bill is supported by reform 
features which are objec- 
Futile 


made to attach the Edwards bill, to prohibit the use of 


organizations and contains many 


tionable to the Prohibition Bureau. attempts were 
poisonous materials in denaturing alcohol, on appropriation 


bills carrying funds for prohibition enforcement. 
Haugen and Kelly Bills Go Over 
bill 


Committee on 


The 


now resides in 


slack House and 


the 


Haugen package 


Senate 


passed the 
\griculture. 

The Kelly resale price maintenance bill goes over to the 
next session of Congress with a favorable report from the 


subcommittee of the House Committee on Interstate and 


Foreign Commerce. Merritt, chairman of 


the subcommittee, sought to obtain a vote of the full com- 


Representative 


mittee on the measure at its last meeting May 22, but other 


matters the 


intervened and committee adjourned without 


taking any action. Representative Lea, of California, pro- 


posed an amendment intended to limit profits on sales to 


consumers. 
Repeal of the flexible provisions of the Tariff Act of 1922, 
Particularly of Section 315 which confers authority upon 


the President to tariff rates is recommended to 


rey ise 





Congress in the report of the special Senate committee 


conducted an investigation of the Commission’s 
The 
strated the practical 


that 


which 


affairs. committee finds that experience has not demon- 


f the “flexible ta and asserts 
The 
should be 
ind not to 


value « riff” 


tariff-making and revision are legislative duties 


report recommends that the Tariff Commission 


made to act in an advisory capacity to Congress 


the President. The report was signed by Senators Robin- 
son, Bruce and La Follette. Bills embodying the com- 
mittee’s recommendations will be submitted to Congress 
next session. Senator Reed, of Pennsylvania, presented a 


frustration of 
the object of the flexible tariff was due largely t 


minority report in which he contended that 


internal 
dissension among members of the Commission and that this 


condition no longer exists 
Court to Hear Appeal From Tariff Decision 
The U. S. 


court has jurisdiction to 


Court of Customs Appeals has held that the 


hear an appeal from a finding of 


the Tariff Commission under Section 316 of the Tariff Act 
of 1922 with respect to unfair methods of competition in 
the importation of merchandise into the United States. 


The Commission had found on complaint of the Bakelite 


Corporation, of New York City, that the the 


tariff statute are sufficiently broad to invest it with jurisdic- 


pré visions of 


tion to declare that the infringement of patent rights is an 
unfair method of competition within the 
Statute. 


meaning of the 


Frischer & Company, Inc., and other respondents who had 
iled answer denying the Bakelite Corporation’s complaint 


and contending that violation of a patent law is not an 


ws. os 


Court of Customs Appeals. The Bakelite Corporation denied 


unfair method of competition, took an appeal to the 


that the court has jurisdiction. 

The that the “case” or a 
“controversy” within the meaning of Section 2 of Article III 
of the 


court has ruled matter is a 


Constitution, calling for the exercise of the judicial 


} h 


will now be heard 


decided by the court on the merits. 


powers of the court. The case and 


Frischer & Company, 


Inc., et al, the appellants, have been granted until August 1 
to file brief. 
Retail Credit Survey Under Way 
The nationwide retail credit survey that was announced 
recently by the Department of Commerce will be wnder- 


Baltimore as 
trial questionnaire will be 


taken immediately, with a starting point. A 


sent to Baltimore business men 


and this will be 


to be 


followed by a countrywide questionnaire 


sent out later in the summer. Baltimore retailers 


are being urged to fill in the questionnaire as completely 


The survey will be carried on under the joint 
of the and the National 


as possible. 
auspices Department of Commerce 
Retail Credit Association. 


Retail sales now approximate $40,000,000,000 a vear. 60 
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per cent of which involve credit in some form. The 
National Retail Credit Association asked the Department to 
undertake the survey, being convinced on the basis of its 
intimate knowledge of credit conditions, that there is a 
serious lack of reliable information regarding credit and 
consequently, many conclusions are being reached which 
may be false and even dangerous. It is also felt that 
information of this type should be collected by a govern- 
mental agency so that the results can be made readily 
available to every one on an impartial basis, with absolute 
assurance that the separate returns of firms and individuals 
will be held strictly confidential. 

The principal questions asked are based upon three major 
subjects—cash transactions, open credit, and deferred or 
installment payments. Other questions relate to the monthly 
balance, collections, bad debts, and the detailed administra- 
tion of credits 

Information of the type indicated, if adequate returns can 
be secured from the country as a whole, will be helpful in 
Stabilizing business, it is believed It will not only be 
instrumental in assisting the merchant to decrease the losses 
associated with a large proportion of today’s credit trans- 
actions but will enable him to pass on the resultant gains 


to the consumer in the form of lower prices. 


Obesity Tablet Maker Denies Charges 


The Raladam Co., of Vetroit, Mich., in reply to complaint 
of the Federal Trade Commission, denies false representa* 
tion in the sale of “Marmola Prescription Tablets” for 
internal use in reducing obesity. The respondent denies 
that it has made any statement or representation that “if 
read with ordinary care and attention, by a person of or- 
dinary intelligence reasonably familiar with the language in 
which such representations are made, would be reasonably 
likely to mislead or deceive such person into the belief that 
Marmola Prescription Tablets, as a remedial agent for the 
reduction of excess fat or other flesh, constituted by them- 
selves, and independently of dieting and exercise, a scientitic 
method, or any other kind of method, of treatment; or into 
the belief that said tablets, even if accompanied by dieting 
and exercise, constituted a ‘scientifically accurate’ method 
of treatment, or anything more than a method of treatment 


adequate to the ‘average case’ of the ‘average person.’ ”’ 
Oil Freight Increases Delayed 


The Interstate Commerce Commission has _ suspended 
until November 26, pending investigation, a proposed in- 
crease in the rates on coconut, copra, cottonseed, peanut, 
solidified cottonseed and soya bean oils, carloads, from 
Texas common point territory to Baltimore, from 79% to 
84 cents per 100 Ibs; and to Boston, from 871% to 92 cents 


per 100 Ibs The suspended schedules were filed to become 
effective April 26 as published in Supplement No. 46 to 


Agent J. E. Johnson's tariff, I. C. C. No. 1744. 
Fair Trade League on Capper-Kelly Bill 
The American Fair Trade Association has issued a 
bulletin to its members regarding the progress of the 


Capper-Kelly price maintenance bill in Congress. Enclosed 
is a copy of the favorable report of a subcommittee of the 


ouse of Representatives on the measure, mention of which 
was made in the Washington Correspondence of this Jour 
nal on page 165 of the May issue. No further action in 


Congress is possible until the December session 





Alcohol Matters Considered 

There has been little of interest to alcohol using trades 
in the prohibition bureau recently, with the exception of the 
following : 

Treasury decision 31 gives the following appendix to 
Regulation No. 3, requiring additional denaturation of com- 
pletely denatured alcohol formula No. 5 compounded prior 
to the effective date of Treasury Decision 3929: 

“In order to bring about commercial uniformity and to 
prevent unlawful manipulation, all completely denatured 
alcohol Formula No. 5 owned by or in the possession of 
proprietors of denaturing plants compounded prior to 
January 1, 1927, must be further denatured at once to con- 
form to completely denatured alcohol Formula No. §, 
Option No. 2, authorized in Treasury Decision 3929 effective 
January 1, 1927.” 


For Prompt Action on Vendors’ Permits 


Instructions for prompt action on vendors’ copies of 
alcohol permits have been issued to prohibition administra- 
tors by Commissioner James M. Doran. T. D. 30, amends 


paragraph 72, Regulations No. 1, to read as follows: 


“Par. 72. Requests for vendors’ copies of permits to 
purchase shall be acted upon within 48 hours after receipt 
thereof. The vendor's copy should be kept in a safe place 
until request therefor is received from the vendor. Vendors’ 
copies for quantities of 10 wine gallons or more will be 


forwarded to the vendor by registered mail.” 


Non-Alcoholic Extracts in Peru 


\ firm in Lima, Peru, has been authorized by the govern- 
ment to install four alembics for the distillation of non- 
alcoholic essences, Commercial Attaché O. C. Townsend, at 
Lima, reports to the Department of Commerce. 


Modifications Recommended in Cottonseed Oil Contract 

The recommendations of the committee appointed by Sec- 
retary Hoover to arbitrate differences arising in the cotton- 
seed oil industry, in respect to the terms of the New York 
Produce Exchange contract, were made public June 15 
through the Department of Commerce. The committee 
which met recently in New York was composed of the fol- 
lowing five men, all of whom are thoroughly familiar with 
the technique of exchange trading, but not connected with 
the cottonseed oil industry: Julius Barnes, New York: 
William R. Meadows, Chicago Board of Trade; George A 
Zabriskie, George S. Patterson and Charles E. Herrick 
The recommendations of the committee were forwarded to 
Secretary Hoover, who in turn transmitted them to the 
president of the New York Produce Exchange. 

The principal items of the contract in dispute were: (1) 
the grade of oil to be delivered; (2) whether bulk or bar- 
reled oil should be stipulated; and (3) designated point of 
delivery. The committee recommended the retention in the 
new contract of the grade “prime summer yellow” which 
appears in the existing contract, but that “loose oil basis” 
be substituted for barrels and that the specification calling 
for delivery in New York be changed to read “at such 
bulk storage points designated by the exchange, with such 
adjustments in freight costs that the buyer will not be penal 
ized, as compared with a New York f. o. b. basis.” 

\ccording to an agreement entered into by both sides of 
the cottonseed oil controversy, the recommendations of the 
(Arbitration Committee will be accepted as _ final 


an 
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That Dear Old Package 


Suggestions in Sympathy with 
the Creative Artist 


by Leroy 


N the advertising pages of THE AMERICAN PERFUMER I 
see many advertisements of manufacturers of boxes and 
other containers which proffer sound advice and sug- 


gestions the reader. They point out, elo- 


quently and convincingly, the high selling 


value of beauty. They tell the maker of 
toiletries that an attractive package helps sell 
the goods; that women seek for beauty in the 
outer appearance of the toiletries they buy and 
expect to find it, and that it is inappropriate 
and injudicious to offer for sale a beauty prod- 
uct'in an unbeautiful dress. 

All this is so true as to be elemental, but 
when I run my eye up and down the shelves 
and counters of the toilet goods department of 
a drug department store, I feel that much 
of this excellent advice falls on deaf ears. I may be tuo 
captious in such matters, but it seems to me that the physical 
of the average toilet goods package leaves much 


And it may be that our feminine friends who 


appearance 
to be desired 
buy the goods are even more critical than I am. 

Our national taste in such matters is slowly improving, 
but I presume that the manufacturers of containers whose 
for artistic beauty are referred to above find the 
And I imagine that one of the chief dif- 


appeals 
improvement slow 
ficulties encountered in their crusades for beauty is the fact 
that so many crude and unfortunate packages have been 
handed down as a legacy from past generations. 

The taste 


of a package 


if the fathers was notoriously bad. Their idea 


was something to hold the product. Their 
idea of attractiveness did not extend beyond “something that 
would stand out on the shelves,” and in order to achieve this 
laudable purpose they plastered riotous colors and brutal de- 
signs all over the package, and gloried in the eye-scorching 
result. 


Toilet go 


those in some other lines of business; 


’ 


ds packages were never as hopelessly bad as 
there were always at- 
always sacrifices made to the 


tempts ichieve beauty ; 


artistic. Still the mistaken idea that in order to “stand out” 
a container must make a devil of a noise was the prevalent 
one, and the crude and garish package and label predomi- 
nated. 

Many of these old timers are still with us, and I presume 
their persistence is one of the thorns in the flesh of the 
modern designer and maker of containers and labels. Some 


of them 





ve been modified, in grudging compliance with 
modern artistic ideas, but even these modifications leave 


much to be desired. And year after year the manufacturer 
This makes 


business for the box maker, lithographer or printer, but I 


orders a few hundred thousand more of them. 


shouldn't imagine there is much fun or profit in that kind 
of business 

It is natural—and inevitable—that packages which are 
standardized as to dimensions, design, stock and colors 


should be bought on 


a price basis. There is no good 





Fairman 


reason for buying them in any other way, and the making 
of packages of that type logically goes to the lowest bidder 


In these conditions, the maker of packages who is qualified 
to produce beautiful things and has his or- 
ganization geared to that class of work, is 
distinctly out of the running. His services as 
a creative artist are not required; and, as a 
rule, he is not in position to compete, on a 
price basis, with a manufacturer whose or- 
ganization is geared for big production. 

In these circumstances we should expect 
to tind, in all lines of business, the big manu- 
facturer 


paying less and less attention to 


artistic creation, and bending every energy 
and employing every resource in the direction 
of bigger output with all possible economies 
in materials and mechanical processes. And, by the same 
token, we should expect to find the field of the creative artist 


becoming restricted and difficult instead of broadening and 


expanding as, for the good of the industry, it should do. 


In the toilet goods field, the creative artist, the man who 
specializes in containers of beauty and attractiveness. has his 
opportunity when a new manufacturer enters the field and 
searches (if he does!) for packages which will properly 
represent his goods and help sell them. But he doesn’t find 
any too much nutriment in the established manufacturer who 
clings year after year to the same old packages, simply 
ordering new supplies from time to time on a price basis. 
Once in a while, it is true, such a manufacturer brings out a 
new product and is in the market for a new package: but 
even then he is likely to insist that the new design conform 
to the style which is in use on the other packages in his line. 

For what reasons do so many manufacturers cling to their 
old packages and labels, and close their eyes and ears to the 
fact that they are so crude, inartistic and inappropriate that 
they repel trade instead of attracting it? 

The reasons are to be found in two diametrically opposed 
emotions: Fear and Love. 

They are afraid to change their old packages because they 
think consumers would not recognize their products in their 
new clothes, and would buy something else. 

They dislike to change their old packages because they 
' 


love them so! That dear old package was first designed by 


little Alice, fresh from art school. How proud the whole 
family was of Alice and the lovely design she made! Or 
perhaps it was roughed out in pencil, and sent to the lithog- 
rapher to be “worked up,” 
pany, old Theophilus K. 


change it! 


by the first president of the com- 
himself. It would be sacrilege to 
I can appreciate the affection of a manufacturer for his 
original package; identified, as it is, with the early history 
and hard struggles for existence of the organization and 
associated so intimately with every phase of its progress and 
ultimate success. But times change and we must change 


with them. Just as we outgrow the old buildings, the old 




































































































manufacturing methods and the old advertising, so we 
should discard the old packages if we find they are a draw- 
back and a handicap. 

With the fear of the manufacturer that his trade will 
suffer if he changes his packages, I have less sympathy. 
It is one of the traditions of business, a myth that is handed 
down through the generations. I have heard it many times, 
but I have never known a case where it proved true. 

Why should it be true? People buy goods by brands, by 
trade names, and not by the physical appearance of the pack- 
ages in which they come. There may be a small percentage 
of the population which is so dumb, so illiterate, that it buys 
by package appearance only. There may be here and there 
an individual who goes into a store and sweeps an eye over 
the shelves, looking for a certain style of package and saying 
to the dealer, “give me that.” But if there are such cases, 
they are too few to be worthy of consideration. 

The name of a product should, of course, not be 
changed; and the style of lettering and the surrounding panel 
or other design which immediately encloses the name should 
always remain the same. If this is done, the package may 
be round, square or oblong; green, blue or pink, and the 
consumer will know he is getting what he asked for and be 
content And if the new package is an improvement over 
the old, sales will improve instead of falling off. 

It may be that the belief that people still buy goods by 
the picture which the package conveys to the eye is itself a 
legacy from bygone days when the ability to read was far 
from an universal accomplishment. I recall that some years 
ago there was—perhaps still is—a coffee which was put up 
in a package bearing a bright blue angel. Because it was 
unusually sweet, this coffee was in strong demand among 
the foreign brethren employed down in the coal mining 
regions. As their familiarity with English, written or 
spoken, was limited, the miners asked at the stores for 
“Angel Coffee,” although its name was Ariosa. It is of 
record, too, that the maidservants of England rechristened 
one of the Lever soaps “Monkey Soap,” for the reason that 
the package bore the picture of a monkey. If the toilet 
products of America were sold to such illiterate and picture 
minded people as these, there would be excellent reasons for 
imprinting upon their packages pictures of monkeys, goats 
and elephants, and never changing them! 

But conditions in this favored land being as they are, 
consumers who seek a product ask for it by name. The 
present users of your face powder or rouge walk up to the 
counter and speak its name; if the package bears the name 
it is sufficient identification. 

But what of the non-user, the new customer you are try- 
ing to secure She reads your advertising, or learns of the 
merits of your goods from a neighbor. She asks for it at 
the drug store, and the clerk produces it from the shelf. 
Your product, through your package, is placed on trial right 
then and there. If the package is not inviting, if it tells a 
story of bad taste or cheapness or mediocrity, the chances 
are that the goods will go back on the shelf and the cus- 
tomer will buy what she has been using before. 

Your goods are on trial through your packages in many 
other ways; as they stand on the shelves or in the show- 
cases; as they appear in your advertising; as they appear in 
show windows and in the homes of consumers. Many a 
good product is banned from thousands of homes because 
women can’t bear to see the package on their dressing tables, 
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or are ashamed to have them seen there by visiting friends, 
If a package often makes or breaks a new product, how 
much may it not do toward increasing or retarding the sale 
of an old one? These considerations are, in my opinion, of 
far more importance than the remotely possible loss of an 
occasional sale because some person is so ignorant as to dis- 
believe that an old product cannot be genuine because it 
sports a new and more beautiful garment. 

\s to the selling value of a package, I have been much 
amused of late at the comments made by women on a new 
product, a face cream marketed by a well known house, 
This cream is put up in a notably beautiful package, a 
gracefully shaped little jar wrapped and packed as if its 
contents were precious beyond price. I know tnany 
women who have bought this new cream, and a very large 
percentage confess that they bought it because they simply 
couldn't resist that lovely package! And who can say how 
much their judgment of the cream has been influenced by the 
favorable impression gained before it was even opened, who 
knows how much of its repeat value, even, will be due to 
the irresistible outer covering rather than to the actual 
superiority of the product? Which will be “all right by me;” 
beauty is in itself a precious thing, and worthy of its price. 

Our jars and bottles, it seems to me, are far more credit- 
able than our cans, boxes, and the like. Scores of them, as 
displayed today in the stores, are very beautiful, and their 
attractiveness is helping greatly to increase the popularity 
of the preparations they enclose. 

I do not wish to be understood as condemning without 
reservation the boxes and other packages in use by the in- 
dustry. There has been a great improvement in recent 
years, and today they are immeasurably superior to the con- 
tainers of food products and other articles of personal or 
household utility. 

But the maker of toiletries has beauty for sale, and why 
should we believe that he delivers what he claims to sell 
unless his packages are as attractive, as artistic, as tempting 
as they can possibly be made? 

Perhaps our country is too big. The market is so im- 
mense that the manufacturer thinks always in terms of 
potential millions. His mind is on volume, and volume gen- 
erally means standardization. Standardization, in turn, 
usually means strict economy—or, as some prefer to call it, 
simplification. As a matter of fact, there is no reason why 
a simple product should not be beautiful, but it seldom 
seems to work out that way. When, as a measure of 
economy, we start to simplify, we generally wind up with 
stark, bare ugliness 

Our government is just now greatly interested in simpli- 
fication. Manufacturers in many lines are studying out ways 
to save work and money through simplification. Some lead- 
ing makers of boxes and other packages, interested as they 
are in big production, are strong for simplification—which 
means duplicating by the million, packages which are pro- 
duced in the easiest way. 

Thus it seems, from the standpoint of a man on the out- 
side looking in, that the creative artist in packaging -may be 
meeting with a good deal of resistance from the very men 
who ought to welcome him with open arms. If such is the 
case, let him not be discouraged. Throughout every phase 
of American life there is a demand for more beauty. When 
more than a little charm and color have found their way 
even into the kitchen, woe betide the man who insists upon 
trying to keep ugliness on the dressing tables! 
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The Practical Side of Packaging 7 


Continuation of the Article on Methods and Machines 


by F. C. Chase 


E. R. Squibb & Sons 


N the previous articles we have discussed some of the 
available machinery for the production of packaged ar- 
ticles, together with some considerations in connection 
with their purchase and use. Before leaving 


the discussion of packaging equipment it 


might be worth while mentioning some of 
the types of material handling equipment and 
some of the ways in which they may be em- 
ployed to advantage in the modern packaging 
plant. 

There are several well-known and reliable 
makes of lift-trucks, some of them operating 
on the principle of long fulcrum leverage for 
lifting with compressed air release for low- 
ering. There is also the type operating on 


the “jack” 


principle. The latter is satisfac- 
tory enough, but unnecessarily slow for raising a load up 
to two or three thousand pounds. 

The value of lift-trucks of both kinds lies in the flexibility 
of material transfer with a minimum of investment so far 
as trucks are concerned. A receiving department handling 
crates or reshipping cases of bottles can both store and pro- 
vide for ready delivery of the containers to the producing 
departments by unloading a car or truck directly onto lift 
truck platforms which are manoeuvred by means of the 
lift truck into desirable storing space with the help of one 
man. In fact, hand drawn lift trucks can be employed 
capable of carrying loads of five to six thousand pounds 
which can be handled by one man, both as to lifting and 
hauling, provided there is a reasonably smooth hard floor. 
The heavy duty trucks are of the multiple lift type either 
of the fulcrum or jack lift type. That is to say by making 
two or more lever movements to raise the platform off the 
floor high enough for haulage less energy is required for 
each successive lift with a given fulcrum which is of course 
the truck handle. 


the single lift, but have two distinct advantages. 


These trucks cost somewhat more than 
First, only 
one man is required for loads up to five thousand pounds 
or more. Secondly, there is less danger of the man injur- 
ing himself in raising a heavy load. The latter should not 
be considered an unimportant item, since continual raising 
of heavy loads with single lift trucks day after day can 
cause serious and permanent injury. 

Not only do the lift trucks and platforms adapt them- 
selves readily to the storage and handling of raw material 
and empty containers, but solve some problems in finished 
stock storage, particularly where space is limited. In any 
system of well regulated finished stores there is always 
some definite plan or scheme in the arrangement of the 
stock so that orders can be filled with expedition and with- 
out error. Where merchandise is stored on the floor to 
be delivered to the order and made up either by hand truck 
or conveying system it becomes necessary to leave space for 
the renewal of stock when minimums are brought back to 


maximums. Furthermore, space is lost so far as a useful 


cases gradually get lower as the orders are filled. 





purpose is concerned when the piles of shooks or shipping 


Restack- 
ing can be resorted to, but this involves considerable hand 
labor and is only a temporary relief since the 
space must be reserved for the replenishing 
of the stock. 

[f, on the other hand, finished stock is stored 
on platforms stacked as high as is practical, 
which in some cases can be seven feet, great 
Hexibility is given to the storage since it is 
only a moment’s time to move a load across 
an aisle or along side of other stack plat- 
forms to obtain a rearrangement permitting 
a more orderly or desirable rearrangement 
from the standpoint of existing conditions of 
finished stock. 

\ variety of platforms are on the market. Steel bound 
platforms, while costing somewhat more than plain unpro- 
tected platforms, in the long run are worth the difference. 
The steel angles or channels as the case may be not only 
protect the platforms from damage but also hold the “deck- 
ing” in place, preventing ripping of the boards as they be- 
come somewhat old and the wood dries out. Hard wood 
decking should be specitied, preferably oak or maple. A most 
important consideration is to have the decking of heavy 
enough lumber so that it does not buckle or belly under a 


load. 


none too even. 


heavy This is particularly true where the floor is 

An uneven floor and a decking which bends 
under the load may prevent sliding the lift truck either out 
from the platform or under it if the latter has not been 
placed on the floor, empty, by hand. 

Platforms with legs which will not dig into the floor 
should be selected. If the floors are in poor shape as to 
evenness there are a few points which should be discussed 
with the truck salesman. For instance, it might be wise to 
call for a lift of a quarter of an inch over the standard so 
that trouble will not be encountered in sliding the truck 
In other words, the platform legs are 


slightly higher than the standard. 


under the platform. 
If the loads are relatively 
heavy and the floors poor it is wisdom to select a truck 
which is not too small. In other words, what is needed is 
good wide wheels and fairly large in diameter to make 
The smallest trucks will carry 
a load considerably in excess of that specified by the truck 


hauling as easy as possible. 


manufacturers, but it is not desirable to exceed it where 
the floors are poor. Nor is it the best thing in the world 
if the floors are in excellent shape since it puts undue burden 
on bearings and castings used in the lifting mechanism 
wheel surfaces. Like any machine, for a lift truck is sub- 
stantially that, overloading cannot fail to shorten its life 
and cause excessive maintenance. 

Lift trucks require little attention if the attention sug- 
They should be kept 


properly oiled and in the case of the compression release 


gested by the manufacturers is given, 


type the cylinder should be kept supplied with the requisite 
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quantity of oil and the stuffing box or gland in some cases 
watched carefully to see that the oil is not leaking out. If 
the release cylinder is not attended to properly the load is 
lowered with a jar which is not so injurious, perhaps, to 
the truck as it is to the platform and dangerous for the 


merchandise carried on it. 
Conveying Equipment 


Conveying equipment in its many types is too well knowt. 
to warrant discussion except perhaps to comment on the 
fact that there is a tendency on the part of manufacturers of 
such equipment to overbuild some and underbuild others for 
vse in a packaging plant. 

The writer has seen installations of a roller gravity con- 
veyor for use on packages not exceeding fifty pounds in 
gross weight which was heavy enough for three or four 





TYPES OF CONVEYORS 


hundred pound cases. Recently some of the manufacturers 
are beginning to build especially for the users who convey 
small packages. Instead of the two and a half inch heavy 
gauge rollers with four inch centers which used to be so 
common, roller gravity is now being supplied of light gauge 
welded or seamless rollers approximately one and a half 
inches in diameter with centers only as close as is necessary 
to supply three rollers under the packages. This light 
weight gravity is proving entirely satisfactory, much less 
expensive and more quickly installed. The important thing 
on the lighter gravity is to see that free rolling bearings are 
supplied. 
Belt Conveyors 

Here again light weight belt conveyors can be used ad- 
vantageously in any packaging department where there is 
an assembly of packages from various lines to one point for 
subsequent packing in carrier cartons or shipping cases. In 
laying out a department it is well to give consideration to 
the use of belt conveyors before lining up the packaging 
units. 

Rubber covered belting will wear longer than a bare 
canvas conveyor. The nature of the packages has a bearing 
on whether or not to pay the extra cost of rubber or compo- 
sition covered belting. If there is a drag on the conveyor 
due to the use of the belt conveyor as an accumulating de- 
vice, or if there is likelihood of the belt becoming wet from 
spillage, a rubber or composition covered belt is much 
preferable. 

Thorough consideration of size and weight of belt will 
effect greater economy in the long run, provided a well made 
conveyor is purchased, than will a decision to specify belting 
which is poorly made, too thin for long wear and is likely 
to stretch continually. 





Apron Conveyors 


Here we have a type of conveyor which should 


Lot be 


biult of too light construction. This is particularly true 


where the conveyor is quite long. The construction in such 
cases must be heavy enough so that the weight of the con- 
veyor itself does not cause breakdowns, excessive wear and 
corresponding maintenance on the chains and rollers. Slats 
of either steel or wood should be heavy enough to take the 
load without bending or breaking. 

Strengths have been worked out for links and chains so 
that given a load to be taken at a certain speed per minute 
there is no danger of breaks under ordinary operating condi- 
Reference to engineering tables might well be made 
s of the 


tions. 
if there is any doubt concerning the recommendation 
conveyor engineer, 

Apron or slat conveyors are practical up to lengths of 
about one hundred and seventy-five feet. Beyond this length 
the construction must be excessively heavy just to carry it. 
This statement has reference to aprons for handling cases 
or barrels or other merchandise such as would be met with 
in a packaging plant. In automobile plants, for instance, 
the weight of the castings may be so heavy that extremely 
heavy construction is required anyway. 

In some plant layouts both the receiving department and 
the shipping department are located at the same point. If 
an apron conveyor appears desirable to deliver shipping cases 
from stores to the shipping or trucking platform it is some- 
times possible and to good advantage to use the same con- 
veyor for delivering incoming freight into raw stores. This 
can be done by providing means for driving the conveyor in 
either direction, providing remote controls for the motor so 
that it can be started or stopped from either end 


Chutes and Spiral Roller Gravity 


For transferring cases or packages from one floor to floors 
below one has the choice, outside of lowering conveyors, of 
either spiral metal chutes, or spiral roller gravity 


While it is not possible to lay down any definite rule for 





Type oF Lirt Truck 


choosing the one or the other it may be said with a fair 
degree of accuracy that a spiral metal chute does not lend 
itself to so many sizes and weights of packages as a roller 
gravity. A very heavy package which slides readily may 
travel down the chute so rapidly as to injure it. On the 
other hand a light bulky package may not slide at all be- 
cause its inertia is not enough to overcome the sliding fric- 
tion. Furthermore, if the chute is quite steep a cubical or 
(Continued on Page 238) 
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Two Nations Honor Count de Grasse 


RANCE and the United States on April 


25 joined in 


ceremonies honoring the memory and achievements of 


Count Francois Joseph Paul de Grasse, Marquis de 


Grasse-Tilly, and an important figure in French naval 


history. 
transferred from the 
Tilly, to a permanent resting place beneath 
the altar of the Church of St. Roch, the 
little body of his 
American Cibon, of 
Louisiana. 

The ceremony honoring the Admiral who 
helped to defeat the British at Yorktown was 
Vice-Admiral Fatou, 


ancestral chateau at 


beside the 
Delphine de 


village, 


wife, 


solemn and impressive. 
of the French Navy, and General Gourand, 
Military Governor of Paris, spoke on be- 
half of the French Nation, while Mer. 
Roland Gosselin, representing the Cardinal 
Archbishop of Paris, conducted the religious 
services. The color guard of the Paris post 
of the American Legion and the military 
and naval staffs of the American Embassy 
gave a military touch to the ceremony. 


On that day the heart of Count de Grasse was 





ADMIRAL DE 


Marshal Foch and 


numerous high dignitaries were among those present. 
The principal address was delivered by Myron T. Herrick, 


the American Ambassador. 
to the famous Admiral. He said, 
in part: 

“This is the first time during my 
long service in France that I have 
ever been invited to any ceremony 
which inci- 
dentally the memory of Admiral 
de Grasse, and I do not recollect 
any occasion when our people at 
home united to honor him. 
It is therefore with great pleasure 
that I have accepted the kind invi- 
tation of the Abbe Blain to be 
present today at Count de Grasse’s 
old home, to which he was exiled 
and where he died a broken man 
and to assist at the pious ceremony 


commemorated even 


have 


from its 
place to a_ spot 
more in keeping with what is due 


of removing his heart 


former resting 
to a man whose work so deeply 
modified the history of a continent. 

“It is a pleasure for me to come 
here, not only because as American 
Ambassador it is my duty to offer 
Admiral de Grasse such honor as I 
can, but because I have something 
to say about him which I hope will 
reach a large number of my 
countrymen. For here is an officer 
upon whose skill, courage and de- 


Mr. Herrick paid a high tribute 


votion depended the whole fate of our Revolutionary War. 
This is not merely my personal opinion, but it is the verdict 
of history, and the first man to bear witness to it is Wash- 


ington himself. 





The day after the capitulation of Cornwallis 





he wrote the admiral: 


‘The surrender of York, from which 


so much glory and advantage are derived to the Allies and 
the honor of which belongs to your excellency, has greatly 


exceeded our most sanguine expectations.’ 
“Now 


what 


GRASSE 


was the situation of the rebellious colonies 
in the summer of 1781, after five long years 
of war? The American resistance, in spite 
of the aid brought over by Rochambeau’s 
army, was on the verge of collapse. 
to what Rochambeau Grasse 
in the West Indies: ‘I will not deceive you, 
sir; these people are at the ends of the re- 


Listen 
wrote to De 


sources. General Washington has 


but a handful of men the army of 
heart of Virginia 
this country is at bay; all its re- 
failing at the 


Cornwallis is in the 


sources are same time. 
‘ Come! America is in distress.’ 
“The British were in New York and 

Admiral Graves blockaded our coast. Our 


commerce was dead, munitions from France 
cut off and Cornwallis, after ravishing the 


Carolinas, was marching north to combine with Clinton in 


crushing Washington. 


People were tired, business was at 


a standstill, Congress torn with faction, and it seemed but 
a matter of months before the end of our resistance must 





“And the result? 


come. What changed all this and 
ended the victoriously at 
Yorktown the following October? 
De Grasse. 


war 


“Yielding to the representations 
made by Washington and the en- 
treaties of La and 
instructions 
took upon himself 
responsibility of 
West Indies 


Luzerne 
without 
from home, he 


Rochambeau, 


the enormous 
leaving in the 
convoys of French merchantmen 
without protection, and thus un- 
encumbered to sail with his whole 
fleet in execution of the great 
combination which his _ sailor’s 
genius saw would end the war, if 
only it were successful. 


vast 


“Not content with merely com- 


ing, De Grasse induced the 
Marquis de Saint Simon, com- 
manding in: Santo Domingo, and 


M. de Lillancourt, in Hayti, to 
loan him 3,200 troops with over 
100 cannon; and to make sure of 
the 1,000,000 livres he managed to 
borrow in Havana he offered in 
pledge the very chateau in which 
we stand this moment. Morally, 
militarily, politically, his action 
was without a flaw. 

Arriving off Norfolk—and please note 


that his flagship was called La Ville de Paris—he decoyed 
the British squadrons away from the entrance of the Capes, 


(Continued on Page 238) 
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ODERN perfumes demand a close study of the 

problem of fixation. Years ago it was customary 

to rely upon animal extracts such as musk, civet, 
ambergris and castor. NeXt followed a re- 
turn to the ancient uses of gums, resins and 
oleo resins, such as myrrh, olibanum, ben- 
zoin, storax and tolu. Today a new type of 
fixative has found favor and is the result of 
chemical synthesis. The choice of fixator 
will always depend upon the type of perfume 
being blended, and this is, of course, influ- 
enced to a large extent by the essential oils 
used during the process. For instance, a 
heavy amber type of perfume will contain 
patchouli and vetivert, which oils are in them- 
selves excellent fixators, but the permanence 
of the perfume will be much improved by the judicious addi- 
tions of labdanum, benzoin and myrrh together with musk 
and ambergris. 

To a very large extent the problem is closely associated 
with that of the boiling points of the constituents of the 
perfume. Vetivert and sandalwood oils have a high boil- 
ing point and in consequence they make excellent fixators 
because by reason of their very slow evaporation they make 
other and lighter constituents less evanescent and thus re- 
tard evaporation so that the user says the perfume “sticks.” 
From time to time the perfumery chemist has to blend per- 
fumes in which it is difficult to choose a combination of 
high boiling odorous essential oils because the particular 





odor note he is preparing would be marred by their use. 
It may be that it would be equally difficult to rely upon 
synthetic musks, coumarin or vanillin. With the exception 
of benzoin, the gum resins may be discarded and even with 
the former the question of discolération in creams may 
preclude its use. It is here then that synthetic chemical 
fixators find a ready and acceptable application. As a rule 
the boiling point is well over 200° C. and the substance 
either has no odor at all or this is only of a slightly balsamic 
nature. Examples are: 


Arosol idee Gaimwcck oneal boiling point 236° ¢ 
Resorcinal Diacetate ....... “i awe ©, 
Ethyl Phthalate ........... 7 295° C. 
Butyl Phthalate ........... ” oie 
Benzyl Benzoate ........... ‘“ a SG 
Amyl Phthalate ............ " ooo U. 
Tricresyl Phosphate ........ jae 430° C. 


The types of perfume in which these synthetics are par- 
ticularly useful are rose, jasmin, narcissus, lavender and 
cologne, because being of a light nature it is difficult to find 
odorous fixatives which will blend successfully without giv- 
ing the finished perfume a by-odor that spoils it. To take 
lavender water and Eau de Cologne as specific cases, the 
former generally contains lavender, bergamot and lemon 
oils together with musk, ambergris and orris concrete. On 
maturing with alcohol these constituents yield the typical 


“Perfumes, Cosmetics and Soaps” 





light and refreshing perfume sold universally. The per- 
fume, however, is evanescent. Fixatives which at once sug- 
gest themselves are patchouli, santalwood, oakmoss, cou- 
marin, tolu, benzoin, styrax and Peru balsam. 
One part of these in a thousand of finished 
lavender water is readily perceptible to the 
olfactory nerves and changes the type to that 
of an amber lavender. In the case of Eau 
de Cologne the usual constituents are neroli, 
petitgrain, lemon, bergamot, lavender and 
rosemary oils. All these evaporate rapidly 
and their fragrance is soon lost. If the ani- 
mal fixators are added the perfume at once 
becomes an amber cologne. Synthetics which 
immediately suggest themselves are the ethers 
of beta naphthol, but unfortunately their odor 
is harsh and even one part of them in ten thousand of Eau 
de Cologne spoils the soft fragrance so much appreciated. 
Here then there is a definite use for synthetic fixators be- 
cause they hold the perfume without altering it. The solu- 
bility and cost of a fixator is of great importance, espe- 
cially to those manufacturers who use dilute alcohol as a 
means of cheapening their product, and who, in addition, 
cannot afford to employ expensive animal extracts. Pro- 
viding the strength of alcohol lies between 75 and 85 per 
cent, the question of solubility does not occasion any con- 
cern, but if 50 per cent ethyl alcohol be used then solubility 
requires immediate consideration. Tinctures of gum resins 
readily cause cloudiness which can, of course, be removed 
by filtration, but then the fixative value disappears at the 
same time, Several of the synthetics are immiscible with weak 
alcohol and are therefore valueless; a notable exception, 
however, is to be found in the recently discovered synthetic, 
arosol, of which seven volumes are miscible with ten vol- 
umes of 50 per cent ethyl alcohol. 

In soap perfumery, fixation is of equal importance. Syn- 
thetic fixatives are employed, but not to the extent they de- 
serve, the usual standby being either styrax or Peru balsam. 
It is well known that many perfumes alter in soap and 
among those prone to this disadvantage is cologne. This 
is due to the resinification of the terpenes in oils such as 
lemon and orange. Terpeneless oils are too expensive 
to merit consideration and citral from lemongrass oil is 
often suggestive of verbena owing to the impurities it con- 
tains. The remedy therefore is to find suitable fixators 
that will prevent resinification and the synthetics are of 
great merit. A very stringent test may be made by taking 
ten grams of cheap milling base and dissolving it in thirty 
c.c. of ethyl alcohol subsequently made slightly alkaline 
with caustic soda. To this is added ten c.c. of a one per 
cent alcoholic solution of the compounded oils containing 
ten per cent of synthetic fixator. The flask is connected 
with a reflux condenser, it is placed in a water bath and 
heated for two hours. If after cooling the contents are 
still fragrant then the fixator deserves a very extensive 
application. 
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Normal Aliphatic Alcohols and Aldehydes 


Importance of Comparatively New Products Indispensable 
for Perfumers Reviewed and Fully Discussed 


HOUGH_) normal and 


aldehydes were introduced into perfumery but a few 


aliphatic C, to alcohols 


years ago, these new products have now become as 
indispensable to the perfumer as ionone, pheny- 
lethyl alcohol or hydroxycitronellal. 

Although 


power of these bodies, the perfumer has not 


bewildered at tirst by the great 
been slow in finding out the right proportion 
compounds should be added 


in blending, for he 


in which these 


recognized the unusual 


interest which accompanied even a_ small 


addition of them. 


Nor is the this interest far to 


that 


reason of 


seek, if one remembers nature -herself 


natural oils with 


that 


has taken care to provide 


them. But nature is an artist has made 


use but sparingly of these choice elements 


imitating nature, that is to say by controlling with the re- 
quired accuracy the addition of that the 


fumer will succeed in turning out similar works of art. 


these bodies, per- 


To be precise, we must add that the odor of these products 
recalls only distantly that of the oils which contain them, 
found mixed with other 


powerfully odorous products, with which they combine and 


because they are to be therein 


blend so as to make up an homogeneous whole. 


It is therefore but very seldom that aldehydes and 


aliphatic alcohols are used to impart a characteristic odor to 


a bouquet; their part is rather to give more freshness, 


“waxing,” sweetness and blending power. 


As the molecular weight of these bodies increases, their 


odor becomes less fatty and more tenacious. The odor of 
fresh and fruity and this quality becomes 
These C,, to C,, alcohols 
and aldehydes are therefore used more readily 
lower homologs. 


Cy is decidedly 


more sO as One goes up to Cy. 


than the 


Owing to the great power of these products, we recom- 
mend the use only of very dilute alcoholic solutions, 1/100 
for instance, when trying them, while bearing in mind that 
aldehydes are as a rule more powerful than alcohols. 
Aliphatic aldehydes and alcohols judiciously used should 
therefore complete the fundamental note given by the ordi- 
nary constituents and afford to the perfumer valuable help. 


If we consider successively these aliphatic aldehydes and 


alcohols, noting also the oils where each has been proven 


to occur, facts will which 


perfumer to distinguish 


certain appear may enable the 
“odor tendencies” 


and supply him 
with helpful directions for their use. 


Based on our own 
experience, we will also point out those uses which appear 
tO us most rational, although it is evident that the perfumer 
himself is best qualified to decide through methodical trials 
in which cases the use of this or that aldehyde or alcohol 
answers best the aim he has in view. 

n-Octyl Alcohol (CsH,O). 


Is found in lemon, heracleum 
and malefern oils. 


Its odor bears some analogies to that of 


*T . . . 
From the Laboratories of Descollonges Fréres, Lyons. 


by Louis Descollonges . 


poponax, and its inclusion will therefore be always welcome 
compounds where such a note is wanted. 


} 


onyl Aleohol (CyH»O) Detected in orange oil. 


Possesses a rose-like note recalling citronellol, 
but of more fatty quality; gives good results 


in rose perfume and, as it combines well 


with in cologne 


n-Decyl Lleohol (C,,H..0 ). —An 


fresh, with 


aurantiaceae, waters too. 
odor 
rather 


indetinable, but an orange 


touch. Just the thing one wants in jasmin, 
lily-of-the-y 
and in fancy perfumes as well. 


H,.O).—The ol- 


alcohol enable it to 


rose, orange blossoms, alley, lilac 
compounds 
Undecylenic Alcohol (( 


factory qualities of this 
be classified among normal aliphatic alcohols 
and 


and of the 


aldehydes; of the rst it has the fresh 


second the fatty note proper certain 


floral oils. Union in one and the 


same body of these two 


qualities is interesting and the difficulty in toning down the 


violent note of aldehydes is ‘successfully met by the use 
of this undecylenic alcohol 


n-Dodecyl Alcohol (C,.H»O). 


been chiefly a laboratory curiosity, and its 


Hitherto this alcohol has 


made 
\ serious study of its olfactory proper- 


high cost 


its use prohibitive. 


} ¢ 


ties soon deserved te 


showed, however, that it play an 
important part in perfumery, and its manufacture has there- 


fore been developed successfully, so that it is now available 
This alcohol 


number of 


f fine quality at a reasonable price. com- 


bines very well with quite a compositions to 


freshness and 
that it 


nerolidol, 


which it imparts tenacity Let us finally 


mention also 
that of 
most cases. 


n-Octyl Aldehyde (C,HyO)—A 


and orange oils 


odor quite similar to 


pe ssesses an 


which it can advantageously replace i 
lemon 
Combines perfectly with jasmin note and 


constituent of 


freshness and “waxing” 

n-Nonyl Aldehyde (C,H,,O0).—Found in the 
it Ceylon cinnamon, lemon, Manila orange, 
oils. 


gives it quality. 

natural state 
and orris 
A fine and well defined odor, which combines beauti- 


TOSE 


fully with rose, geranium and neroli perfumes. 
n-Decyl Aldehyde (C 


ner¢ li, 


H.,O).—Detected in Manila orange. 


orange, Orris, cassie, coriander and lemongrass oils 


Possesses a middling volatility which enables it to play the 


part of stabilizing agent in compounds; its gives 


a constant tonality to bouquets as long as evaporation lasts. 


presence 


Just the thing one wants to couple with Sicilian oils in 


cologne waters, the right thing too for imparting a touch 
of originality to fancy perfumes. 

n-Undecyl Aldehyde (C,,H»O)—A very fine 
odor. Imparts to compounds the 


natural flower oils. 


rose-like 
proper to 
lily-of-the- 


“wax” note 
Very useful in rose rouge, 
valley, tuberose and narcissus perfumes. 
n-Dodecyl Aldehyde (C,,.H.O)—For the purpose of giv- 
ing to his compounds a greater similitude with the odor of 
the living flower, the perfumer has at his disposal several 
compounds of floral odor: heptine and octine methyl or 
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isobutyl carbonates, and the like, all of which find interest- 
To these may be added dodecyl aldehyde, 
which provides a variety in the floral gamut, and the effects 


ing applications 


of which are particularly happy in tuberose, jasmin, lily- 


of-the-valley, lily and violet compounds. It also combines 
well with orange oil and greatly improves it. Endowed 
with much freshness and excellent tenacity, it is in our 


opinion the most interesting of the aliphatic aldehydes, and 


we are sure that its field of application will widen con- 


siderably as soon as it is better known. 


The Practical Side of Packaging 
(Continued from Page 234) 


nearly cubical case has a tendency to tumble over instead 
of sliding. On the other hand if the variation in package 
or case size or in weight is not great a chute can be designed 
which will take account of carefully figured pitch and diam- 
eter and carry them down with little or no trouble. 

A roller gravity spiral, because it does not depend upon 
gravity to overcome the sliding friction between chute and 
case, will carry all sorts of cases down slowly without dan- 
ger of damage since all that has to be overcome is the roll- 
f the bearings in the rollers. If the diameter 


of the roller spiral must be limited on account of available 


ing friction 


space differential rollers can be used to good advantage. 
Since one side of the package moves faster than the other 
as it rolls down the spiral, the outside edge must be pulled 
slightly over the roller in addition to being carried by the 
roller; or else there must be a backward drag on the edge 
Of course, this actually 
By cutting 


in two the outside roller is permitted to travel 


toward the 
takes pla “4 


the rollers 


inside of the spiral. 
ver the entire length of the roller. 


faster than the inside, the same as the rim and hub of a 


wheel. Consequently a case will travel more readily when 


the diameter of the roller spiral is made rather small and 


too steep a pitch is not desirable. 


Approaches to both chutes and spiral roller gravity must 


be carefully worked out so that not too great speed is given 


the case before it starts its winding way down to the floors 


below. Both the approaches, which are usually of steel, 


and also the steel chutes should be kept clean and free of 


rust which causes excessive friction. This is sometimes 


done by sliding down bags of sand or sawdust which have 


been partially saturated with a light oil. This deposits a 


mn the metal and so prevents the formation 


thin film of oil 
t If not 


of rust, provided is repeated from time to time. 


too much oil is applied to the bag there is little or no 
danger of dirtying the packages or cases which are sent sub- 
sequently down the chute. 
(To be continued) 
Vote ustrations used in Mr. Chase's series on pack- 
aging are designed to show general types of machinery. 


The possible purchaser should mvestigate the various makes 


making installations. 


. 


Not a Surprise—A Catastrophe! 
Billy B 
Pine 


industries, is 


Van, well known comedian and president of the 


Products Co., and thus associated with our 


responsible for the following: 


ree 


“A Scotchman declared himself in on a dinner party. 
Dinner suddenly called check, 
Next day headline in the paper read: 
“ScoTCHMAN KILLS VENTRILOQUIST” 


over—he loudly for the 


blushingly paid it. 
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(Continued from Page 235) 


fought them, fooled them, and finally sent them back to 
their base in New 
Meantime, 


York damaged and unable to keep the 
skill, Washington had 
marched his army and that of Rochambeau to the head of 


seas. with masterly 
Chesapeake Bay, and here again De Grasse did not hesitate 
to send him ships for their rapid transfer to the Yorktown 
Peninsula, at the same time landing his own 3,000 soldiers 
in front of the city. The rest is an old story: Cornwallis, 
blockaded by sea and menaced by land, surrendered, and our 
war was won. 

“In a course of lectures at the University of London, 
‘This naval Waterloo of the British 
noticed events of modern times. Not 
American in 10,000 has ever heard the 
name of this battle, the full details of that clenching victory 


have never been published, and the battle is as a rule neither 


Professor Reich said: 
is one of the least 


one Englishman or 


given its precise name nor placed in the right historic per- 
spective. The battle off Cape Henry had ultimate 
effects, infinitely more important than those of Waterloo,’” 

Count de Grasse was born at La Valette, near Toulons, in 
1723, and when 12 took with the Knights of 
Malta, seeing action against the Turks in the galleys of that 
Order. 


service 


In 1740 he entered the French Navy and became in 
Lieutenant, 40), Chief of 
Squadron, and finally in 1781 Admiral in command of the 
fleet of XVI. 
American Revolution 
Indies in 


turn Captain (at the age of 
At the time of a dire crisis in the 
Admiral de Grasse was in the West 
of a fleet of twenty fine war vessels. 
In May, 1781, he set sail to the rescue of the harassed 
Americans and blocked the 


Louis 
command 


British commander Cornwallis 
at Yorktown, engaging and defeating a British fleet and 
greatly forcing the surrender of Cornwallis to 


Washington. 


aiding in 
General 

Yorktown surrendered on October 19, 1781. Cornwallis 
yielded to the American allies 7,000 troops and 200 cannon, 
while Admiral de took possession of twenty-two 


British ships and 1,000 sailors. 


Grasse 
He died in Paris in 1788. 
On page 235 will be seen a_ photograph of an 
oil painting of Admiral de Grasse and a map of the siege 
of Yorktown, for both of which we are indebted to the 
courtesy of the French Line (Compagnie Générale Trans- 
atlantique), which has named one of its fleet of splendid 
ocean liners the De Grasse, in honor of the Admiral 


Injunction Against Terminal Beauty Shop 
Judge United States 
injunction in favor of the Terminal 
Shops, preventing Joseph Zoberg and Fred Lenneper from 
doing business in New York City under the name of “Termi- 
nal Beauty Parlors.” 


Knox of the District Court has 


granted an Barber 


In deciding against the new concern, 
which chose such a similar name, Judge Knox said: 

“The advertisement 
the name of 


to the effect that defendants; under 
Terminal Beauty Parlors, had just opened 
their ‘uptown New York branch’ bears the earmarks of a 
deliberate effort to trade upon the good will which has been 
created by the character of service which Terminal Barber 
Shops, Inc., has rendered to the public for about twenty 
years. 

“The Court should afford protection to plaintiff, and it 
will, accordingly, issue a preliminary injunction forbidding 
defendants to use the name Terminal in connection with 
any beauty parlor or barber shop which they may carry on 
within the city of New York.” 
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Mexico Modifies Sanitary Label Decree 


filed by French perfume manu 


As a result ot a protest 
facturers against regulations of the Mexican Sanitary Code 
statement of the formulas of medical and toilet 
label on the bottle, the Mexican Health 


requiring 
preparations on the 
Department agreed that only the qualitative formula would 
be required. This led to a misunderstanding and as a result 
of the intermediation of the French minister, an agreement 
various essences enter- 


has finally been reached whereby the 


ing into perfume manufacture, amounting to about 100, 
would be listed into groups of 10 each and the formula may 
state that the perfume contains so many essences in Group 1, 
so many in Group 2, etc., George Wythe, Acting Commer- 
cial Attache at reports to the Department of 


Commerce 


Mexico City, 





Perfumery at London Chemists’ Exhibition 
(Special Correspondence) 
Lonpon ne 10.—The thirty-third exhibition organized 


by the British and Colonial Pharmacists, held last month, 





was opened by the president of the Pharmaceutical Society, 
Herbert Skinner 
} 


One noticeable feature of the exposition was the number 


of stands showing placards advertising vitamins. This is a 
natural consequence of the publicity given to the advances 
made with regard to the irridiation of ergosterol. 

It is significant of modern fashion in the first place and 


mination of modern woman in the second that 
Under the term 


of the discri 
variety is the keynote of perfumery shown. 
perfumery must be included a wide range of substances not 
the least of which are colors. In face powders and lip sticks 
the range of colors is truly enormous. This has a wide 


economic effect when it is realized that such colors run into 


many hundreds of tons in a year. Among tirms showing 
these toilet requisites are Pritchard & Constance (manu 
facturing), Ltd.; Robert Blackie, Ltd.; Papier Poudré, Ltd 
G. H. Willoughby & Co.; Vinolia Co., Ltd.; Atkinsons ; 


% F. Bristow & Co.; Ps 


Grossmith & Sons; 


tImolive Co.; 
Parfumerie Nildé of 


Tokalon, Ltd.; J. 
Paris; and Anzora 
Perfumery Ci 


Among those particularly interesting to manufacturers of 


America were: The International Bottle Co., Ltd., which 
showed, in addition to a line of French bottles, the opal- 
ware of Hazel-Atlas Glass Co., Wheeling, W. Va.; Amami; 


Gueldy, Paris; and Plaimar, Ltd., 
displays of Wright, Umney 
& Sons, Ltd 


as well as the familiar 
& Umney, Ltd., and Howards 


Safety From Slander 


The less prominence you have, the fewer envious people 


will pelt you with mud.—Silent Partner. 
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Paris Trade Notes 
The plant of Marius Milou & Cie., 
stroyed by fire recently with heavy loss of both 
The fire was discovered at night 
so rapidly that officials of the company who 
lived in the vicinity were forced to flee without being able 
to save their personal effects. Plans for rebuilding are 
will be 
according to announcement. 


Montelimar, was de- 
finished 
goods and raw materials. 
and it spread 


already under way and production and deliveries 
delayed but a short time, 
* * * * 


Les Parfums “Casino de Paris” “Stégue” has been in- 


corporated by the Marquis de Louvencourt and Stephan 
Eghiasaroff with offices in Paris and a capital stock of 
100,000 francs. 


+) aes 


A. A. and 
LeCoq has been incorporated and the 
capital increased to 1,000,000 francs. 


Lasegue & Cie., the company controlled by 
G. F. Laségue and E. 


* * * * 


Marcel Guerlain & Cie. has been incorporated, represent- 
ing the company heretofore conducted as Marcel Guerlain 
and Charles Levée with offices at 14 boulevard 
Nouvelle, 


same lines as heretofore, with the 


Bonne- 
Paris. The company will continue along the 
Capital is 
1,000 


francs each, of which 20 shares are held by Mr. Guerlain 
and 60 by Mme. 


same objects. 
also unchanged at 80,000 francs, eighty shares of 
Riquez. 

* * * * 


Creme Simon, formerly Simon & Cie., 


creased its capitalization to 1,900,000 francs by the issue of 


Lyon, has in- 


1,900 new shares at 500 francs each. 
* * * * 


J. L. Lyon & Cie 


the present company of the 


will be organized in Paris to succeed 
same name whose term of 
registry will soon expire. 

* * * x 


Societé Frangaise des Produits Odol, Saint-Ouen, near 
capital stock to 4,500,000 francs by 
issuing 30,000 new shares at 115 francs, these shares to be 


100 francs par value. 


Paris, will increase its 


* * * x 
Biourd & Cie., recently established, has taken offices at 37 
boulevard Saint-Michel, Paris. 
* * * * 


An international Rotterdam, Holland, 
It opened June 1 and will continue until 
G. Dalissier, director of Parfumerie Rigaud, 
is president of the perfume division of the fair. Many of 
the principal French houses have displays in the section, 
among them being Parfumerie Rigaud, 


exposition at 
is now being held. 
September 15. 


Parfums Godet, 
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Beaute, Thibault & Cie., 
Roure Fils & 

Schmoller & Bompard and 


Parfums de Corday, Institute de 
Vaillant & Cie., 
Justin Dupont, Marboet & Cie., 
Maison S$ 


Etablissements Bertrand 


Paul 
* * * x 


J. Lesquendieu, director of Parfumerie J. Lesquendieu, 


has been named councillor of foreign commerce of France. 


Mr. 


and toilet preparations for which his company is noted both 


Lesquendieu is the originator of numerous perfumes 


in France and abroad, and is also a Chevalier of the Legion 


of Honor 
 § O-& ee 


Ivan Didoff, Kazanlik, Bulgaria, was a recent visitor in 
Paris. While there he appointed the firm of Coupey Fils & 
Dehais his representative 

* * * & 
P. Vilardi head of the citrus oil house of the same name, 


visited the trade in Paris recently, making his headquarters 


with his Paris representative, Edouard Rauch 
i 


Laboratoire de Parfumerie et Produits de Beauté, of 


which Pierre Blaizot and Maurice Bretzner are proprietors, 


is being dissolved. Liquidation is in the hands of Mr. 


Bretzner 





German Trade Notes 
Che soap manufacturing house, Kalinka, of Breslau, cele- 
brated the hundredth anniversary of its founding on April 1, 
1928, with appropriate ceremonies at its plant in that city 
a 
\t the recent general meeting of the German Union of 
Wholesalers of 


F. Komarek 


Perfumery, Soap and Toilet Preparations, 


was elected president for the coming year. 


Other new officers of the association are: Vice-president, 
Johann Helm; treasurer, E. Weiss; directors, V. Leeb, P. 
Bucholz, L. Lowinger, K. Kunz and J. Werner. Retiring 


President H. Rosenzweig was named honorary president, 


The conven- 
the 
marketing of toilet preparations and the closer union of the 


and the secretary, Dr. Paneth, was re-elected. 


tion considered several matters of interest concerning 


several branches of the organization. 


* * * x 
the Fabrik 


being 


Dr. 


con- 


the death of founder Chemische 


Raschig, 


Since 


Friedrich Ludwigshafen-am-Rhein, is 


tinued by Dr. Raschig’s two sons, Dr. Kurt Raschig and 
Klaus Raschig. No change in the former policies of the 
firm is contemplated. Dr. Kurt Raschig is managing di- 


rector. 
* * * * 


Max Nobiling, Berlin, celebrated the 25t 


his connection with the firm of Fr. Nobiling, 
Mr. Nobiling is 
ownership and management of the business 


h anniversary of 

manufacturers 

of soap, on April 23. associated in the 
a 

The two main organizations of ,soap manufacturers and 

dealers held their annual spring fair in Berlin with a large 

Among the leading 


A.G., 


Lingnose, 


attendance and good business reported 
firms represented in this event were: Linger-Werke, 
Dresden; Dr. Behringer, G.m.b.H., 
Moldenhauer & Co., 


Berliner 


Nurnberg: 
Ham- 
Co., 
und 


A.G., 


Berlin; Queisser & Co., 
Triebler & 
Parfumerie 


Elida 


Berlin ; 
Berlin; 

Berlin; 
Parfumerie 


Fluidosan- Fabrik, 
G.m.b.H., 


Berlin; 


burg; 
Berlin; Palmolive, 
Seifenfabrik J. 


Leipzig, and many others. 


Harring, 
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French Propose Beauty Institute Regulation 


French trade have given 
considerable space to a proposal to regulate the operations 
of “Beauty Apparently the French industry 


French officials are giving this matter a great deal 


Recent copies of the papers 
Institutes.” 
and 
of attention at present, and while there is some difference 
in opinion as to the necessity for regulation, and especially 
in the need for new laws under which the officials may act, 
i that with the 
preparations that some 


it is apparent almost connected 
toilet 
sort of regulation is advisable. 

The 


various trade bodies and also official gatherings, without, 


everyone 


French industry recognizes 


matter has been discussed at recent meetings of 


however, leading to any entirely satisfactory solution. The 


arguments of those who propose further restrictions are 
to the effect that these “Beauty Institutes” are something 
new to the French cosmetic trade. It is charged that 


they are an American importation and that the present 
laws relating to the practice of pharmacy and medicine 
are insufficient to cover the so-called treatments which 
they give. It is also charged that many of the preparations 
used in these treatments contain injurious ingredients, 


among which are cited petroleum ether, carbon tetrachloride, 
carbon bisulphide, and many others. 

An attempt has been made to reach these establishments 
under the French pharmacy law and it is contended that the 
the visit and 


have inspect 


However, it is unlikely that many of 


pharmacy inspectors right to 
these establishments. 
these visits and inspections have actually taken place since 
there is nothing in the law which would compensate the 
inspectors for visits to other than licensed pharmacists. 
Efforts 


cities to reach them under the municipal regulations for 


have also been made in Paris and other large 


the prevention of fires, etc., but these have not been entirely 
the 
also been made to unearth, if possible, any law under which 


successful. A careful search of French statutes has 
these establishments could be regulated, and while several 
iaws have been found which apparently have some bearing 
on the question, none of them seem to be sufficient to deal 
with the problem adequately. 

the 
Institute” in France does, apparently shows that these estab- 
lishments are operated under conditions which would not 


Many of them 


Description of work which the so-called ‘Beauty 


be permitted to exist in the United States. 
are operated in what would be a violation of the American 
Medical Act the 
the practice of pharmacy. The French laws in this respect 
the United States and 
arisen in France which 
It is improbable that any addi- 


Practice and American laws relating to 


are not so stringent as those of 


accordingly serious abuses have 
would be impossible here. 
tional law relating to composition of toilet preparations will 
be enacted on account o7 this agitation, but it seems likely 
that the laws relating to the practice of pharmacy and to 
the 
so that their application will reach the 


Institute.” 


sale and use of toxic substances will be modernized 


so-called “Beauty 


Czechoslovak Alcohol Production Contingent Increased 


An increase of the Czechoslovak alcohol contingent for 
1927-28 by a further addition of 25,000 hectoliters to a total 
of 625,000 hectoliters has been authorized by the Ministry of 
Finance in order to permit utilization of excess potato stocks 


remaining from the 1927 crop. 
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Activities of Associations and Societies 


Coming Conventions 
Institut f Chemistry, American Chemical Society, North- 


) 1& 
1d. 


western University, Evanston, Ind., July 23 to August 
Nat nal Hair 


Boston, Mass., August 27 to September 1, 1928 


essers and Cosmetologists, Statler Hotel, 





\merican Chemical Society, Autumn Sessi 
Mass., September 10 to 14, 1928 


National Beauty and Barbers’ Supply 


Swampscott, 


Dealers’ Associa 
tion, Stevens Hotel, Chicago, October 1 to 5, 1928 
American Bottlers of Carbonated Beverages, Convention 
and Exhibition, Detroit (Michigan) Convention Hall, N 
yember 12 to 16, inclusive, 1928 
American Society for Testing Materials, Chalfonte- 
Haddon Hall, Atlantic City, June 25 to 29 
American Association for the Advancement of Science, 


New York, December 27, 1928, to January 2, 1929 


Columbia University College of Pharmacy Commence- 
ment 


The ninety-eighth annual commencement of Columbia 
University College of Pharmacy of the City of New York, 
which was held May 31, was one of the most interesting in 
the long history of this institution. There were 308 grad- 
uates, giving evidence of the increasing popularity of the 
college. 

The exercises were conducted by Colonel Marston T 
Bogert, the university's representative on the board of trus- 
tees of the college. Colonel Bogert delivered an appropriate 
address. The candidates tor degrees were presented by Dr. 
George C. Diekman, associate dean and there was an address 
to the graduates by the dean, Dr. Henry H. Rusby. 

Professor Curt P. Wimmer awarded the J. Leon Las 
coff prizes to the winners. Professor Henry V. Arny pre- 
sented the Dohme, Squibb, Weinstein and other prizes. Dr. 
Charles W. Holton presented the trustees’ special prizes and 
Professor Vivian Kk. Commons awarded the alumni associa- 
tion prizes, besides presenting the 1928 championship basket 
ball trophy of the Eastern Intercollegiate Pharmacy League 
to the college’s winning team. 

Music was furnished by the Goldman Band and a long 


program was carried through to a successful conclusion 


Philadelphia College of Pharmacy and Science 
The first commencement exercises of the Philadelphia Col- 
lege of Pharmacy and Science in the new college building in 
West Philadelphia were held June 6, when more than two 
thousand relatives and friends witnessed the conferring of 
degrees upon 192 graduates. It was the 106th annual com- 
mencement of the college, the oldest College of Pharmacy 
in the United States. 

The commencement address was made by Dr. Josiah H. 
Penniman, Provost of the University of Pennsylvania. Dr. 
Wilmer Krusen, President of the College, conferred the 
degrees. 

Large numbers of the alumni visited the new college and 
participated in many class reunions. At the alumni meeting, 
Mrs. Charles H. LaWall, wife of Dean LaWall, was elected 
corresponding secretary of the Alumni Association. 





National Paper Box Manufacturers Meet 

Careful consideration of suggestions to place the paper 
box industry as a whole on a firm basis of progressive 
business practice was given at the tenth annual convention 
of the National Paper Box Manufacturers’ Association at 


the Waldorf-Astoria, New York City, May 23, 24 and 25. 


The suggestions ranged from new activities to the elimina- 
tion of volume production 
Busines ssions were held *h d nd ve attonied 
»UsSINess 1oOn were eid each day ali were attended 


by an average of 450 manufacturers. All papers considered 


on the first day were centered around the theme of “organ- 


I 


ized progress.” In his contribution to this symposium, 


President Andrew G. Burry recommended the creation of 


1 credit bureau to be operated in conjunction with the 


National Association of Credit Men He also advocated 
the creation of a research department to study articles and 
packages now offered by all 
kinds of manufacturers with 
a view to designing a suit- 
able paper box container for 
each. 

R. W. Hicks, of the Greet- 
ing Card Association, dis- 
cussed means of multiplying 
sales of an industry through 
cooperative advertising. He 
did this by showing what 
had been done by his asso- 
ciation. In 1913 gross sales 
of greeting cards were $10,- 
000,000. By means of a co- 


operative advertising cam- 


WaLter E. Tru 


paign, sales were increased 
by 1919 to $34,000,000. The co-operative advertising cam- 
paign of the association is being continued at an annual 
cost of $125,000 and is financed on a percentage basis. 

Other speakers were Harry M. Levy, chairman of the 
Convention Committee; H. V. Kaltenborn; Hugh P. Baker, 
head of the Department of Trade Associations of the U. S. 
Chamber of Commerce, and Frank Jones. 

In the session on the second day, the central theme was 
“Expansion of the Industry-Sales.”. The speakers were 
Harry Collins Spillman, Walter C. Carlson, E. E. 
Ralph L. 


significant addresses was that by Harry O. Alderman of 


Brooks, 
Harden and William H. Perry. One of the most 
the Alderman-Fairchild Co., former president of the asso- 
ciation, who spoke on “Creating the Sales Package.” <A 
demonstration on how to win a business argument by Prof. 
R. C. Borden and Prof. A. C. Busse of New York Uni- 
versity, based on seven years of research work and taken 
from 15,000 actual cases, was given to show six principles 
of salesmanship. 

The theme of the papers and discussion on the third day 
was “The Paper Box Industry Under the Microscope.” 
F. A. Fielder, president of the Canadian Paper Box Manu- 
facturers’ Association, discussed the economics of volume 
production, pointing out that volume at any cost has become 
a craze in the industrial world, resulting in profitless pros- 
perity. In the discussion which followed the paper, it was 
felt wisest for manufacturers to be satisfied with less vol- 
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ume at better prices which would at the same time avoid 
the evils of price-cutting. In discussing the future of the 
industry, Commissioner Howard P. Beckett said that tne 
sales of set-up boxes had not shown an increase correspond- 
ing with sales of retail merchandise. Other speakers on 
the third day were Charles T. Reid, Fred W. Kewell, Jay 
Platt Hamerslag, Homer V. Vanderblue, and W. Clement 
Moore. Mr. Moore emphasized the folly of doing business 
without an adequate proht 


Officers elected are as follows: President, Walter E 
Trum, Gerbereux, Dufft & Kinder, Inc., New York, and 
E. J. Trum & Co., Brooklyn; vice-president, Geor J 


Kroeck; secretary and treasurer, Frank S. Records, Phila 


) 


delphia; commissioner, Howard P. Beckett; directors, M 
Densen, New York; Everett F. Young, Providence, R. I.; 
Andrew G. Burry, Fort Wayne, Ind.; W. Buford Dickerson, 
Nashville, Tenn.; and William P. Datz, Jr., Philadelphia 
The entertainment consisted of sightseeing trips, a theatre 
party, annual banquet and supplymen’s show and dance. 
At the latter 1,600 were present and at the banquet the 
attendance was 756. L. E. Waldeck, Jersey City, N. J., 


was in chi 





of seating at the banquet. 

The entire third floor of the hotel was devoted to the 
supply men’s fair consisting of 54 exhibits. Among _ thost 
of chief interest to our industries was that of the Keller- 
Dorian Paper Co., New York, N. Y. 
of the line of imported papers handled by this company were 


Numerous samples 


attractively displayed in striking set-up boxes and by means 
of sample books. Visitors were greeted by Elmer S. Moore, 
Jean Silvin, Alvah Wilcox, J. Ducasse and F. Stenett. 


French Essential Oil Syndicate Meets 
A meeting of the executive committee of the Central 
Syndicate of Essential Oils and Aromatic Raw Materials 
was held in Paris recently. Several important matters 
were considered. 


Communications from E. Maunier, president of Syndicat 
des Parfumeurs-Distillateurs of Grasse and of Alpes-Mari- 
times, regarding the work of his syndicate, and congratu- 
lating the president, E, Baube, on his re-election, were 
received. 

Changes in the French tariff duty on oil of rose and 
oils of geranium and ylang-ylang were also considered, as 
well as problems arising from the tariff on finished prod- 
ucts. The matter of cultivation of perfume plants in the 
French colonies was also discussed, following a letter from 
the French Colonial Union. Several matters having to do 
with luxury and alcohol taxes were also considered. 

The Syndicate of French Perfumery presented a letter 
explaining the new formula disclosure edict of the Mexican 
government. 

An invitation from the Italian Ambassador to members 
of the syndicate to participate in the international fair at 
Turin was read. This fair will take in all branches of 
chemistry and has been arranged to celebrate the 10th anni- 
versary of the close of the World War and the 400th cen- 
tenary of Philibert de Savoie, 


Interesting and Instructive 
(Clarence G. Shupe, Chemist, Salt Lake City, Utah.) 
Your journal is very interesting and instructive, and I 
have gained much valuable information from its pages. 
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Glass Container Association Elects New 
Manager 

The Glass Container Association has elected Charles R. 

Stevenson business manager to succeed I. G. Jennings, who 

resigned that position recently after giving more than nine 


years to the work of the association. Frederick J. Rummel 


has been appointed assistant business manager. He was 
formerly statistical director. 

Mr. Stevenson was graduated from Harvard in 1902 
After two years with important iron and steel interests he 
joined the firm of Miller & Franklin in the then new profes- 
sion of industrial engineering. After nine years with this 
firm, he became general manager of the E. R. Thomas 
Motor Car Co., and later general manager of the Veneer 
Products Co., makers of luggage. While in this connection 
he served as president of the Western division of Asso- 


ciated Advertising Clubs. 

In 1916 he organized the Stevenson Corporation in the 
industrial engineering field which he carried on until 1924 
when a consolidation was effected under the name of Stev- 
enson, Harrison & Jordon. 

In addition to the management of the Glass Container 
Association, Mr. Stevenson 
is executive head of the Bu- 
reau of Envelope Manufac- 
turers and president of the 
National Association of Cost 
Accountants. He is also 
executive head of the IIlu- 
minating Glassware Guild, 
the Jute-Twine Manufac- 
turers’ Association, Foundry 
Supply Manufacturers’ As- 
sociation, Metal Compart- 
ment Manufacturers’ Asso- 
ciation, Upholstery Leather 





Tanners’ Association, and 
Porcelain Enamel Manu- 


CHARLES R. STEVENSON 


facturers’ Association. He 
is secretary of the Window Glass Manufacturers’ Associa- 
tion and handles the uniform cost work for many important 
trade organizations. He is also well known as a cost con- 
sultant and the services of his firm are utilized by many 
large industrial units. 

Mr. Rummel was graduated from the Wharton School 
of Finance, University of Pennsylvania, in 1916. He served 
as a captain in the army during the war and joined the 
firm of Stevenson, Harrison & Jordon after his discharge 
from the army. In 1923 he became connected with the 
Liberty Glass Co., and in 1925 joined the Glass Container 
Association as statistical director. 


Chewing Gum Manufacturers Elect Officers 


The National Association of Chewing Gum Manufacturers 
met in annual session on June 8 at the Biltmore Hotel, New 
York. There was a goodly attendance and the members 
voted to extend the activities of the association by publish- 
ing a bulletin for the information of the trade, and to con- 
duct a drive to increase the membership. 

L. W. Hoskins, of the Walla Walla Gum Co., of Knox 
ville, Tenn., was reelected president. Other officers chosen 
were: J. C. Cox, of the William Wrigley, Jr., Co., vice- 
president ; Harry Wischmann, of the J. H. Wischmann Co., 
treasurer, and E. Buck, of the L. A. Dreyfus Co., secretary. 
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Pharmaceutical Makers Re-elect R. L. McNeil 


The annual convention of the American Pharmaceutical 
Manufacturers’ Association was held the week of June 4 
at Wawasee, Ind. 

The registration both in point of individual attendance 
and number of firms represented set a new record for the 
associatiot 

President R. Lincoln MeNeil of Philadelphia presided 
at the sessions and outlined the work of the association for 
the last year and made several valuable suggestions for 
its continuation in an interesting address which opened the 
convention 

The matter of chain stores in the drug trade was dis 
cussed by Charles W esley Dunn, general counsel for the 
association, amd general discussion of his address brought 
out the fact that the majority of the members believed that 
the individual drug store 
was essential to the welfare 
of the public and should 
be preserved. 

Costs of manufacture and 
distribution were considered 
at a special session at which 
several papers were pre 
sented and general discus- 
sion followed. Business and 
sales problems as well as 
manufacturing questions 
were also considered at some 
length at the meeting. 





A resolution recommended 
that a research board be R. Lincorn McNEIL 
created composed of the 

chief chemists of member firms for the interchange of 


technical and scientific information for the good of the 
pharmaceutical industry. Other resolutions covered the 
following points: State corporation taxes, endorsement ot 
resale price maintenance legislation, proposing a census of 
dispensing physicians, appointment of a committee on dis- 
tribution methods, establishment of an office and representa- 
tive in Washington, publicity on the relation of pharmacy to 
medicine, directing that the mid-winter meeting be devoted 
to study of distribution costs and the next annual meeting 
to greater economy and efficiency in distribution, recom- 
mending a conference with the Federal Trade Commission 
on unfair business practices, protest against restrictive 
legislation, setting the date of the mid-winter meeting 
which will be held at Indianapolis, December 9 and 10, 
creating former presidents of the association members of 
the board of directors. 

R. Lincoln McNeil was re-elected president of the asso- 
ciation for the coming year. He is connected with the 
firm of Robert McNeil, Philadelphia. Other officers and 
directors elected are as follows: 

Vice-presidents, B. B. Grubb, of the Lafayette Pharmacal 
Company, Lafayette, Ind., and E. T. Kirkland, of Irwin, 
Neisler & Co., Decatur, Ill.; secretary, J. G. Searle, of 
G. D. Searle & Co., Chicago (re-elected) ; treasurer, C. N. 
Angst, of the Pitman-Moore Co., Indianapolis (re-elected). 
The following retiring directors were re-elected for three- 
year terms :—Dr. A. S. Burdick, of the Abbott Laboratories, 
North Chicago, Ill.; H. F. Snider, of the R. J. Strasenburgh 
Company, Rochester, N. Y.; Dr. C. H. Searle, of G. D. 
Searle & Co., Chicago. 
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Foragers Outing June 30 

The Foragers will hold its 30th annual outing on Satur- 
day June 30 at Green Gables, Long Branch, N. J. A special 
boat will convey the members to the resort, leaving from 
the C. R. R. of N. J. Pier, foot of Cedar street, at 
9:10 A. M., daylight saving time. A most attractive 
program of athletic events, including the usual baseball 
game, has been arranged by the committee 


A. Ph. A, to Meet at Portland 


The 76th annual meeting of the American P 


\ssociation will be held this year at the Eastland Hotel, 


ul 


Portland, Me. The dates selected for this 





August 20 to 25. The association is preparing to 
a collective index of its proceedings for 1913 to 1925, in 
clusive. It has just issued such an index for the years 


1903 to 1912. 


General Manager for Board of Trade 


M. D. Griffith has been appointed general mi 
New York Board of Trade and Transportation. Mr. Grif- 
fith was formerly secretary of the Chamber of Commerce 
of Elizabeth, N. J., and is well known through 
nection with chambers of commerce. He will 





us long con- 
take charge 
of the activities of the New York Board and will thus come 
in contact with the Drug and Chemical trade through the 
Drug and Chemical Section. 


Beauty and Barbers Supply Dealers Plan Meeting 

The National Beauty and Barbers Supply Dealers Asso- 
ciation has announced that its 25th annual convention and 
exposition will be held in Chicago the first five days in 
October. Headquarters for both convention and display will 
be at the Hotel Stevens and a floor plan showing arrange- 
ment of the booths is now available for the exhibitors. Ar- 
rangements have been made for 144 booths to be devoted to 
the displays made by the associate members of the organ- 
ization. 


Accountants Meet for Cost Conference 

The Ninth International Cost Conference held under the 
auspices of the National Association of Cost Accountants 
met at the Hotel Commodore, New York, the week of 
June 11. The first day was devoted to sightseeing trips, 
which included the plant of Colgate & Co. at Jersey City, 
while in the evening the president’s annual reception was 
held at the hotel. 

Subjects considered at the subsequent meetings of the 
association were profit trends, labor standards, wage incen- 
tive plans, simplification of industrial accounting, plant and 
property records, standard costs in the production and dis- 
tribution departments. An open forum on accounting prob- 
lems occupied one of the sessions. 

The ccenvention closed with the annual banquet and enter- 
tainment in the grand ballroom of the hotel. 


Society for Testing Materials Meets This Month 


A provisional program has been issued for the 31st annual 
meeting of the American Society for Testing Materials 
which will be held June 25-29 at Chalfonte-Haddon Hall, 
Atlantic City. A great many valuable and timely papers 
are listed for consideration at the sessions. 
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Perfume and Soap in 


Registration Denied to “Fraisy” for Cosmetics 


Charles | nt f Paris, France, is not entitled to regis- 





tration of the word “Fraisy” as a trade-mark, William A 
Kinnan, tirst assistant commissioner of patents, held recently 
on an appeal taken by F. R. Arnold & Co., of New York 
City, Irom the decision of! the examiner of interferences 
F, R. Ar & ¢ obtained registration September 27, 
1921, for the mark “Fraisia” for rouge, while Lalanne claims 
use of his mark “Fraisy” on toilet articles, including rouge, 
as early as 1917 

The examiner adjudged Lalanne to have adopted and 
used the mark “Fraisy” prior to the earliest date the regis- 


trant adopted and used its mark “Fraisia,” and decided that 
the applicant was entitled to the registration for which he 
examiner held further that the prior use of 
\rnold & Co. could not benefit 
use was merely in a descriptive sense. 


“Fraise’” means “strawberry” in French, and has been used 


applied rl 
the word “Fraise” by F. R. 
the latter because sucl 
upon lipsticks of various colors 

Assistant Commissioner Kinnan upheld the decision of the 
that Lalanne established priority of adoption and 
F. R. Arnold & Co., but reversed the 


examiner's holding that the use of F. R. Arnold & Co., 





examin 
use of his mark ov 
as the exclusive distributing agent of the French manufac 


turer, of the word “Fraise” was merely descriptive. The 


Assistant Commissioner found that Lalanne is not entitled 
to the registration applied for. 

“It seems plain,” he said, “that the applicant, who en- 
tered the field long after the use of the word ‘Fraise’ on the 
same class goods, should not add to the confusion in the 
minds of the purchasing public.” 


New Hearing on French Perfume Import Values 


The U. S. Court of Customs Appeals has denied a motion 
filed by the Alfred H. Smith Co. of New York, for dis 
missal of the Government’s appeal in a case involving re- 
appraisement of various shipments of Djer Kiss perfume, 
toilet water, face powder, talcum powder, etc., exported from 
France between May 31, 1926, and July 15, 1926. The U.S 
Customs Court held that there being no wholesale domestic 
price in France, or foreign value as defined in section 402 
(b) of the Tariff Act, the export value as defined in section 
402(c) must govern. The court also found that the im- 
porter’s entered values were the export values. The Gov- 
ernment appealed, contending that the foreign value of the 
goods was proven and that the lower court erred in finding 
that there was evidence to support the importer’s contention 
that the invoice value was equal to the export value and 


that the foreign market value was no higher. The case will 


now be heard on the merits. ‘ 


States Cannot Tax Patent Incomes 
The right of States to tax incomes derived from royalties 
on patents has been denied by the United States Supreme 
Court in a 5 to 4 decision. Taxes assessed against George 
I. Rockwood, of Worcester, Mass., were declared invalid. 


For additional Court and Customs News see Page 269 
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Courts and Customs 


Elsinore Perfume Co. Wins Permit Case 
Brooklyn, N. Y., has won 
a decision in the U. S. District Court in its suit to compel 


The [Elsinore Perfume Co., 





ition Commissioner James M. Doran and Secretary 
of the Treasury Andrew W. Mellon to restore its alcohol 
withdrawal permit which was revoked following a visit or 
visits of prohibition agents to the premises occupied by the 
company at 25-27 Bergen street, Brooklyn. 

The government rested its case entirely upon the testi. 
mony of the agents who claimed that they had witnessed 
the illegal shipment of 100 gallons of specially denatured 
alcohol, formula 39B, from the premises of the plaintif 
and that a subsequent check had disclosed a shortage in 
the company’s supply. The testimony was weak under cross 
examination when it was admitted that the agents had 
merely seen certain cans unloaded from the elevator and 
that their check of supplhes had been based upon measure- 


by broom handles and rules and not accurate meas. 


ments 
uring devices. Judge Moscowitz said in part: 

“The testimony of the agents is based upon mere sus- 
picion. The cans placed in the elevator shaft may have 
been full The cans which were seized contained one 
hundred gallons of alcohol. The claim of a shortage of 
fifty gallons is based upon the broom handle and rule 
measure. The entire record is based upon surmise, specu- 
lation and suspicion. 

“The revocation must be based upon something more 
substantial than suspicion and speculation. The act pro- 
vides that the permit shall be revoked only 

“Where it is found that such person has been guilty of 
wilfully violating any such laws, as charged, or has not 
in good faith conformed to the provision of this act.’ 

“The law is, that if there is any competent legal evidence, 
the findings of the Prohibition authorities should be sus- 
tained 


“There is no competent legal evidence to justify the re- 


l 
vocation of the permit. The action revoking the permit 
will be reversed and the permit reinstated. 


“Decree for the plaintiff. Settle decree on notice.” 


Cuban Specialty Law Revived 

The Cuban government is reported to have revived 
Decree No. 1607 of September 17, 1920, regarding the sale 
of foreign pharmaceutical specialties in the republic. This 
decree makes it necessary for national or foreign specialties 
to be presented at the office of the General Inspectorate 
for Pharmacy with an application signed by the agent or 
representative, manufacturer or importer, setting forth that 
the applicant is such agent, representative, importer of 
manufacturer, and that the laboratory is lawfully established 
in the country of origin and giving its location and address 
The document also covers the matter of formula disclosure 
of specialties, making it obligatory that the percentage of 
certain substances used in its manufacture must be clearly 
stated in the principal label or in an additional ‘abel. 

The substances covered are principally narcotic, hypnotic 
and other potent drugs. None of them have any application 
in the perfume or cosmetic industry. 
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E. P. Matthiessen, general sales manager for Houbigant, 
Inc, New York, has resigned his position with the com- 
pany. He had been connected with the Houbigant sales 
organization for many years, having been with Park & 
Tilford when that company acted as American agents for 
Houbigant products. 

Upon the opening of offices by the French corporation, 
he became associated with it directly, having charge of 
sales. Under his progressive sales leadership, the business 
of Houbigant in the United States has been advanced 
steadily and rapidly to its present high levels. 

Mr. Matthiessen has not yet announced his plans for the 
future. 

ee € 8 

E, Burnham Products Co. has moved its general offices 
from 180 North Wabash avenue to its recently completed 
factory at 2710 South Park Way, Chicago. The factory is 
a most modern and up-to-date structure and the company is 
now conveniently located to take care of its rapidly growing 
business. 

E. Burnham Products Co. was organized and incorpo- 
rated in July, 1927, and acquired the cosmetic manufactur- 
ing division of the business of E. Burnham, Inc. (established 
1871). 

The officers of E. Burnham Products Co. are: President, 
Gerald Burnham; vice-president, Harold Burnham; secre- 
tary and treasurer, Raymond Burnham. 

The officers of E. 
Burnham; secretary and treasurer, Julian Burnham. 


Burnham, Inc., are: President, Mrs. E. 


* * * * 


Wholesale drug circles are much interested in reports 
that a gigantic merger of wholesale firms and companies 1s 
being planned. It is understood that the projectors expect 
to interest sixteen firms or companies located in cities in 
various states clear across the continent, with assets valued 
at $200,000,000. Five of these it is said already have dis- 
cussed details of financing with local bankers. 

Corporations reported as having received overtures include 
the following: Faxon & Gallagher Wholesale Drug Co., 
Kansas City, Mo.; Gibson & Snow Co. which has a chain 
n New York State: Churchill Drug Co., of Burlington, 
lowa, which recently acquired E. E. Bruce & Co. and the 
Richardson Drug Co., both of Omaha; Langley, Michaels 
& Co., San Francisco. 

Others mentioned are the Fuller-Morrisson Co., Chicago, 
and the Eastern Drug Co., of Boston. 

William W. Gibson, president of the Gibson & Snow Co., 
is quoted as saying that his company will merge with other 
His company has stores 
in Albany, Syracuse, Rochester and Buffalo, its principal 
ofice being in Albany. 


important wholesale drug houses. 
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Jean Godillot and Jacques Raimbault, the former 
managing director and the latter secretary of Parfumerie 
L. T. Piver, Paris, returned to France on the Paris, June 1, 
after a brief visit to L. T. Piver, Inc., New York, the 
American branch of their company. 


* * * * 


Willis H. Booth, who is well known to our readers 
through his connection with numerous financial and indus- 
trial companies, has_ been 
elected president of the New 
York Merchants’ Associa- 
tion, with which he has 
been connected for many 
years. 

Mr. Booth has been a vice- 
president of the Guaranty 
Trust Co. of New York City 
since 1918. 


honor he has held was the 


Another high 


presidency of the Interna- 
tional Chamber of Com- 
merce for three years from 
1923. He has been honorary 
vice-president of the Cham- 


Wiis H. Bootu 


er of Commerce of the 
United States and has been conspicuous in the activities of 
many other business associations. 

Among the numerous companies in which he is an officer 
or director are the Commercial Solvents Co. of New York 
and the Sierra Tale Co., of Los Angeles. 


* * * * 


The Cornell Manufacturing Co., Memphis, Tenn., has 
commenced the manufacture of several soap specialties at its 
plant in that city. The company was recently organized by 
R. E. Bell and E. M. Cornell and has taken over a factory 
in Memphis. It is marketing an automobile soap, a house- 
hold cleaner and a laundry product under the name “Jiffy 
M. Cor- 
nell, vice-president; J. P. Vigus, treasurer and M. W. Swett. 


Suds.” Officers are R. Eugene Bell, president; E. 


secretary. R. H. McKay and A. G. Byrne, retired business 
men of Memphis, have been named members of an advisory 
board. 


* * * * 


The Vendome Sales Corporation, New York City, has 
been appointed exclusive representative in the United States 
and Canada for the perfume and toilet preparations manu- 
factured by Parfumerie Rimmel of Paris. This company’s 
principal specialty is Rimmel’s Cosmetique, a preparation for 
the eyelashes and eyebrows, but a complete line of toilet 
preparations is also manufactured. 
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Four of the associations, which are affiliated more or 
the toilet industry, have 
recently elected new presidents to guide their destinies dur- 
The American Drug Manufacturers’ 
New York, chose Charles G, 
Merrell of the William S. Merrell Co., Cincinnati, as presi- 


less closely with preparations 


ing the coming year. 
Association in convention in 


dent. The Proprietary Association re-elected Frank Blair 
of the Centaur Co., New York, while the American Spice 
Trade Association chose B. H. Old of B. H. Old & Co., 
New York, as chief executive. The Glass Container Asso- 


ciation at its Atlantic City meeting selected Philip I. Heuis- 
ler of the Maryland Glass Corporation, Baltimore, as its 
presiding officer. 

All of these men are so well known in their respective 
trades as to require little introduction to our readers. Mr. 
Merrell connected with the which he 
now heads throughout his entire business career. 


has been company 
He was 


chosen to succeed himself as president of the drug manu- 





Four 
Puitie J. HEUISLER 


NEWLY 


CHarLes G, MERRELL 


facturers, having been elected to the presidency a year ago. 
Mr. Blair is president of his company which is the owner 


of Fletcher's Castoria and is affiliated with the Sterling 


Products Co., in a powerful group of proprietary medicine 


interests. He also is again president of his association, 


having served with distinction in the office during numerous 
years. 

Mr. Old is the president of his company which is known 
as one of the most active and progressive firms connected 
the New York spice trade. His the 


presidency follows many years of service in the interests 


with succession to 


of the Spice Trade Association. Mr. Heuisler is president 
of the Maryland Glass Corporation and has long been known 
as an active participant in the affairs of the Glass Container 
group. 

When such men as these can be prevailed upon to fill 
leading positions in their affairs, the respective associations 
can look forward to an active and progressive year and to 
an able and intelligent program of good for their respective 
industries. We congratulate tht individuals their 
election; but more than this, we congratulate the associa- 


upon 


tions upon their selection of such an able group to preside 
over their affairs during the coming year. .It insures their 


continued progress. 
* * * * 


B. E. Levy, president of Coty, Inc., New York City, 
returned on the /le de France June 5 from a three months’ 


visit to the Paris house of Coty, of which he was recently 
elected a vice-president. 
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The F. W. Fitch Co., Des Moines, Ia., has purchaseg 
ground adjoining its plant in that city on which it wil] 
soon begin the erection of a new building. 
not 


Plans for the 
completed on account of 
municipal work involving the elimination of grade CrOssings 
near the plant. It the work of 
started in the very near future, 

i. 


structure have been quite 


is expected that actual 
construction will be 


Four employees of Colgate & Co. recently availed 
themselves of the retirement privilege which the company 
offers. They are Arthur M. Clark of the perfumery 
division who had been connected with the company since 
1889 ; Wilson, district manager laundry 
sales department in Providence, R. I., who has been cop- 
nected with Colgate & Co. since 1900; A. S. Hannah, dis- 
trict manager in Boston who started with the company in 
1916; and C. D. Allen, salesman in the Boston division who 


has been with the company since 1908. 


Robert for the 





PRESIDENTS 
B. H. Op 


BLAIR 


FRANK 


Harold F. Ritchie & Co., Inc., has been appointed 
sales representative for Virginia Lee, Inc., in the export field. 
The territory covered will be South and Central America, 
Mexico, the Philippine Islands, the Hawaiian Islands, and 
China. Lee, 


Virginia Inc., manufactures beauty prepara- 


tions. 


An agreement for the consolidation of the American 
Linseed Co. and the Gold Dust Corp. through the forma 
[ the Gold Dust 
American Corporation, which will have assets in excess of 
$50,000,000, this the Gold Dust 


tion of a new company to be known as 


was announced month at 
offices. 

The merger calls for an exchange of stock of the present 
Gold Dust and American Linseed companies on the following 


basis: Two shares of Gold Dust American for one share of 
Gold Dust common, 2 1-5 shares of Gold Dust American for 


2 3-10 shares 


one share of American Linseed common, and 
of Gold Dust American for one share of American Linseed 
preferred. 

Although the details of the capitalization of the new com- 
pany were not announced, the plan for the exchange of stock 
will require about 1,350,000 shares. The outstanding shares 
of the present American Linseed and Gold Dust companies 
have a market value of more than $7,000,000, on the basis 
of prices on the New York Stock Exchange. 

Further announcement of the plans of the new corporation 
is expected in the near future. 











will 
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The third annual reception and dance of La Corbeille 
de Fleurs, Inc (“The Basket of Flowers”), the welfare and 
mutual aid society composed of employees of the perfumery 
houses of Houbigant, Inc., and Cheramy, Inc., was held 
in the grand ball room of the Pennsylvania Hotel, New 
York, on Friday evening, May 18. The event was largely 
attended and proved to be a delightful success in every way. 

Among the honored guests were Fernand Javal and Yvan 
Droz, presidents of the companies; André Wick, vice-presi- 
dent, and J. Manoha, director of the two companies. 
Other guests included Jean Godillot and Jacques Raimbault, 
of Parfumerie L. T. Piver, Paris, and L. T. Piver, Inc., 
of New York. Also present was Ch. Draeger, a_ well- 
known printer of Paris and friend of the officials. 

The accompanying flashlight photograph of the ensemble 
gives a very good idea of the affair, which included the skit 
“Brevities of 1928,” followed by the Cottonland Serenaders 


and dancing to the strains of Finlay’s Orchestra. Among 


the features were “Our Aviation Girls” and “Our Dance 
Ensemble,” in which bevies of graceful members of the 
society displayed their favorite dance steps. \fter the en- 
tertainment had been enjoyed and generously applauded the 
participants and guests were treated to a dancing program 
of twenty numbers. 

The master of ceremonies was William L. Gettings and 
the presentation of the skit was supervised by Egon L 
Kraus, Miss Sadie Smaria, Miss Vivian Ferrary and Edwin 
C. Lenton. Others who took part were Charles Schamay, 
Miss Marjorie Lynch and Randolph S. Williams, John 
Bayer, Miss Mildred Palmieri, Miss Tillie Mazza, Miss 
Henrietta  Bernagozzi, Miss Dolly Santacroce, Miss An 
gelina de Salvo, Miss Dorothy Bernhardt, Miss Alberta 
Emanuel, Miss Grace Palmieri and Bobby Striegel. 

The entertainment committee was composed of W. L 
Gettings, chairman; Winifred Silk, Louise Bernagozzi, 
Wilma Sprenz, Anna Bartlett, Edyth Quinn, Edwin C. 
Lenton, Egon L. Kraus, and Edward Marshall. All 
worked diligently to make this feature of the. evening a 
pleasurable success. 

On the reception committee were M. Billot, chairman; 
Helen Anderson, vice-chairman: Louise Bernagozzi, Lu- 
cienne Neel, Irene Marthe, Mary Gannon, Vladimir Vassi- 
lieff, Henry Etsch, Jr., and Pierre Bouillette. 

The present officers of this active social organization are 


ANNUAL RECEPTION AND DANCE oF “La CoRBEILLE DE FLEURS’ 





’ 


as follows: President, T. L. Piasecki; vice-president, W. 
L. Gettings; treasurer, J. H. Morrell; assistant treasurer, 
FE. C. Lenton; secretary, J. Alexandre. The directors, in 
addition to the president and vice-president, are Helen An- 
derson, P. McKenna, K. C. Eckel, H. Etsch, Jr., P. Bouil- 
lette and Alfred Joseph. 

Messrs Javal and Droz sailed for home on the Paris, 
June 1. 

+ & a8 

Cooper-Dodson, Inc., Kansas City, Mo., is a new com- 
pany which has been in business a little over a year, manu- 
facturing .a patented loose powder vanity case. George R. 
Cooper, a druggist of Kansas City for thirty years, is presi- 
dent, and C, E. Dodson is vice-president. Mr. Dodson is 
the originator of the box which is now being marketed, and 


1 
nas t 


o his credit patents on a dozen or more similar devices. 
Edward C. Cooper is secretary of the company. 

In addition to the new vanity case which has been adopted 
by several of the large cosmetic manufacturers, the com- 
pany will soon place upon the market a line of vanity cases 
of its own under the name “Rue De Paix.” 

* * *& * 


Plans are under way for the erection of a new building 
by The 303 Chemical Co., Ltd., Toronto. The new building 
will house all of the activities of this progressive company 
It will be known as the Orient Building and will contain 
offices and laboratories of Orient Perfumes, Lorian Per- 
fumes, Roielti Cosmetics and Jacobin Perfumes, Ltd. 

The building will be three stories high and will have a 
total floor space of approximately 30,000 square feet. It 
will cost approximately $100,000. The company hopes to 
be able to occupy it about October 1. 

* * * * 

W. R. Gilmore, of Colgate & Co., was recently re- 
elected president of the Kansas Pharmaceutical Travelers’ 
Association at the convention in Wichita, Kans. The mem- 
bers of the association, in recognition of Mr. Gilmore's 
work, presented him with an umbrella and a gold watch. 

- 6-2 

Norida Parfumerie, Long Island City, N. Y., has filed 
at Albany a certificate increasing its shares of capital stock 
from 500 to 16,000, of which 6,000 are preferred, $100 each; 
10,000 common, no par. 
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W. G. Ungerer, president of Ungerer & Co., New 
York, who is spending some time visiting the European 
houses which his company represents, has left Grasse and 
is now in Switzerland. Mr. Ungerer is making his head- 
quarters at Geneva with M. Naef & Co. 

While in Grasse and vicinity he had the opportunity of 
being present at the annual banquet of Les Enfants de la 
Vallee de la Roya and also the opening session of the Con- 
seil General of the Alpes Maritimes. These events were 
held at Nice and in both of them Senator Eugene Charabot, 
head of Charabot & Co., took an important part. He was 
the chief speaker at the banquet and also addressed the 
meeting which was held on the following day. 

The Nice newspapers commented upon both speeches, 
complimenting Senator Charabot upon his eloquence and 
giving the subject matter of his addresses in detail. Photo- 
graphs and cartoons showing him on both occasions also 
featured the press accounts of these affairs 


* * * * 


The Chisholm Co., New York, barber and beauty shop 
supply house, recently opened a large store in Newark, 
N. J., at 1013 Broad street, to take care of the New Jersey 
territory. John Olsen, formerly of the New York house, is 
the manager. The organization now has a motorcycle fleet 
to take care of daily deliveries in the district. 

. 2.1 

Theodore Weicker, vice-president of E. R. Squibb & 
Sons, New York City, returned with Mrs. Weicker on the 
Aquitania recently from a visit to Europe. 


* * * * 


Horace G. Carrell, general manager of the Solvay 
Sales Corporation of New York, died May 17 in the course 
of a vacation trip through the South with Mrs. Carrell. 

Mr. Carrell was born January 12, 1873, at Jamestown, 
N. Y. He was graduated from Cornell University with the 
degree of B.S. in 1897 and 
immediately joined the 
Semet-Solvay Co. at Syra- 
cuse. His entire business 
career was spent with one or 
another of the Solvay or- 
ganizations. 

After a few years with the 
Semet-Solvay Co. he was 
transferred to the Solvay 
Process Co. and in 1919 be- 
came sales manager for 
Wing & Evans, Inc., New 
York, a subsidiary of the 





Solvay interests. Upon the 


Tue Late H. G. CARRELL 


organization of Solvay Sales 
Corporation which — super- 
seded Wing & Evans, he was made general manager. He 
was also one of the organizers and at the time of his death 
vice-president of the United States Alkali Export Associa- 
tion. During the war he served as chief of the alkali section 
of the War Industries Board. 

He was a member of the Cornell Club and Chemists’ Club, 
New York; the Century Club, Syracuse; Society of Chem- 


ical Industry, and American Chemical Society. 


He leaves a widow, Miriam Peterson Carrell, and a sister, 
Theodora M Carrell. Funeral services were held in New 
York, May 20. 
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William H. Braun, formerly vice-president of Fallis, 
Inc., Cincinnati, and more recently with the H. W. Kastor 
& Sons Advertising Co., Chicago, advertising agency, has 
been appointed director of sales promotion for Princess Pat, 
Ltd., manufacturer of toilet preparations, also of Chicago, 

x * *k * 


The Latherite Division of the Andron Hygienic Co, 
Inc., New York City, is putting on an extensive campaign of 
outdoor advertising which has resulted in contracts for 
numerous outdoor signs in and about New York. The com- 
pany during the last few 
years has extended its dis- 
tribution considerably and js 
feeling a widespread demand 
from communities outside of 
New York to which until re. 
cently its distribution ef- 
forts were limited. 

The present president and 
general manager of the 
company, Edwin A. Perls, 
took active charge of its af- 
fairs in 1914 when, as an 
attorney, he represented a 
group of stockholders for 
Epwin A. Pers the purpose of inquiring 

into the management of the 





company’s affairs. He has since become majority owner of 
the stock together with three directors. 

The company placed “Latherite” shaving cream on the 
market in 1924 confining its efforts for distribution exclu- 
sively to the New York market at the outset. Because of 
the success with which the product has been greeted in 
New York, Mr. Perls has decided to extend operations to 
other centers, and the present campaign is the result of 
this determination. 

* * *k * 

Appointment of Channing E. Sweitzer to succeed Lew 
Hahn as managing director of the National Retail Dry 
Goods Association has been announced effective July 15. 
Mr. Hahn will head the Hahn Department Stores, Inc., 
which will operate a chain of department stores throughout 
the country. 

Mr. Sweitzer joined the retailers’ association in March, 
1922, and has been its executive secretary since that time. 
Prior to that he was a member of the controller's staff of 
R. H. Macy & Co., Inc. He is going on forty years of age 
and was born in Glen Rock, Pa. 

* * * * 

Henry E. Zutz, perfumer, of St. Paul, Minn., is in 
New York City, on a ten days’ business visit. Although 
he started only five years ago his distribution extends all 
over the United States, as well as in Canada, Alaska and 
South America 

kk kk 

R. Steele Sherratt, advertising director of the Winthrop 
Chemical Co., Inc., New York, was re-elected president of 
the Association of Young Advertising Men, New York, at 
a meeting held on May 25. 

es & + 

The Amorskin Corporation, New York, Amorskin 
beauty preparations, has placed its advertising account with 
the Lyon Advertising Agency, Inc., New York. Magazine 
and newspaper rotogravure advertising are being used. 
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Leonard A. Jenkins, who has been vice-president, secre- 
tary and general manager of the Kolynos Co., was elected 
president at a recent meeting of the directors. He succeeds 
Calvert Townley in this position, Mr. Townley having been 
chosen Chairman of the Board, a newly-created post in the 
organization. Other officers elected include Dr. H. E. 
Hosley, vice-president, and Charles S. DeForest, secretary. 

In the history of the tooth paste and dental cream in- 





L. A. JENKINS 


dustry and the extremely rapid development of the use ot 
such products, the Kolynos Company has played an im 
portant part. Its product was first placed upon the mar 
ket commercially in 1908. Prior to that time more that 
the usual research work had been done on it Phe 
formula was developed by Dr. Newell S. Jenkins and his 
colleague Dr. Willoughby D. Miller. 

Dr. Jenkins was an American citizen, but his professional 
life centered chiefly in Dresden, Germany He had a 
world-wide reputation as a scientific worker and as a 
practicing dentist which was recognized by honorary mem- 
bership in every national dental society in Europe, Great 
Britain and the United States, and by many royal appoint- 
ments. He was made Geheimrath or Privy Councillor by 
the King of Saxony and numbered among his patients 
several generations of kings of Saxony, and most of the 
royal members of the Royal Saxon Court along with other 
members of European royalty. 

The results of his work on projecting a dental cream 
were presented to the American Dental Society of Europe 
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in a paper which was read by Dr. Jenkins in 1908 in Lon- 
don. He shortly afterward came to America to complete 
the formula and arrange for the manufacture of the product. 
In working out the formula, Dr. Jenkins had endeavored to 
destroy dangerous mouth bacteria and was so successful in 
his work that numerous world famous scientists issued 
reports on the product. 


In the fall of 1998, the Kolynes Company was organized 





CALVERT TOWNLEY 


in New Haven, Conn., and began the manufacture of Koly- 
nos dental cream under the management of Leonard A. 
Jenkins, son of Dr. Newell S. Jenkins, Worldwide trade 
marks rights were secured and subsequent years various 
subsidiary companies were organized. All of these sub- 
sidiaries have since been merged into the Kolynos Com- 
pany or its wholly owned subsidiary, Kolynos, Inc. During 
the few years immediately following the organization ov, 
the Kolynos Company, the business was gradually ex- 
tended over the United States and Canada, Latin America, 
Europe, Africa and the Far East. The basis of the 
sales appeal was the warm support of the dental and 
medical professions, although a wider and more direct 
appeal to the public was made to supplement this work. 

In 1909 Kolynos, Inc., with laboratory located in London 
was organized to handle the production in Great Britain 
and Ireland. and in all British colonies, dominions and 
territories. 

[he success of this organization and of the Kolynos 
Company shortly thereafter forced a considerable expan- 
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sion in the productive facilities. In 1916 the present 
laboratories of the Kolynos Company were completed in 
New Haven to take care of this rapidly expanding demand, 
and in 1921 Kolynos, Inc., was also forced to enlarge its 
facilities and move into a new establishment virtually equal 
in size and fully as well equipped as the American labora- 
tories. 

So rapidly did the foreign business in particular expand 
that manufacturing operations were started in Montreal, 
Canada, in 1925, and in Buenos Aires, Argentina, in 1926 
Plans are now under way for the opening of two more fac- 
tories within a short time 

In line with its policy of rapid expansion, the com 
pany has recently placed on the market a complete line of 
toilet articles under the trade name “Nalgiri,” consisting 
of perfume, toilet water, vanishing cream, cold cream, tal- 
cum powder, face powder, complexion soap, compacts, lip- 
sticks, shampoo, bath salts and other products. This line 
was placed upon the market only after exclusive research 
work into these products, and it has met with considerable 
success since it first appeared. 

Kolynos products are now sold through the two com- 
panies which manufacture and handle them in eighty-three 
countries or jurisdictions of the world. They have met 
with widespread success with the people of all races, 
countries and climates. They have received the highest 
awards at several recent international affairs and have been 
given the stamp of approval by numerous members of 
royalty. 

While the company has had remarkable success with its 
product, the research and development work is still con- 
of 


tinued. The closest care is taken in the preparation 
all products of the company and the process of manufac 
ture has been developed so that the material is untouched 
by human hands from the raw material to the finished 
product stage. 


the value of its formula as its principal selling point, the 


While the company ,has always stressed 


formula has always been made public, and the great ex- 
pansion of the company has been due not alone to the 


product itself but its far reaching and effective advertising 





AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 








JUNE, 1928 


Colonel Herman A. Metz, president of H. A. Metz & 
Co., with Mrs. Metz, returned from Europe June 4 on the 
Deutschland. While in Berlin Colonel Metz had an audience 


with President von Hindenburg, who sent his thanks to the 
people of the United States for the ‘many acts of kindness 
this country had shown to Germany in food relief and jn 
financial rehabilitation. 

* * * * 


At the recent convention of the Insecticide Manufac- 
turers Association, held at the Edgewater Beach Hotel, Chi- 
cago, the matter of standardization of products and _pack- 
ages was the principal topic. The Metal Package Corp, 
furnished one of the attractive features of the meeting by 


entertaining the members at luncheon. 


* * * & 

The Beaver-Remmers-Graham Scap Co. of Dayton, 
Ohio, which has been operating under a receivership since 
April 11 was sold on May 31 to the Cincinnati Soap Co 
of Cincinnati for $190,000. The latter company had put in 
a bid of that sum previously and the bid was accepted by 
Judge E. T. Snediker of the Court of Common Pleas under 
whom W. T. 


formal order is not yet signed but such action is expected 


Phelps had been acting as receiyer The 


within a few days. 

According to a statement by Albert Steiner, vice-presi- 
dent of the Cincinnati Soap Co., only the offices will be 
transferred to Cincinnati by the new owners. The plant at 
Dayton will continue to operate as a separate unit with the 
same working personnel and will manufacture the same 
products as formerly. Walter Krebs, who has been in 
charge of the plant, will continue in that capacity 

The Beaver-Remmers-Graham Soap Co. was organized 
in March, 1927, by the consolidation of the Beaver Soap 
Co. of Dayton, the Remmers Soap Co. of Cincinnati and 
the Graham Soap Co. of Chicago. Receivership was due to 
threatened action on notes covering loans of $35,000 at each 
of two banks which through lack of working capital could 
not be met at maturity. The sale was accomplished only 
after efforts on the part of Dayton interests to resume oper- 


ations and continue the company had failed. 


PLANT OF BrAveR-REMMERS-GRAHAM Soap Co., PurcHASED By CINCINNATI Soap Co. 
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Louis K. Liggett, chairman of the board of Drug, Inc., 
formed recently through the consolidation of the United 
Drug Co., and Sterling Products Co., was a prominent fac- 
tor in the Republican Convention at Kansas City this 
month. He was unanimously elected as National Commit- 
teeman from Massachusetts to succeed former Senato: 
William M. Butler, who was chairman of the National 
Committee. 

*es 6 @ 

Charles L. Huisking, president of Charles L. Huisking 
& Co., Inc., New York City, essential oil brokers, sailed on 
the Mauretania May 12 for a brief European trip. 

* * *& * 

Michael B. Zimmer, one of the best known men in 
the Middle West essential oil trade, has been appointed 
chairman of the Albany Park district for the Chicago 
World's Fair Centennial Celebration to be held in June, 
1933. The City of Chicago has been divided into three 
North, South and West divisions. 
Each division has a chairman and each district a chairman. 
Mr. Zimmer is district chairman for the Albany Park sec- 


divisions, known as 


tion, in which 100,000 registered voters reside. Each dis- 
trict chairman appoints as many group chairmen as he 
considers expedient an d 
these group chairmen name 
ten assistants to solicit 
memberships for the 1933 
World’s Fair. Mr. Zimmer 
expects soon to have 1,000 
workers busy in the move- 
ment to make the event a 
success. 

In appointing Mr. Zim- 
mer, Stuyvesant Peabody, 
chairman of the enrollment 
committee, wrote a_ letter 
praising him for his “ac- 





tivity in all fields of good 


expressed M. B. ZIMMER 
the belief that Mr. Zimmer 


citizenship” and 


and his aides would be able to reach every family in the 
Albany Park district. 

Mr. Zimmer, who was born September 24, 1869, was em- 
ployed for thirty-two years by Marshall Field & Co. In 
February, 1914, he resigned his position and went with 
Fritzsche Brothers, Inc., to be associated with his brother, 
B. F. Zimmer, manager of the Chicago office, calling on the 
trade in Chicago, Milwaukee, Minneapolis and other Mid- 
West centers. 

Among his social activities Mr. Zimmer is a member of 
the Chicago Drug & Chemical Club, Chicago Perfumery, 
Soap and Extract Association, Frontenac Athletic Club, 
Missouri Athletic Club of St. Louis, Lake Shore Athletic 
Club and the Knights of Columbus. 

Mr. Zimmer's wife died in 1925. The family now con 
sists of one son and three daughters. The son is Rev. 
Bernard Zimmer, Benedictine priest and professor at St. 
Bede College, Peru, Ill. The oldest daughter, Eleanor, is 
the wife of Dr. H. K. Grzesik and they have three boys 
and three girls. The other daughters, Virginia and Marian, 
reside with their father. These young ladies will be re- 
membered by those attending the Flavoring Extract Manu- 
facturers’ convention two years ago at the Edgewater Beach 


Hotel in Chicago, where they had charge of the registration 
bureau. 
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F. E. Watermeyer, president of Fritzsche Brothers, 
Inc., New York City and Mrs. Watermeyer returned on 
the Hamburg June 18th from a three months’ trip to Europe. 
Most of their time was spent on the Riviera, in Switzer- 
land and in Germany, combining business and _ pleasure. 

Mr. Watermeyer made an intensive study of conditions 
prevailing in the. flower ex- 
traction section around 
Grasse and also spent some 
weeks at the factory of 
Schimmel & Co. in Miltitz 
near Leipzig, Germany, 
which firm Fritzsche 
Brothers, Inc. have repre- 
sented in the United States 
and Canada for nearly sixty 
years. 

He reports a delightful 
trip throughout and _ states 
that business conditions in 





general throughout Europe 
5 , are good, a spirit of optim- 
F. E. WATERMEYER a me, P I 


ism prevailing which he 


found absent on his previous visit several years ago. 
a 
Frank J. Lynch, president of the Sun Tube Corp., Hillside, 
N. J. is spending a month's vacation at South Branch, 
Canada. Mr. 
He expects to bring back 


Province of Newfoundland, Lynch is a 
devotee of outdoor recreations. 
some wonderful fish stories when he returns about July 1. 
2 & <6 

Jarvaise Perfumer, Inc., of Minneapolis, has been 
making very rapid strides recently in securing more wide- 
spread distribution for its products, and has been forced 
to increase its facilities considerably. It recently moved 
into a new plant, a photograph of which is shown herewith, 
which is one of the largest and best equipped toilet goods 
plants in the United States. The building comprises 60,000 
square feet of floor space and is of concrete construction. 


The company was organized in 1920 to manufacture a 





New PLANT OF JARVAISE PERFUMER 


complete line of cosmetics Which now enjoys a national dis- 
tribution. The firm has also recently taken over the leases 
of beauty parlors in several large department stores and is 
putting out a full line of beauty parlor supplies. 

Heading the activities of the company are: J. R. Guoynes, 
president; B. W. Biedelman, treasurer, and Louis Sachs, 
secretary; under whose direction extremely rapid progress 
is being made. 
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An interesting announcement has just come to us from 
Dodge & Olcott Co., New York, to the effect that it has 
accepted the agency of J. Mero & Boyveau, Grasse, France. 
Both of these firms are of such excellent standing in their 


respective fields, that in their new relations they may be 





EXTERIOR OF NEW BRANCH PLANT oF J. Mero & Boyveat 


expected to supplement their efforts to very good mutual 


advantage. 

The present principals of the Grasse firm, founded in 1832, 
are Messrs. Benard and Honnorat, whom the Editor had the 
pleasure of visiting last year. Associated with them in the 
management of the firm is Eugene Muller, who is well- 
known personally to many of our American readers through 
his many visits to this country in past years 


We publish 


plant at Mougins (near Grasse). 


herewith a photograph of the new branch 
We also print an interior 
view of the Mougins plant which photograph, due to the 
Editor's limitation as a photographer, does not do the place 
justice, as it shows only part of one gallery, and the upper 
portion of the volatile solvent extractors. In the center are 
shown some large baskets with lavender plants which have 
just arrived from the mountains. 

In this factory are made concretes and absolutes from 
Tose, 


jasmin, orange flowers, lavender, etc., and also a 
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large quantity of gum labdanum. The latter tree grows 
freely in the region, the gum being extracted from the twigs, 
and the leaves are distilled for cistus oil. 

Dodge & Olcott Co. has been established for 130 years. 
The present head of the business is Francis T. Dodge, a 
grandson of Richard J. Dodge, who entered the firm about 
1830, and became senior partner in 1840, the firm then being 
known as. Dodge, Cumming & Co. Principally associated 
with him in the management are Herman G. Weicker, vice- 


president, and J. H. Howe, secretary. 


The company has represented for many years Fabrique de 
Laire, Issy and Calais, France, pioneer and well-known 
manufacturers of aromatic synthetic chemicals; and also W. 
Sanderson & Son, Messina, Italy, whose name is known 
throughout the world wherever Messina oils are used. The 
advertisement of Dodge & Olcott Co., which appears this 
month between pages 48 and 49, is the first of a new series, 
presented in a manner in keeping with the standing and 
undoubtedly be read 


character of the house, and will 


by our clientele with much interest. 
* 6s &: 


The Larkin Co., Buffalo, N. Y., whose plant was 
recently visited with much interest by the members of the 
Manufacturers’ Association during the 


Flavoring Extract 


annual convention, is unique in many respects. There are 
several departments in it which are not usually found ina 
manufacturing plant, no matter how well equipped or how 
modern it may be. Among the features of the Larkin plant 
is a completely equipped culinary department in which much 
valuable research is carried out and in which the employes 
of the company have the opportunity to learn ways of out- 
doing their mothers in the important art of cookery. 





LARKIN EMPLOYEES IN CULINARY DEPARTMENT 


The accompanying photograph shows a section of this 
department with a group of the Larkin employes at work. 
Departments such as this will do much to realize the pre- 
diction of D. T. 
M. A., that 
American housewife is becoming the best cook in the world. 

‘> 2 2 
J. A. J. Wijnmalen, of Wangler-Budd Co., Inc., New 


June 15 for a visit of a month 


Gunning, former president of the F. E. 
through the newspapers and the radio, the 


York, sailed on the J’rance, 
in Europe. Most of his time will be spent at the plant of 
Polak & Schwarz, Ltd., Zaandam, Holland, for whom his 
Mr. Wijnmalen visits 


his European principals annually to confer on the situation 


company acts as American agent. 


in this market and to study the new products which they 
have placed upon the market during the year. 
a a a 

Hugh M. Plaistowe of Plaistowe & Co., Ltd. and 
Plaimer, Ltd., Perth, Western Australia, visited the Editor 
Mr. Plaistowe, who is the son of Hugh Plaistowe, 
president of these companies, is making a ten months’ trip 
United States, India and 


recently. 


through the Canada, Europe, 
Ceylon. 
: 2. 6 4 
The Industrial Alcohol Manufacturers Association, 
New York, has placed its advertising account with the J. 


Walter Thompson Co., Inc. 
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The Container Corporation of America has concluded 
negotiations for the purchase of the Chicago Coated Board 
division of the Robert Gair Co. in Chicago and will take 
over this mill as of June 1. 

The Chicago Coated Board mill has a daily capacity of 
300 tons and the production is divided between set-up box- 
Iding boxboard and heavy weight chip for con- 


board, fol 


tainers. 

This purchase gives the Container Corporation a daily 
. ‘s 

output of 1,200 

and strawboard and makes the company 


container board 


the 


over tons in boxboard, 


largest pro- 
ducers of board in the industry. 

Benjamin M. Thomas, recently vice-president of the Dixon 
Board Mills, 
the Container 
mill manager at the Philadelphia plant. 
the Mill 


Paper Stock Co., one of 


Carthage, Ind., has joined the organization of 


Corporation, to take up the newly created 
position | 
Stock Co. 
oldest 
was announced recently. 
the 


America, 


Chicago Paper 


the 


Consolidation of 


and the Pioneer and 


largest houses in Chicago, 


The two companies will be 


paper 
operated separately under 


management of the Container Corporation of 


which controls the Chicago Mill Paper Stock Co. through 
the Chicago Mill and Lumber Co. 

The Pioneer Paper Stock Co., 
at 448 West Ohio street, 
the founders of the 


which has a large plant 


was organized in 1886. One of 


company, O. IF. Sohm, who has been 
in the paper business for fifty-two years, will retire. 
Merging of the 


largest paper packing houses in the United States. J. V. 


the two companies will make one of 


Spachner, manager of the Chicago Mill Paper Stock Co., 
will become president of the Pioneer Paper Stock Co. 
A. U. Claghorn of the Chicago Mill Paper Stock Co., will 
Woody, 


the present secretary of the Pioneer Paper Stock Co., will 


be vice-president of the Pioneer company. T. F. 


continue in that capacity. 


“ee & @ 


Columbia Plush & Puff Co., Inc., Brooklyn, N. Y., 
recently completed an addition to its plant. The addition 
replaces a one-story section of the old building .which was 


torn down some time ago in connection with stbway con 





struction. It is three stories in height and 6f modern con- 
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PLANT OF 


struction; the first floor will be used for looms and plush 
the second floor will be 


and the third floor to 


department, receiving and shipping; 
devoted to offices, stock and factory; 
nanufacturing. 

kk *k * 


Dr. Bernard Herstein, chief technologist of the U. S. 


Industrial Alcohol Co., New York City, sailed on the 
Mauretania May 23 for a two months’ business trip. He 
will visit the principal countries of Europe, including 


France, Germany and England. 


Dr. Henri Barbier, chemist in charge of manufacturing 
25 


in Geneva for L. Givaudan & Cie., sailed Friday, May 25, 
on the Dr. had 


weeks conferring with Dr. Eric C. 


France. Barbier been here for about six 
Kunz, executive man- 
ager of L. Givaudan’s associates, Givaudan-Delawanna, Inc., 
and with the plant executive, Dr. M. Szamatolski, regarding 
the progress made in the Delawanna plant and the develop- 


ment of new processes and products. 


Dr. Barbier expressed surprise at the extensive scale of 





Kunz AND Dr. HeNrt BARBIER 


operations, and he was liberal with his praise of the modern 
facilities and manufacturing methods in operation at the 
Delawanna factory. 

Prior to his sailing Dr. Barbier was given a farewell din- 
all had 


pleasure of meeting him were genuinely see 


ner by Givaudan-Delawanna, and those who the 


sorry to his 
visit terminate so quickly. 
to call the Givaudan-Dela- 


wanna office in New York were no doubt surprised to hear 


TY ' io a \ 
Those who are accustomed 


“They do not answer” from the voice of the operator if 
they called on Saturday, June 16th. That was the day of 
days for the Givaudan-Delawanna office and factory forces, 
for on that day the second annual picnic was held at Blas- 
berg’s Farm and Summer Resort. This picnic was long 





anticipated, for those who attended last year had pleasant 


memories of a most enjoyable time, and the affair fully 





measured up to the most optimistic expectations of anyone. 
\fter a light lunch various competitive sports were organ 
ized, such as 100 yard dashes, a golf match and bowling 
tournament, but the crowning feature was the 5 
innings baseball game vw h resulted in an over g 
victory for the New Yorkers. The Delawannians bowed to 


Pete 


y the Delawanna team, 


was youthful 


a 13-4 score H. F. Duffy 


an attempt to stem the tide | 


r “ed ty 
eplaced DY 


but to no avail. Joe Muly pitched throughout the game for 
the New York Office. 

\fter an excellent dinner served in the open, the party 
danced away the evening at which time the prizes were 


awarded the winners for the afternoon’s contests. 
donated by Tut 


The prize 
AMERICAN the 

Dr. Kunz, who held the win- 
The $5.00 awarded by Dr. Kunz was won 
New York office in the lucky 
\ beautiful vase presented the company by 


PERFU MER 
EPic UU. 


was won by 
executive manager, 
ning number 4. 
by Miss 


number dance. 


Tabercke of the 
Dr. Henri Barbier when he left to return to Geneva, was 
officially presented to Dr. Kunz at this tme. 

One already hears talk about the offices of next year’s 
picnic. 
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The New York office of Fries & Fries Co., Cincinnati, 
Ohio, is now located in more convenient quarters in the 
Publishers’ Building, 34 West 33rd street, New York City. 
The growing business of the company in the New York 
metropolitan territory made this change necessary. In the 
new quarters ample office space is provided, and there is 
also a large storage department in which goods in transit 
and material for rush orders may be kept, although the 
company will, as heretofore, ship the bulk of its orders 
direct from the plant. An additional feature is a showroom 
for toilet preparations and other specialties manufactured by 
the company. This is set up in a most attractive style. 

: 2s « 


Richard E, LaBarre and Herbert Turrell announce to 
their friends in the trade their retirement as officers of the 
Oxzyn Co., but they will continue to give their heartiest 
co-operation to their co-workers and associates who now 
succeed them. Mr. LaBarre will devote his time to the 
LaBarre Realty Corp., 39 West 72nd street, and Mr. Turrell 
will have an office at 200 Fifth avenue, New York City. 

si g08 


E. G. Kohnstamm, president of H. Kohnstamm & Co., 
Inc., New York, and Mrs. Kohnstamm sailed on the Re- 
liance May 29 for a three months’ visit to Europe. Mr. 
Kohnstamm, who has been in rather poor health, will spend 
much of his time in Karlsberg, Germany, and later in the 
Summer will make some business calls, returning by way 
of Paris. He expects to be back in New York about the 
end of August. 

* * * * 

Invitations are out for the marriage of Miss Vivian 
Krause, daughter of Richard M. Krause, to August 
Vogel, Jr. They will be married at the Church in the 
Gardens, Forest Hills, L. I., on June 27. We extend our 
best wishes for their happiness. 

. ¢ @ 6 


Dr. Harry Albers is now connected with Florasynth 
Laboratories, Inc., New York, in a technical and _ sales 
capacity. His duties will include contact work with the 
customers of the company and manufacturing service for 
them in the use of Florasynth products. 

Dr. Albers is well known to the trade through his connec- 
tion with the C. F. Sauer Co., Richmond, Va., manufacturers 
of flavoring extracts, where he served as chief chemist. 

The doctor is a graduate of the University of Michigan. 
He is now located in Chicago and will work from that center 
for about two months. 


* * * * 


Warren E. Burns has returned to his home in New 
Port Richey, Fla., after a two weeks’ business trip which 
took him to New York and Chicago. The New Port 
Richey Press of June 8 carries an interview with Mr. 
Burns in which he tells of his success in interesting others 
in New Port Richey during his northern visit. 

* * * & 


W. J. Bush & Co., Ltd., London, Eng., reports that the 
gross profit for 1927 was £255,636, the net profit being 
£58,950, plus £60,174 brought in, compared with a net profit 
of £57,880 for the previous year. A final dividend has been 
recommended of 7% on the ordinary shares, making 10% 
for the year, plus a bonus of 6d. per share. It is proposed 
to place £20,000 to general reserve (same), carrying for- 
ward £61,624. 
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Pfaltz & Bauer, Inc., New York, have recently in. 
creased their warehousing facilities by leasing from the 
Pfaltz & Bauer Realty Co., the four-story building at 30] 
Pearl street, opposite their offices and warehouse at 300 
Pearl street. 

The offices of Pfaltz & Bauer will naturally remain at 
300 Pearl street, and the additional warehouse will afford 
them greater opportunity for carrying spot stocks of the 
various European products which they distribute to the 
chemical and essential oil trades in this country. 

=. = € 


George Lueders, president of George Lueders & Co, 
New York, with Mrs. Lueders, sailed on the Conte Grande 
of the Italian line on May 26 for a business and pleasure 
trip in Europe. Mr. Lueders is expected to return to the 
United States about the middle of August. 

ee &s 


The American Can Co. has declared a quarterly divi- 
dend of 134 per cent on the preferred stock, payable July 2 
to holders of record on June 15. 

* * * x 


A. C. Burgund will complete on June 29 of this year 
twenty years of continuous service with the Carr-Lowrey 
Glass Co., of Baltimore, Md. While living in Stapleton, 
Staten Island, where he was educated, the opportunity came 
to Mr. Burgund after graduation to join the New York 
office of the Carr-Lowrey 
Glass Co. The opportunity 
appealed to him and since 
that time he has been in the 
continuous service of the 
company in the New York 
office which is directed by 
A. F. Kammer, vice-presi- 
dent and manager of this 
branch, 

Mr. Burgund is well 
known in the Metropolitan 
territory and throughout 
New York state and the 
eastern part of Canada, 
which he visits in the inter- 
est of his company. Busi- 
ness is his chief hobby; but in his spare time he enjoys 
golf on the links convenient to Bronxville, N. Y., where 
he resides. 


A. C. Burcunp 


Mr. Burgund’s association with the Carr-Lowrey Glass 
Co. has brought him into contact with most of the leading 
manufacturers in the toilet preparations industry; and he 
has been interested in activities of the association, serving 
at the 1928 convention of the American Manufacturers of 
Toilet Articles as a member of the Convention Committee. 


* * * * 


Majestic Metal Specialties, Inc., reports that its busi- 
ness has grown so rapidly that it has been compelled to take 
another loft of 20,000 square feet on the floor below its 
present factory at 339-349 West 123th street, New York City. 
The total space now available for manufacturing is 50,000 
square feet. 

New machinery has been installed, and with the added 
facilities, the company will now be able to handle consider- 
ably larger production. The company manufactures vanity 
boxes, lip stick containers, eyebrow tubes and other metal 
specialties. 
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Mrs. Carl Bomeisler, wife of the president of the 
Imperial Metal Manufacturing Co., sailed on the Volendam 
June 9 for a brief European visit. 

* * * * 

John Powell, president of John Powell & Co., Inc., 
New York City, and vice-president of the Insecticide Manu- 
facturers Association has just returned from its recent meet- 
ing in Chicago. Mr. Powell 
has been very active in the 
work of the association for 
a number of years and has 
served as chairman of the 
New Members Committee. 
The rapid growth in mem- 
bership of the 
has been due largely to his 


association 


personal efforts. 

John Powell & Co., which 
formerly itself to 
crude drugs and spices, has 
turned its efforts 
pyrethrum 


devoted 


recently 
particularly to 





and soap specialties. Its 
founder and head has been 


the crude drug and specialty busi 


JoHNn Powe. 


actively connected wit! 
ness for nearly twenty years, 
ee 


R. R. Webb of W. J. Bush & Co., New York, expects 


> 


June 23, for a visit 


Bush & 


to sail with his family on the Baltic, 
of about two months to the parent company, W. J. 
Co., Ltd., of London. 
ee & 8 
Hammill & Gillespie, Inc., 225 Broadway, New York 
City, importers of colloidal clay and other raw materials, is 
one of the oldest houses in that business. The company was 
founded in 1848 and for seventy years was located at 240 
Front street, New 
and larger quarters at 225 Broadway. 
attention to its products in an announcement on page 135. 
— 


York, moving about a year ago to new 
The company calls 


E, E. Routh has been appointed by the Mathieson 
Alkali Works, Inc., as sales manager to succeed John W. 
Boyer, who recently resigned to become vice-president of the 
Monsanto Chemical Works 
of St. Louis. 

Mr. Routh is well known 
to the trade, having been con- 
nected with the Mathieson 
organization for about thirty 
years with an exception of 
four years in college. He 
started in as office boy at the 
Saltville plant at the 
of 11. 

During the last eight years 
he has held the important 


age 


post of Southern sales man- 


ager with headquarters at 
Charlotte, N. C. His new 


E. E. Routn 


Position will bring him to 
the executive offices of the company in New York. 

Fred O. Tilson. who has been representing the company 
in the Southwest, has been appointed to succeed Mr. Routh 
as Southern sales manager with offices in Charlotte. 
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Irvin S. Zeluff, consulting and manufacturing chemist 
at 30 Park Place, New York City, has incorporated his 
business under the name of Irvin S. Zeluff, Inc. The capi- 
talization is 100 shares of preferred stock at $100 per share, 
The 


President and treasurer, Irvin S. Zeluff; secre- 


and 400 shares of common stock of no par value. 
officers are 
tary, 1. F. Zeluff; and vice-president, Webster F, Williams. 
The organization of this corporation represents another 
step in the Mr. Zeluff, whose 
success in his profession has been gratifying to his many 
friends in the industry. 

An attractive new 


forward business career of 


advertisements, the first of 
which appears on advertising page 3 in this issue, will 


series of 


call attention to some new products which the corporation 
is now placing upon the market. 


eo 2 & 6 


Andre Griffon of the French American Glass Co., 
New York City, sailed June 9 on the Jle de France for a 
vacation trip in France. He plans to spend most of his time 
at his home and will also visit the Cristalleriés de Nancy 
of which his company is sole American agent. 


* * * * 


H. R. Laist, Pacific Coast representative for Ungerer 
& Co., 
a lengthy trip through the entire Pacific Coast and Western 


New York, returned to San Francisco recently from 


Mountain region, in the 
course of which he visited 
virtually the entire trade in 
that territory. His report 
indicates that business 
throughout the section is 
showing rapid improvement. 

Mr. 
Cincinnati, but 
the Golden State in 1897, and 
retail 
drug business in San Fran- 


Laist was born in 


migrated to 


was engaged in the 


cisco and other California 
cities until 1902 as a regis- 
tered pharmacist. 
that, he traveled for Nelson 
Baker & Co. of Detroit for 
His connection with Ungerer & Co. dates from 
1919. He is favorably known in the 
Coast Section from Los Angeles to Seattle, and is a member 
of the San Francisco Chamber of Commerce, the 
portation Club and the Pacific Edgewater Club. 


* * & *& 


Following 


H. R. Laist 


four years. 


January, well and 


Trans- 


The employees of the Foxon Co., Providence, R. I., 
held their annual dance at the Elks’ Auditorium recently. 
The affair was well attended by employees and their friends. 
The officers of the company and heads of departments were 
present. Frank P. Ingalls, Mrs. Ingalls, 
New York occasion, and 
helped to make the affair a distinct success in every way. 


president, and 


went from especially for the 


* * * * 


Knickerbocker Case Co., Chicago, recently moved into 
2311-2329 North Crawford 
The company, which manufactures sample cases, 
has been making rapid progress which has resulted in the 
erection of this new daylight factory. 


its new factory building at 


avenue. 


The building is of 
two-story brick construction and is amply suited for the 
manufacture and office requirements of the company. 
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Heinrich Chemical -Co., Minneapolis, has been com- 
pletely reorganized with new capital and is being operated 
under the same name in Minneapolis 

e 2 6-8 


A Chicago branch of the Norda Essential Oil and 
Chemical Co., Inc., was recently established with head- 


quarters at 510 North Dearborn street. H.C. Bartold and 


QO. J. Cohen are in charge of this branch. Both of these men 





H. C. Bartotp anp QO. J. CoHEN 


have had considerable experience in the essential oil and 
aromatic chemical lines and are well equipped to take over 
their new duties and advance the interests of the company. 

The branch is a definite and complete unit with ample 
stocks, and is also equipped with a complete sample labora- 
tory to give customers in the Middle Western section prompt 
service. The company expects to build up in addition a 
competent sales personnel assisted by practical chemists, in 
order to best serve the interests of the trade 

H. J. Kohl, 


resident of the Norda Essential Oil and 
I 








View or Norpa’s Cuicaco Orrict 


Chemical Co., Inc., spent the latter part of May in Chicag 
assisting in making the necessary arrangements for opening 
the new branch , 
* * * ok 
A. C. Lansing has been appointed chief analyst of the 
research department of the Commercial Solvents Corpora- 
tion, with headquarters at Terre Haute, Ind., the change 
representing a transfer from the position as chief chemist at 
the Peoria, Ill, plant. Mr. Lansing has been connected 
with the Peoria plant since January, 1924, when he joined 


it as technical supervisor, and was later appointed chief 


chemist. 
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Philippe Chaleyer recently organized Ph. Chaleyer, 
Inc., with office and laboratory at 200 Varick street, New 
York City, to deal in essential oils and aromatic chemicals, 
Mr. Chaleyer was formerly connected with George Lueders 
& Co., and more recently with Givaudan-Delawanna, Ine. 
a a 


Col. Marston T. Bogert, professor of organic chem. 
istry, Columbia University, is now located at his Summer 
offices at Belgrade Lakes, Me., where he may be addressed 
until early in the Autumn. 

Se * 

V. Vivaudou, Inc., reports profit of $137,630 for the 
quarter ended March 31, against $515,309 for the 
ter of 1927. 


lirst quar- 
The company has outstanding 28,578 shares of 
7 per cent preferred and 372,266 no par common shares 
‘= * 2 
Dr. Harry Flamhaft, president of United Laboratories, 
New York City, has returned from a_ lengthy 
trip through the Middle West and South. 


. > 6 2 


business 


E. Lelong, 130 Pearl street, New York City, repre- 
sentative of the Payan & Bertrand line of natural floral 
products and Sopros synthetic products, has called attention 
Beekman 7778. 

* & 2 2 


to his new telephone number: 


The first of a series of advertisements which will 
feature the products of Hewitt Bros. Soap Co., Dayton, 
Ohio, appears on advertising page 142 of this issue. The 
company is represented in New York by Martin F. Schultes 
who is president of The Foragers. 

ES * * * 

Gilbert Miles, son of F. J. M. Miles of Colgate & Co., 

returned on the de Grasse June 6 after six months’ study 


Mr. Miles 


has made no announcement of his plans for the future 


of perfumery and its raw materials in Grasse. 


Business Record 


J. C. Francesconi & Co., importers and exporters of 
vegetable oils, 12 Water street. I 


$y Prudential Oil Corp, 
Pratt & Brake Corp., $3,133; 


Moore & Munger, 


for $17,516; 


$11,148. William Weiss was appointed receiver, under $2,500 
bond, by Judge Winslow. Liabilities, $100,000; assets, about 
$10.000 


Geovin, Inc., perfumes and powders, 6-8 West 18th 
Liabilities $29,523 ; 


$2,510. 


street assets $7,936, main items being 


1 


Principal creditors listed 


stock, $2,600; accounts, t 
are Auguste Viret, $7,000; Charles Bergeret, $10,548; Ed- 
mund Rochat, $7,000 

Joseph H. Cull, of Providence, appointed receiver of 
the Joseph H. Cull Soap Mills, Inc., Pawtucket, R. I. 

Rye Beach Drug Co., Rye Beach, N. Y.; composition 
of 15 per cent with creditors confirmed. 

Rudolph Susskind, retail druggist, 196 Avenue S, 
Brooklyn, has made an assignment to Harry Kanitis, 107 
West 109th street, Manhattan. 

Simon S. Wexler, drug clerk, 1,469 Lexington avenue; 
liabilities $41,959, no assets. Principal creditors listed are 
Al Cohen, $9,000; Hilda Jones, $8,000; Max S Birkhahn, 
$6,244; Anna Ruderman, $4,000. 

Bankruptcy discharges: Herman W. Litt and Jacob 
Matlaw, doing business as 39th Street Pharmacy, 518 Willis 
avenue; Murray Steinberg, drug stores, 2,056 Madison ave- 
nue and 433 South Broadway, Yonkers. 





ET 
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Chicago Trade Notes 

The last monthly luncheon of the Chicago Drug and 
Chemical Association for the spring season was held May 31 
Medical and Dental Arts Club grill. A record 
crowd was on hand to Judge Mary 
Court tell anecdotes of the 


at the new 
hear Bartelme of the 


Chicago Juvenile courtroom 
Some were humorous, others pathetic, and all were touched 
by the splendid work accomplished under the jurisdiction 
of the only woman judge in the Chicago territory. 

The following new members have been admitted to mem- 
bership in the organization: Spencer U. Boehmer, of the 
Walter H. Jelly Co.; Harry B. 
Oil Co.; H. S. Farleigh, of the Merchants’ Chemical Co.; 
Harold D. Hopp, of the Owens Bottle Co.; James Hyde, 
of the National Aniline and Chemical Co.; W. E. Phillips, 
of the Mathieson Alkali Works, and T. P. Hamilton, of 
the Lactona Co. 


Work has also started on the new membership directory 


Elwell, of the Pennsylvania 


under the direction of the secretary, Wm. B. Erb, and he 
reports it will be ready in time for the first autumn luncheon 
to be held the last Thursday in September. 

Golf tournament stories will soon be in order, as Walter 
Jelly, chairman, is working hard to secure a record turnout 
of the golfer members at the various meets during the sum- 
mer months. 

* * * * 

The Chicago Perfumery, Soap and Extract Association 
that the 
friends will be held this year on Tuesday, June 19. 


members and 
A re- 

The 
Hamilton Club 
well. A 


of new plans were offered, by which the association hopes to 


announces annual stag picnic for 


port of this affair will be included in the next issue. 
last meeting of the season was held at the 
on June 6, and was attended moderately number 
broaden the field of its activities and give added stimulus to 


Fall. Frank H. Pettee, 


secretary, announces that the memberships number 98 at the 


the interest of its members in the 


close of the half-year, as compared with the total of 95 
listed in the Association Directory on January 1. 

*-« & * 
A. J. Dedrick, of Edward T. Beiser Co., is now making 


his headquarters at 500 North 
Whitehall 4328. 


Dearborn street, telephone 


. @¢ ¢ * 


Donald Wilson, of VanDyk & Co., New York, was a 
business visitor in the Chicago market this month. George 
Merrill is now with this company and calling on the trade 
with their line. 

ee as 

Helena Rubinstein’s Chicago beauty parlors have been 
moved to larger and more adequate quarters at 670 North 
Michigan avenue. 

* * * * 

C. H. Alker, of the Orbis Products Trading Co., was 

in the Chicago market this month calling on the trade. 
e = © * 

The Economical Drug chain has closed one of its 
oldest loop stores in the Ashland block and the Owl Drug 
chain is opening a new store just a block away at Randolph 
and Dearborn streets. 

oe 

C. Gibson, of the June Days Co., Des Moines, was a 
recent Chicago visitor at the Charles A. Rindell, Inc., offices. 
W. S. Addison, of the Addison Lithographing Co., of Roch- 
ester, was also a visitor at the Rindell headquarters. 


T. J. Kelly, Chicago representative of the Karl Keifer 


Machine Co., has moved his offices to 222 West Adams 
Street 
* * * * 


B. H. Badanes, formerly advertising manager of the 


Liggett chain drug stores, has been elected a vice-president 
t the company and placed in charge of the Buck & Raynor 
chain in Chicago, recently taken over by the Liggett or- 


ganization. The stores continue to be operated under 
Buck & Raynor name 
* * * x 


J. Walker, K. Simpson and M. Tuckwood 


ganized the 


have or- 
West 


deal in 


Cosmetiques, Inc., with offices at 77 


to manufacture and 


The 


Washington street, Chicago, 


soaps, powders, oils and chemicals. has a 


capital stock of $20,000. 


company 


ok x a . 
The new location of the Helfrich Laboratories at 564 
West Monroe street, again adds than 50 
per cent to the space occupied by this progressive company. 


Chicago, more 
The building in which the 
company is now located is of 
modern daylight construction 
and much more suitable for 


its purposes than was the 
former location. 
The company was organ- 


ized six years ago by A. H. 
Helfrich still its 
president. Starting ina 
in the manufac- 


who is 
small way 
rouge and powder 
the business grew 


ture of 
compacts, 


rapidly and within two years 





forced to 
In 1925 
it again moved, this time to 


the company was 


increase its space. 


HELFRICH 


29 South Clinton street, where a further increase of almost 


100 per cent in its facilities was afforded. The rapid ex- 


pansion of its sales and the necessity for additional facilities 


1 


nas now 


forced a change to still larger quarters. 
a a 
L. E. Duffy has opened a Chicago office for the Lady 
VeeJa Laboratories, of Waterloo, lowa, and is offering a 
new line of cosmetics to the trade in the Chicago territory. 
F. D 


\dams is president of the company. 
eS: s 


W. H. Hoppe & Son, manufacturers’ representatives 
and well known to the cosmetic and toilet goods trade, have 
larger offices at 510 
North Dearborn street in the Boyce building. 


moved their Chicago headquarters t 


* * * * 


The International Chemical Co. reports an increase in 
sales of 500 per cent on Shavolene, a new shaving product, 
over last year. 

x * o* * 

Aubre Aires, Ltd., cosmetic creations for the individ- 
ual trade, has opened a sales office under the direction of 
H. A. Chaffin at 6 North Michigan avenue. 

oe £e 


The Lady Esther Co., of 5710 Armitage avenue, 
Chicago, has opened a heavy newspaper advertising cam- 
paign on its Four Purpose face cream in this territory. 
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Edmund E. Guchring and associates have organized 
the Temple of Youth, Inc., with offices at 1400 Lake Shore 
Drive, to deal in cosmetics and toilet goods under the name 
of Guchring Studios. 

22-8 — 

The Zefume Co., incense manufacturers, has moved 
its offices and sales room from 730 North Franklin avenue 
to 39 South La Salle street 

7 *” 7” * ' 





The MacLean Drug Co. chain is adding a new store 
to its circuit and has leased for fifteen years a store at 
Clark and Howard avenue. This will make number four- 
teen in the MacLean chain. 

$585 

J. W. Ranson, of the Abbott Laboratories, has re- 
turned from a trip through the South, which included a side 
trip to Havana 

* * * & 

The Palmolive Co. has organized the Palmolive 
Building Corporation with headquarters at 360 North 
Michigan avenue and a capital stock of 1,000 shares of no 
par value. A. J. Lansing, L. C. Proesch and Felix Lowy 
are the incorporators 

aoe 

The stock of the Harry Block Co., 906 South Wabash 
avenue, Chicago, consisting of soaps, washing powders and 
other products was sold at a special sales by the Michael 
Tauber Co. 

* * * &* 

The American Can Co. has taken title to the vacant 
land north of its factory at 6005 South Western avenue, 
Chicago, to provide for expansion of the manufacturing 
facilities of its plant at that location. 

foto eS 

The Gosswein Co., toilet goods and barber supplies, is 

now located in its new quarters at 705 North Wells street. 
a ae 

The branch factory of the Iowa Soap Co. Edina, Mo., 
has been closed for a short period, according to word from 
that city. 

* * * & 

Robert Afton has moved his factory from Kansas City 
to St. Louis, Mo., where he is located at 104 South 4th street 
and is manufacturing Afton Cleanser. 

e s-8e 


The Economics Laboratory, St. Paul, has moved its 
main offices to Chicago and will make its headquarters at 5800 
West 65th street. It manufactures soap and washing com- 
pounds 

* * * * 

J. R. Fogal has been named as manager of the Kansas 
City offices of the Duz Co. by J. E. Laatzen, general sales 
manager of the New York headquarters of the company. 
New offices will also be opened this month at St. Paul and 


Minneapolis. 
a 
W. J. Scott, of the Scott Laboratories, has returned 
from Montague, near Muskegon, Mich., where he has opened 
his summer home, and he will make week-end trips from 
the Chicago headquarters to spend his Sundays with his 
family, which will remain there for the warm months 
oe 


J. S. McClellan, J. J. Goshkin and J. W. McAuliffe 


have organized the Jarvis Co., toilet goods, Chicago. 








—— 


Pacific Coast Trade Notes 


The San Diego office of the Monarch drug stores 
chain has been notified that this chain ranks third in the 
volume of sales in the cities of the United States of 150,000 
population or under, in the yearly contest held by the United 
Drug Co., whose products are sold exclusively by the chain, 
For several years these stores have ranked high, not only 
in the sales volume of the entire group, but in the sales of 
individual sales persons, who have time and again drawn 
individual prizes for their sales ability. 


oes ee 


The Owl Drug Co. has announced that it wiil erect a 
two-story and basement store building at the corner of 4th 
street and Pine avenue, Long Beach. Work will begin 
about July 1. 

x *k Ok * 


Miss F. D. Carter, advertising manager of the Indio 
Incense Mfg. & Importing Co., 438 South Wall street, Los 
Angeles, spent her vacation in San Francisco and Palo Alto 
in May. 

o. = ee « 

The New York firm of Pfaltz & Bauer, Inc., is repre. 
sented on the Pacitic Coast by a separate corporation, Pfaltz 
& Bauer Chemical Co., Inc., with offices and warehouse at 
Frank M. Bauer is 
president of the western company, C. L. Ach, manager, 
W. G. Stidson, treasurer, and H. W. Kidd, secretary. 


683-5 Antonia avenue, Los Angeles. 


* * * * 


As a future site for a structure to house Markell’s 
department store of San Bernardino, the owners, I. and 
Samuel Markowitz and H. A. Stept, have acquired a fifty- 
year lease on the property at 468 E street. A four-year 
lease is still held on the present Markell’s store location. 


* * * * 


A new factory for the manufacture of a special soap 
has been established in Oakland, Calif. The product will 
be sold under the trade name “Dox.” W. P. Ogilvie, of 
Berkeley, is vice-president and general manager, and Joseph 
J. Valencia, also of Berkeley, is sales manager. 

na = os 


The Zenith Perfume Co. has moved to 1222 Freman 
street, Long Beach, Cal. The company plans erecting a 
building in the near future. Business has grown so rapidly 
that it became necessary to make this move now to tem- 
porary and much larger quarters. The company specializes 
in “California Perfumes,” catering to the bulk trade. Mrs. 
H. Clemens Smith, sole owner of the firm, states that while 
the rapid growth is due in a measure to the “money-back” 
guarantee, the quality of the perfumes is the real reason for 
the rapid strides made. B. L. Ferre is now in New York 
to establish a branch office. Mrs. Smith expresses great 
admiration for THe AMERICAN PERFUMER, making the 
statement that whenever she needs anything in the per- 
fumery or cosmetic lines, her first thought is to refer to 
THE PERFUMER. 

* * *k x 

K. Simpson, J. Walter and M. Tuckwood have or- 
ganized the Dawn-O-Ray Co., to manufacture and deal in 
soaps, oil and chemicals. The same parties have organized 
another company called the Rol-A-Ray Co. Both will make 
their headquarters with Joseph A. Golde offices, 77 West 
Washington street, Chicago. 









& 
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NEW PUBLICATIONS, PRICE LISTS, ETC. 


Kart KieFER MACHINE Co., Cincinnati, Ohio, has issued 


a new number of The Superintendent, its popular maga- 


zine. 
of articles on “Men We Like to Know,” this one being 


E. E. Finch furnishes another of his interesting series 


devoted to Eli Lilly, grandson of the original Eli Lilly, 
who founded the firm of Eli Lilly & Co. There are numer- 
ous news notes, as well as dissertations on “Does Honesty 
and Sincerity Pay?” and other pertinent subjects. 
es 2 8 

U. S. Bottier’s MAcHINERY Co., Chicago, Ill., sends a 
new issue of its periodical, Bottling and Packaging En- 
gineer, together with a price list devoted in part to glass 
enameled steel tanks. The journal as usual contains con- 
siderable helpful information regarding bottling machinery 


and its perusal cannot fail to be beneficial to the industry. 
e<é<¢ @ 


»., 47 West 63rd street, New York 
City, has issued a six-page leaflet illustrating and describ- 


Atsop ENGINEERING 


ing its filter tank and syrup maker, its push-pull mixer, its 
glass-coated syrup tanks, and its internal pressure filters. 
Adequate details of the construction and operation of these 
machines are given in the leaflet, a copy of which may be 
had by writing to the company. 

* * * * 

CONTAINER CORPORATION OF AMERICA AND Mip-WEst Box 
Co. Chicago, have issued Barometer Letter No. 14, which 
is devoted to “Waterproof Fibre Boxes.” The price trend 
and other features of the trade are fully discussed by J. 
P. Brunt, the executive head of the companies. A chapter 
is devoted to Corrfibre, a new special which was recently 
put on the market. 

* * * & 

E. F. Hovucuton & Co., Philadelphia, Pa., have begun the 
publication of Houghton’s Black and White (P. O. Box 
6913, North Philadelphia), which is sent gratis to persons 
occupying positions of authority in industrial firms. The 
editorial pages of this bright little magazine are general in 
nature, while the strictly Houghton features are restricted 
to the advertising pages. 

* * & * 

Fries & Fries Co., Cincinnati, Ohio, expect soon to mail 
out copies of their 1928 price list and catalogue of the 
numerous specialties which they manufacture. Meanwhile 
the previous 50-page price list is available, few changes hav- 
ing been made in prices. 

. & &s 


ArtHur Cotton Co., Detroit, Mich., has just issued new 


general catalogue No. 9, consisting of 128 pages and cover. 


The catalogue is profusely illustrated with pictures and de- 
scriptions of pharmaceutical machinery and laboratory appli- 
ances, some of which are especially adapted for use in the 
toilet preparations and allied industries. 

*¢ 6 8 

PoLyTecHNIC INSTITUTE OF BrooKLyN, 85 Livingston 
street, Brooklyn, N. Y., Prof. J. C. Olsen, head of the de- 
partment of chemistry and chemical engineering, has issued 
a bulletin describing the various courses for 1928-29, copies 
of which may be obtained on application. 

’* & @ 

Census or WHOLESALE Druc SALESMEN, 1928, is issued 
in pamphlet form by the National Wholesale Druggists’ 
Association. It shows statistically how the retail drug trade 
is completely covered by regular solicitations. Copies can 
be obtained from the association. 
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IN MEMORIAM FOR DEPARTED FRIENDS 

BABCOCK, ALFRED P., perfumery manufacturer, New York 
City, June, 1903. 

BarcLAy, GEORGE REGINALD, manufacturer of soaps and 
perfumes, New York, June, 1925. 

Brown, Davip SEyMovur, founder Brown Soap Co., New 
York City, June, 1913. 

Bryson, Ropert Horne, pioneer in Canada’s drug trade, 
Montreal, June, 1924. 

EAVENSON, ALBERT TAyLor, J. Eavenson & Sons, Cam- 
den, N. J., June, 1910. 

HOPKINS, FERDINAND T., Sr., of F. T. Hopkins & Son, 
toilet preparations, New York, June, 1920. 

Isakovics, ALOIS VON, proprietor of the Synfleur Scientitic 
Laboratories, Monticello, N. Y., June, 1917. 

LEONHARD, J. HENRY, president of Theodor Leonhard Wax 
Co., Inc., Paterson, N. J., died at Cologne, Germany, June, 
1927. 

MerTzcer, CHARLES F., of Metzger Scentcraft Co., New 
York, June, 1911. 

MEYER, THEODORE F., former president of the Meyer Bros. 
Drug Co., St. Louis, at Tuscardera, Cal., June, 1924. 

MicuaeELs, Henry, president of Langley & Michaels Co., 
San Francisco, June, 1920 

SALLABACHEFF, IvAN P., of Botu Pappazoglu & Co., Sofia, 
Bulgaria, June, 1924. 

SARGEANT, STEPHEN M., Sr., manufacturer of flavoring 
extracts, Worcester, Mass., June, 1926. 

STEARNS, FREDERICK KIMBALL, chairman of Frederick 
Stearns & Co., Detroit, at Beverly Hills, Cal., June, 1924. 

Utarp, EmILe, manager in the United States for Par- 
fumerie Ed Pinaud of Paris, and founder and president of 
the Franco-American Board of Commerce and Industry, 
New York, June, 1925. 

WuHueLptey, Dr. Henry M., former president American 
Pharmaceutical Association, St. Louis, June, 1926. 


TD 
Pasquale Andiloro 
Gr. Uff. Avv. Pasquale Andiloro, president of R. Stazione 
Sperimentale per I'Industria delle Essenze e dei Derivati 
dagli Agrumi in Reggio Calabria, died March 5. At a meet- 
ing of the directors of the association over which he had 
presided, suitable resolutions were adopted in his memory, 
and it was decided that his picture should be hung in the 
council room of the association. 


* * * * 


M. Chanvril 
M. Chanvril, general manager of Societe Pax, died re- 
cently in Paris. M. Chanvril was a chemical engineer of 
considerable reputation and for many years was manager of 
this company, starting the manufacture of terpineol and of a 
number of other synthetic perfume materials. 


* * * * 


William H. Nichols, Jr. 

William H. Nichols, Jr., president of the General 
Chemical Co. and vice-president of the Allied Chemical and 
Dye Corporation, died May 26 at his home on Centre Island, 
N. Y., at the age of 54. 

Mr. Nichols was a son of Dr. William H. Nichols, now 
chairman of the board of the Allfed Chemical and Dye 
Corporation and former president of the General Chemical 
Co. He was graduated from Brooklyn Polytechnic insti- 
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tute and Columbia University, and entered business with his 
1894. Mr. Nichols 


the leading chemical manutacturin 


several of 
in the United 


Chemical and Dye Cor 


was a director of 


g companies 





porat 

He was a trustee of the Central Union Trust Co., and a 
member of the Nassau Country, Down Town, Seawanhaka 
Corinthian Yacht, Chemists, Piping Rock, National Golf 
and Columbia University clubs, as well as several scientific 


Tilden Nichols, 


Funeral services were held May 


He leaves a widow, Rose and two chil- 
dren, Marian and Francis. 


29 at his home and burial at Locust Valley Cemetery. 


NEW INCORPORATIONS 
NOTE.- 


of the incorporators. 


Addresses are given, so far as they are available, 
Otherwise, leiters or other first class 
mail may be sent in care of attorneys or trust companies, 
endorsed with requests to “PLEASE FoRWARD.,” 


New 


been 


Cleansing Co., York, chemists, druggists, 


$10,000, 


Flinco 


dry salters, has incorporated in Delaware. 


Orem T. Wharton, Dover, Del. 

Francis Beauty Salon, Montclear, N. J., beauty parlor, 
$50,000. Henry P. Brown, Newark, N, J. 

Miss Lillie Beauty Specialty Business, Manhattan 
Borough, New York City, $5,000. Vanness & Vanness, 
220 Broadway, New York, N. Y. 


Del., 
Corporation Trust 


Wilmington, candies, 
$250,000. 


Del. 


lk rancisc ), 


Lesgo Manufacturing 


Lo., 
syrups, flavors, extracts, etc., 


Company of America, Wilmington, 
Cal., 


Corporation Trust 


Colorox Chemical Co., San cleansing 


fluids, 200,000 shares of common stock 


Company of America, Wilmington, Del. 
Cosmetic Distributors, Inc., Manhattan Borough, New 
York City, $50,000. H. L. Kreeger, 551 Fifth avenue, 


New York. 
Zyklon Corporation, Manhattan Borough, 
germicide business, $1,000. Merrill, 


Woody, 60 Broadway, New York, N. Y. 


New York (¢ ity, 
Gifford & 


Rogers, 


Betsy Ross Shampoo Co., Trenton, N. J., manufacture 
chemicals, etc., $50,000. Joseph F. Felcone, Trenton. 

Nuicy of Delaware, Inc., Wilmington, Del., syrups, 
flavors, extracts, 100 shares of no par stock. Corporation 


America, Wilmington, Del. 

Mitzi’'s Beauty Shoppes, Manhattan Borough, New York 
City, $20,000. M. Goldstein, 225 West 34th New 
York. 

Louis Beauty Shop, Manhattan Borough, New York City, 
$5,000. Hurdling & Scharf, 16 Court street, Brooklyn, N. Y. 

Brassco Ce toilet 
beverages, cordials, medicines, etc., $75,000, Nellie Jenusaitis, 
Brony Karpovich, Simon Cibulski and Peter Drevinskas. 

Colgate & Co. City, N. J., toilet 
articles, 25,000 shares of common stock. 

National Cosmetic Stores, Manhattan Borough, New York 
City, make cosmetics, $10,000. W. V. Levine, 47-West 34th 
street, New York, N. Y. 

Monmouth Beverage Co., New4rk, N. J., 
$40,000. Harry Unger, Newark, N. J. 

Benjamin Fox Co., Manhattan Borough, New York City, 
supplies, $20,000. Dreschler, Orenstein & 
Fifth avenue, New York, N. Y. 


Trust Company of 


street, 


Waterbury, ’ Conn., articles, soda 


Export, Inc., Jergey 


soda waters, 


beauty parlor 


Leff, 225 
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Fabritonne, Manhattan Borough, New York make 


toilet goods, $20,000 preferred and 200 shares of common 


City, 


stock. L. Broido, 551 Fifth avenue, New York, N. Y. 
Q. & (Q. Hand Paste Cc., Brooklyn, N. Y., make soaps, 
$10,006. N. Schwartz, 327 Stone avenue, Brooklyn, N, Y, 
IK, i. Wiley, Inc., Augusta, Maine, toilet preparations, 


dandruff remover, etc., has been organized by E. Maynard 
j Little, W. H. Sanborn and others 

S. Maimes & Co., Brooklyn, N. Y., fruit juices, $10,000, 
B. Glicktield. 66 Court street, Brooklyn, N. Y. 

Sun Products Corporation, Manhattan 
York City, toilet articles, $10,000. 
street, New York, N. Y. 


Childent Corporation, 


Thompson, F. J. C. 


Borough, New 


D. Segal, 151 West 40th 
Manhattan Borough, New York 
City, make toothpastes, 5,000 shares of common stock. C, 
C. Beekman, 256 Broadway, New York, N. Y. 


Coquette Cosmetic Stores Corporation, Manhattan 
Borough, New York City, $50,000. M. Wolf, 220 5th 
avenue, New York. 


Douglas Beauty Parlor, Brooklyn, N. Y., 50 shares com- 
mon stock. A. J. Halprin, 170 Broadway, New York, N. Y. 

Carmel Flavoring Co., Brooklyn, N. Y., fruit syrups, 
$5,000. W. Skolnick, 305 Broadway, New York, N. Y. 

Hartwright Co., Elmira, N. Y., flavoring extracts, $25,000 


J. W. Hefferman, Elmira, N. Y. 
Thaler’s Ethal Brand Corporation, Brooklyn, N. Y.,, 
flavoring extracts, $20,000. S. S. Hyams, 1624 Pitkin 


avenue. 

Le Grellier, Manhattan Borough, New York City, make 
toilet articles, 1,000 shares of common stock. I. Miller, 100 
Broadway, New York, N. Y. 

Marie Inc., New York, 
powders, $25,000 and 1,000 shares no 
States Corporation Co., Dover, Del. 

Bon Ami Co., Montclair, N. J., manufacture 
chemicals, $20,000. Registrar & Transfer Co., Jersey City. 
Thompson Corporation, New York, 
patents, $500,000, has been incorporated in Delaware through 
T. Wharton, Dover, Del. 

Latin 


Barlow, creams, lotions and 


par stock, United 


Inc., 


George H. Soap 
Oren 


\merican Distributing Co., Manhattan Borough, 
New York City, make toilet preparations, $10,000. H. J. 


Griston, 165 Broadway, New York, N. Y. 


BOOK REVIEW 
(Copies of Books 
IVorks Useful to Our Readers Obtained through 


the Book Department of THE AMERICAN PerFuMER & 
EssENTIAL Ort Review, 81 Fulton street, New York.) 


this Column and Other 


may be 


Reviewed in 


A Survey of Atomistics 
MATTER, ELECTRICITY ENERGY, by Walter Gerlach, 
English Edition, translated by Francis J. Fuchs, Ph.D., 
419 pages and index, Illustrated, D. Van Nostrand Co., 
New York, 1928. Price, $6. 


AND 


The author and translator have given a general and to 
some extent non-technical review of the theories of atomic 
structure and reaction upon which much of the research 
and experimental work of modern chemistry is based. The 
several chapters, each a complete unit, give an adequate 
outline of the latest accepted theories and each is presented 
in a clear, readable style with a minimum of mathematical 
formulae and newly coined verbiage which might confuse 
the student or the general reader. 
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Montreal 


MontrEAL, June 10.—Summer season in the Province of 
Quebec is slow in opening up this year, owing to prolonged 
cool and wet weather, and the effects of a bad winter and 
flooded spring on the roads. Between Montreal and the 
United States frontier, and south of the St. Lawrence gen- 
erally, roads are fairly open, and the resorts are filling satis- 
factorily, but north of the river, the bad weather and washed 
out roads are holding back the summer resorts. Conse- 
quently, country trade is not as bright as it might be. 

“es = @ 

The Proprietary Association of Canada held its 32nd 
annual general meeting in Montreal, Windsor Hotel on 
May 16, and re-elected Hon. Henry Miles, M.L.C., of Leem- 
ing-Miles & Co., Ltd., and W. J. Fraser as honorary presi- 
dents. Leo G. Ryan of the Wingate Chemical Co. was 
again elected president; T. E. Milburn, vice-president; John 
Donaghy, manager at Leeming-Miles & Co., Ltd., secretary- 
treasurer; H. Lawrence Davis, chairman of the board of 


Andrews, W. A. 


Schade, members of the board of con- 


control; Henry Lanctot, F. J. Chant, 
C. B.. Hyde, H. L. 
trol. 

La Cie. 
provincia! charter some little time ago to deal in drugs, 


Hamel, Ltee., which was incorporated under 
perfumes, etc., in Chicoutimi, Que., has opened a wholesale 
and retail establishment in that town, on Racine street, 
opposite the Chicoutimi Hotel. 

a 


The real estate records for Montreal show the sale, 
early this month, by Palmer & Son, Ltd., the beauty spe- 
cialists, to R. Minty, of Minty & Co., Ltd. 
manufacturers, of a property at 1198 St. Catherine street, 
west, the price paid being $85,000. 

o* OK * ok 


perfumery 


A keen taste for perfumery and toilet goods led to the 
downfall of one Wilfrid Leblanc during the first week of 
June, in Montreal. 


round of shopping, found that he visited perfume counters 


Detectives who followed him on a 


specially, and confined his selection to perfumes and toilet 
preparations. As he failed in each case to pay for his 
acquisitions, the tour culminated in a jail sentence. 

2 2 ws 

Sulfoqua Chemical Corporation is the name of a new 

Montreal manufacturing organization which has just been 
incorporated. The capitalization consists of 1,500 $100 pre- 
ferred shares, and 600,000 no par common. 

ee 2 6 


Margaret Harte, widow of William Murdoch, and sister 
of James A. Harte, one of Montreal's pioneer retailers in 
the drug, perfumery and toilet goods trade, died on June 
10, aged &7. 


out Canada continue on the upward trend. 
this so in the larger manufacturing centers. 


over business conditions prevailing a year ago. 
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Toronto 
Toronto, June 10.—General business conditions through- 
Especially is 
Crop pros- 


pects throughout the country presage a good year. The 
season has been backward, but to offset this there have been 
no frosts, so a bumper crop of grains and fruits should 
result. 


Toronto industrially and commercially shows progress 
Building is 


going on at a rapid rate, a number of large buildings being 
in process of erection, with more in prospect. 


* * & *& 


Parfumerie Ed Pinaud will from now on be known 


throughout Canada as Pinaud, Limited. This company has 
moved its headquarters from King and Frederick streets, 





GeorGes KLotTz A. R. PooLe 


Toronto, to new premises at 560 King street, West. This 
new plant, in which will be manufactured Pinaud products 
for the Canadian market, measures 86 by 191 feet, and has 
a floor space of 6,300 square feet. The building is finished 
in white stucco, with French effect, and will house the 
laboratories, offices, showrooms, bottling and shipping de- 
partments. Outside the building, flower beds are set; win- 
dow boxes adorn the front; and the general appearance 
gives the building a very showy dress. 

The officers of Pinaud, Limited, are Georges Klotz, presi- 
dent; A. R. Poole, Toronto, vice-president and manager; 
and J. J. Quinn, New York, secretary-treasurer. According 
to Mr. Poole, a more extensive line is carried in Toronto 
than in the New York house. With Pinaud’s Lilas de 
France and Eau de Quinine the public is pretty well ac- 
quainted, but there are few who realize that in the Pinaud 
catalogue there are four hundred items, including soaps, 
powders, cosmetics, creams, lotions, perfumes, brilliantines 
and miscellaneous toiletries. 
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C. L. Copeland, Winnipeg, Western Canadian repre- 
sentative for Charles E. Frosst & Co., died last month at 
his home in that city. He was an honor graduate from 
the Ontario College of Pharmacy in 1905, and had been 
connected with Frosst & Co. since 1916 

es * 8 

The big deal that was put through a month ago, whereby 
Harold F. Ritchie, Toronto, purchased the preferred and 
ordinary shares of J. C. Eno, Limited, has a few striking 
coincidences. Mr. Eno, the founder of the company, was 
born in 1828, and on the centenary of his birthday the sale 
to Mr. Ritchie was made. The Eno firm this year cele- 
brated its diamond jubilee—sixty years since founding— 
and the Ritchie firm is celebrating its twenty-first year as 
sales representative for the firm. In an interview, Mr. 
Ritchie states that new factories will be opened, first in the 
United States, and then in Australia. 

oe 

William Hutchings Cox, Canada’s oldest druggist, cele- 
brated his 84th birthday by going to business as usual at 
the Drug Trading Co.’s plant, Toronto. For 37 years Mr. 
Cox conducted his own drug business at Yonge and Bloor 
streets. He has been 68 years in the drug business. Con- 
gratulatory messages were received from all parts of Canada 
and the United States. 

ie. 

A special general meeting of shareholders of the United 
Drug Co., Ltd., was held at the head office of the company, 
Toronto, last month, for considering and approving By-law 
17 passed by the directors, decreasing the capital stock of 
the company, and for authorizing an application providing 
that the preference shares be converted into ordinary shares 
without nominal or par value. 

tes 

MacLeod & Balcom, Ltd., operating five drug stores in 

Halifax, N. S., are opening a sixth store in that city. 
. ¢ = @ 

Official denial has been given by G. Tamblyn, president 
of Tamblyn’s drug stores, Toronto, that the company in- 
tended to issue new stock. Mr. Tamblyn stated that the 
authorized capital is all issued, and that the money re- 
quired for the opening of new stores is in hand. Capital 
authorized and outstanding consists of $700,000 in 7 per 
cent preferred and 28,000 shares of no par value common. 

oe oS 

A meeting of Toronto retail druggists was held June 1 
to make arrangements to receive the delegates who will at- 
tend the convention of the Canadian Pharmaceutical Asso- 
ciation in this city in August. 

oe 

W. W. Stephens, the new managing director of the Drug 
Trading Co., Toronto, made his first official appearance 
last month at the annual meeting and banquet. 

a 


On June 1, C. E. Jamieson & Co.,,Detroit, Mich., opened 
their new Canadian branch at Walkerville, Ont., where they 
have secured space covering 7,000 square feet. The com- 
pany, established less than three years ago in Detroit, expect 
to employ 100 hands in the Canadian plant. 

* * * * 

The body of Henry Marshack, aged 59, president of the 
Standard Soap Co., Toronto, was found hanging from a 
beam in the office of his company on the night of June 6. 
A note found by the police stated that he was in financial 
difficulties. 
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CANADIAN PATENTS AND TRADE-MARKS 


The increasing international trade relations between the 
United States and Canada emphasize the importance of 
proper patents and trade-marks protection in both of these 
countries in order that the expansion of business may not be 
curtailed by legal difficulties. 

For the mformation of our readers, we are maintaining a 
department devoted to patents and trade-marks in Canada 
relating to the industries represented by our publication. 

This report is compiled from the official records in the 
Canadian Patent Office. 

All inquiries relating to patents, trade-marks, designs, reg- 
istrations, copyrights, etc., should be addressed to 

PATENT AND TRADE-MARK DEPARTMENT, 
Perfumer Publishing Co., 81 Fulton St., New York City, 
TRADE-MARKS REGISTERED 

“Alicia Hairfood,” on shield with four-leaved clover out- 
side each of the four corners. Hair tonic. Alicia Perreault, 
Montreal, Que. 

White man and black man facing each other and leaning 
until their hands almost touch. Hand-cleansers, soaps, etc, 
The Marvel Soap Products, Toronto, Ont. 

“Ci-Mi,” perfume and toilet specialties. Fredérick 
Stearns & Company of Canada, Limited, Windsor, Ont. 

Rectangle with the letter “B” in each of the four cor- 
ners, and the signature of “Thomas S. Beasley,” inside the 
rectangle are three bees, below the bees are the letters: 
“LE Y.” Drugs and toilet preparations generally. Thomas 
S. Beasley, Toronto, Ont. 

“Dot,” positioned above the words: “Dirt’s Only Terror,” 
the whole being enclosed by an ellipse. Soap powders. 
Dot Products Inc., Detroit, Mich. 

“Creme Lemola.” Toilet articles and toilet preparations 
of all kinds. The T. Eaton Co. Limited, Toronto, Ont. 

“Lysol.” Shaving cream, soaps and toilet articles. Lysol 
(Canada) Limited, Toronto, Ont. 

“Veri-Flat.” Toilet articles and more particularly powder 
puffs. Maurice Levy, Larchmont, and New York City, 
i oe 

“Sovereign,” together with a facsimile of a coin on which 
is the imprint of a female head. Flavoring extracts. National 
Drug and Chemical Company of Canada, Limited, Montreal, 
Canada. 

Representation of a Rose surrounded by two rings; be- 
tween the rings above the rose are the words: “a la Reine 
des fleurs,” and below the rose the name “L. T. Piver.” 
Perfumery and other toilet preparations. Parfumerie L. T. 
Piver, Limited, Montreal, Que. 

“Rexona,” toilet articles and medical preparations. The 
Sheldon Drug Co., Sydney, New South Wales, Australia. 

“Harlequin.” Perfumery including toilet articles, prepa- 
rations for the teeth and hair, and perfumed soap. J. E. 
Ellis Limited, Lister Laboratories, Station Road, Horsforth, 
near Leeds, Yorkshire, England. 

“Recorsan.” Bath salts. Reinhard & Schmidt Fabrik 
Chem. Pharm. U. Com. Fraparate “Bavaria,” Wurzburg, 
Bavaria, Germany. 

“Rallet.” Toilet preparations. Rallet Corporation of 
America, New York, N. Y. 

PATENTS GRANTED 

279,973, 279,974. Ester. The Canadian Electro Products 
Company, Limited, Montreal, assignee of Frederick W. 
Skirrow, Shawinigan Falls, both of Quebec, Canada 

280,154. Can labelling machine. The Burt Machine Co., 
Inc., assignee of Charles Henry Wild, both of Baltimore, 
Md. 

280,240. Washing compound. Joseph William Lawless, 
Toronto, Ont., Can. 

280,410. Container. Philip C. P. Booty and Michael 
Thomas Daley, assignee of half of the interest, both of 
Chicago, III. 

280,417. Cleaning Process. Arthur Edward Hatfield, 
Leytonstone, County of Essex, and Eustace Alexander 
Alliott, Chesham Bois, County of Bucks, both in Engiand. 

280,525. Manufacture of Benzoic Acid Ester. The Can- 
adian Electro Products Co., Limited, assignee of Howard 
W. Matheson, both of Montreal, Quebec, Canada. 

280,610. Vanity case. Joseph Bauer, New York City, 
assignee of Walter Poranski, Chicago, III. 





tra 
the 
thi 
tia 
an 


ce 
un 
ap 
be 


re 


—_— =o OO 





































































June, 1928 \MERICAN 


Patent and Trade 


Conducted by Howard S. Neiman 


HIS department is conducted under the general super- 

vision of Howard S. Neiman, consulting editor on 

patents and trade marks. This report of patents, 
trademarks, designs is compiled from the official records of 
the Patent Office in Washington, D. C. We include every- 
thing relating to the four co-ordinate branches of the essen- 
tial oil industry. viz.: Perfumes, Soaps, Flavoring Extracts 
and Toilet Preparations. 

Of the trade-marks listed those whose numbers are pre- 
ceded by the letter “M” have been granted registrations 
under the Act of March 19, 1920. The remainder are those 
applied for under act of February 20, 1905, and which have 
been passed to publication. 

Inventions patented are designated by the letter “D.” 

All inquiries relating to patents, trade-marks, designs, 
registrations, copyrights, etc., should be addressed to 


DEPARTMENT 
St.. New York City. 


TRADE-MARK 
Fulton 


PATENT AND 
Perfumer Publishing Co., 81 
Note-—Dates given in Trade-Mark Registrations are those 


from which use of the mark is claimed 


TRADE-MARK REGISTRATIONS APPLIED FOR 
(Act of Feb. 20, 1905) 

These Registrations are not Subject to Opposition 

218.476.—Dutee W. Flint Oil Co., Inc., Providence, R. I. 
(Apr. 1, 1925.) —Automotive soap, cleaning soap, vegetable 
oil soaps, and metal polish. 

226,087.—Howard John Willcott, Leavenworth, 
Dec. 2, 1925. Mouth wash and throat gargle. 

229,121.—Paul Peter Mulhens, doing business as Eau de 
Cologne & Parfumerie Fabrik “Glockengasse No. 4711” 
gegenuber der Pferdepost von Ferd. Mulhens, Cologne, 
Germany. (Oct. 1925.) —Eau de cologne water, perfumery, 
hair tonics, shampoo, pomade, brilliantine, etc. 

235,980, 235,981.—Tokalon Chemical Corporation, 
York, N. Y. (July 28, 1926.)—Perfumes. 

238,724.—Loyd A. Jessen, doing business as Pan-Ameri- 
can Chemical Co., Santa Rita, N. Mex. (Aug. 10, 1926.) 
Germicidal detergent for throat and mouth used in liquid 
or powdered form. 

238,777.—I. Dickman & Sons, Brooklyn, N. Y. 
1916.)—Flavoring extracts. 

241,844—Septimus Valentine 


Kans. 


New 


(Oct. 1, 


Rodgerson, Montreal, 


Canada. (June 1, 1926.)—Toilet preparations. 
242,433.—Lesquendieu Inc., New York, N. Y. (Mar. 26, 


1897.) —Hygienic cream or paste for the skin. 
242,855.—Rhodia Chemical Co., New York, N. Y. (June 
1, 1926.)—Natural or synthetic aromatic oils for use as per- 
fumes or in the manufacture of perfumes or for perfuming 
soaps; photographic chemicals; medical chemicals. 
243,717—Lundborg, Inc., New York, N. Y. (1874.)— 
Face powders, face creams, face packs, toilet waters, etc. 
244,068.— Robert M. Froehlich, doing business as Dr. Rob- 
ert M. Froehlich, New York, N. Y. (1918.)—Soap. 
245,102. Mibalm Co., Pittsburgh, Pa. (Nov. 30, 1926.)— 
Liquid vanishing cream and shampoo. 


245,597.— Mickfeld H. Trossy, doing business as Dr. M 
H. Trossy, New York, N. Y. (Dec. 1, 1926.)—Toilet 
Preparations. 

246,190.—Allen B. Wrisley Co., Chicago, Ill. (1911.)— 


Soap and soap chips. 
253,319.—d"¢ Yrsay Perfumeries Corporation, New York, 
N.Y. (Feb. 1923.)—Perfumes and toilet preparations. 
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Mark Department 


New York, N. Y 


254,396.—Helena Rubinstein, Inc., 
(Nov. 1, 1900.)—Face lotions. 


254,549.—H. B. Hunter Co., Inc., Norfolk, Va. (Jan. 1, 


1905.)—Flavoring extracts. 
255,466, 255,467.—Pond’s Extract Co., New York, N. Y. 
(Aug. 15, 1927.)—Vanishing cream and cold cream. 
255,553.—Cora M. Gillman, Youngstown, Ohio. (Mar. 6, 
1927.) —Cold cream and vanishing cream, hand cream, and 


shampoo cream. 
256,059.—Societe Parisienne des Produits de Beaute Ganna 
Walska, Paris, France. (Aug. 1, 1927.)—Perfumes, eau de 
cologne, toilet waters, lotions, face powders, etc. 
256,062.—Sam Tesoro, doing business as Chicago Spice & 


Flavor Co., Chicago, Ill. (Mar. 6, 1927.)—Flavoring ex- 
tracts for foods. 
256,160.—Alfan Products Inc., New York, N. Y. (May 


20, 1926.)—Liquid mouth wash. 

256,299.—Harry A. Mackler, doing business as Ranel Co. 
\tlanta, Ga. (Sept. 20, 1927.) —Pomade. 

256,856.—William H. C. Bingham, Hoboken, N. J. (Oct. 
24, 1927.)—Tablets which are. dissolved in hot water and 
applied as a lotion to the hair, used in the art of permanent 
hair waving. 

257,170.—John L. Lombardo, doing business as J. L. Lom- 
bardo Co., Buffalo, N. Y. (1907.)—Face powder. 

258,159.—L. Bamberger & Co., Newark, N. J. 
1922.) —Perfumes, toilet waters, and body 
etc. 

258,469.—Hillyard Chemical Co., St. 
1, 1927.)—Deodorant in crystal form. 

258,475.—Listochrome Co., Los Angeles, 
1927.) —Mouth wash. 

258,603.—Societe A Responsabilite Limitee Molyneux & 





(Oct. 2 


face powders, 


Joseph, Mo. (Oct. 


Calif. (June 1, 


Cie., Paris, France. (Nov. 10, 1927.)—Perfume, toilet 
water, face powder, Tace cream, rouge, etc. 
259,082.—Edward A. Runde, St. Louis, Mo. (Jan. 1, 


1922.)—Antiseptic, germicide, deodorant, and astringent. 
259,420.—Pond’s Extract Co., New York, N. Y. (Oct. 15, 
1927.)—Tissue paper for removing cold cream. 
259,593.—Abraham Rosenberg, doing business as Apt 
Products Co., New York, N. Y. (Oct. 15, 1926.)—Perfume. 
260,173.—William Georges, doing business as Larex 
Chemical Co., Seattle, Wash. (Jan. 1, 1927.)—Hair Tonic. 
260,264.—Max Factor, doing business as Max Factor & 
Co., Los Angeles, Calif. (Apr. 1924.)—Toilet preparations. 
260,305.—Pinaud Incorporated, New York, N. Y. (1890.) 
—Toilet powder. 
260,632.—F lomill Chemical Co., New York, N. Y. (Dec. 
1, 1927.) —Hairdressing. 
260,636.—Ida Hughes, 
Astringent, beautifying 
cream, etc. 
261,034.—The Anso Co., 
Witch-hazel and bay rum. 
261,240.—Colgate & Co., Jersey City, N. J., and New 
York, N. Y. (Jan. 21, 1928.) —Face powder and face creams. 
261,338.—Bessie L. Barber, doing business as Darling of 
the Gods Laboratories, Los Angeles, Calif. (Dec. 23, 1927.) — 
Shampoo, scalp, and hair treatment. 
261,375.—Midland Chemical Laboratories, Inc., 
Iowa. (Aug. 1, 1927.)—Shampoo. 
261,461.—Donald Howland Seymour, Westmount, Quebec, 
Canada. (Nov. 29, 1927.)—Tooth pastes and washes 
261,485.—Alfred J. Casse & Co. Inc., New York, N. Y. 
(June 1, 1917.)—Powder boxes, lip-stick cases and vanities. 
261,549.—Stanley O. Brooks, doing business as Dr. S. O. 
Brooks Drug Products Co., Lemont, Ill. (Dec. 20, 1927.)— 
Gum tonic for treating the gums of the mouth. 
261,564.—General Industrial Alcohol Co., Inc., Marrero, 
La. (Apr. 17, 1926.)—Ethyl alcohol for use in the manu- 
facture of pharmaceuticals, patent medicines, and by hos- 
pitals and doctors for general drug and scientific purposes. 
261,611.—Joseph De Lorme, doing business as Odo-Flor 
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264 AMERICAN PERFUMER & 
Laboratories, Chicago, Ill. (Dec. 22, 1927.) —Perfumes, toi- 
let water, hair tonic, shampoo oil, face powder, etc. 

261,647 The Procter and Gamble Co., Cincinnati, Ohio. 
(Mar. 15, 1915.)—Soap and washing powder. 


261,669.—Norburn R. Farris, doing business as Farris, 
Perfumer, Paducah, Ky. (Oct. 1, 1927.)—Toilet prepara- 
tions 

261,703.—D. T. Products Co., East McKeesport, Pa. (Oct. 
10, 1927.) —Liquid soap or soap paste. 

261,766.—Pyo-Coda Laboratories, Inc., doing business as 
Pyro-Coda Laboratories, New York, N. Y. (Feb. 15, 1928.) 
—Mouth wash and gargle. 

261,819.—Edgar Hale Lamme, doing business as Coffee 
Blenders’ Shoppe, Santa Ana, Calif. (Jan. 1, 1920.)— 
Lemon extract and vanilla extract. 

261,888.—The Lufrie Co., Inc., New York, N. Y. (Oct. 
18, 1927.)—Tooth paste, tooth powder, tooth wash, mouth 
wash, dental floss, and liquid shampoo. 

261,942.—The Combeasy Co. Inc., Long Beach, Calif. 
(Feb. 7, 1928.)—Hair, scalp, and skin lotion. 

261,947—Mon M. Das, doing business as Hindu Products 
Co., Chicago, Ill. (Dec. 1923.) —Face creams, face powders, 
talcum powders, hair pomades, salves, etc. 

262,003.—Charlés Varnell, doing business as Pawnee 
Indian Medicine Co., Columbus, Ohio, and Granite City, 
Ill. (Jan., 1923.)—Hair tonic, vanishing cream, and skin- 
cleansing cream. 

262,007.— Virginia Dare Extract Co., Inc., Brooklyn, 
N. Y. (May 5, 1925.)—Flavoring extracts. 

262,024.—Eugene Ltd., New York, N. Y. (May, 1926.)— 
Sachets and wave-setting preparations. 

262,049.—Benjamin Leland & Co., St. Louis, Mo. (Jan. 
15, 1928.)—Toilet articles, preparations, and products. 

262,050.—Bergdorf Goodman Co., New York, N. Y. 
(Oct. 1, 1927.) —Toilet articles. 

262,263.—Mary Betty Rohner, New York, N. Y. (Feb. 
10, 1928.)—Flavoring extracts. 

262,347.—The Barbasol Co., Indianapolis, Ind. (Sept. 
19, 1919.)—Pastelike preparation for shaving with inci- 
dental skin-healing properties. 

262,377.—O-Slend-O, Inc., Hollywood, Los Angeles, 
Calif. (Dec. 12, 1927.)—Reducing cream 

262,512.—Duus Products Co., Chicago, Ill. (Jan., 1927.) 
-Preparations designed to eradicate freckles, spots, 
pimples, and other unsightly blemishes of the skin. 

262,544—Amorskin Corporation, New York, N. Y. 
(May, 1927.)—Face cream. 

262,585.—C. R. Whiting Co., Inc., Newark, N. J. (Feb. 
11, 1928.)—Perfumery boxes and containers. 

262,587.—Aluminum Company of America, Pittsburgh, 
Pa. (Feb. 15, 1926.)—Caps and closure seals for bottles 
and other containers 

262,604.—Cora M. Gillman, Youngstown, Ohio. (Mar. 
6, 1927.)—Shaving cream used as a beard softener. 

262,700.—Clayton & Young, Fort Wayne, Ind. (Feb. 11, 
1928.) —Deodorant and foot preparation. 

262,713.—Ferdinand T. Hopkins, doing business as Ferd. 
T. Hopkins & Son, New York, N. Y. (1906.)—Lotion for 
beautifying and improving the skin and complexion. 

262,788.—A. P. Babcock Co., New York, N. Y. (Feb. 
24, 1928.)—Toilet preparations. 

262,789.—Eva Becktel, New York, N. Y. (Nov., 1918.) 
—Toilet goods and preparations. 

262,844.—De Musset, Inc., New York, N. Y. (August, 
1927.)—Perfumes and toilet preparations. 

262,846.—Heine & Co., New York, N. Y. (Jan. 2, 1902.) 
—Chemicals, Aldehydes, Alcohols, Natural and synthetic 
Essential Oils suitable for perfuming purposes, astringents, 
astringent cerates, bleach creams, beauty creams, cold 
creams, cleansing creams, and other toilet preparations. 

262,868.—Parfumerie St. Denis, New York, N. Y. (Jan. 
13, 1928.)—Toilet preparations. 

262,884.—Samuel H. Allen, doing business as The Allendi 
Soap Powder Co., Dallas, Tex. (Feb. 1,° 1928.)—Soap 
Powder 

262,918.—J. F. Lazier Manufacturing Co., Inc., St. Louis, 
Mo. (Dec. 23, 1927.)—Flavoring Extracts. 

262,919.—J. F. Lazier Manufacturing Co., Inc., St. Louis, 
Mo. (Feb. 2, 1928.)—Flavoring extracts. 
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262,920, 262,921.—]. F. Lazier Manufacturing Co., Ine. 
St. Louis, Mo. (Dec., 1927.)—Flavoring extracts 

263,024.—The Misses Baetz, New York, N. Y. (Jan 
1904.)—Toilet preparations. Ae 

263,050.—Regina Resnek, New York, N. Y. (Dee. 14, 
1927.)—Lip sticks, rouge, shampoo, and face powder, 

263,093.—Florence N. Lewis, doing business as Elizabeth 
Arden, New York, N. Y. (Jan. 1, 1916.)—Perfumes and 
toilet waters. 

263,116.—Dinhoier Bros., Inc., New York, N. \ (July 
11, 1927.)—Vanity cases. a3 

263,152.—Richard Hudnut, New York, N. Y. (Feb, 29, 
1928.)—Talcum powder, face powder, bath salts, sachet, 
tooth powder, almond meal, toilet water, etc. 

263,153.—Richard Hudnut, New York, N. Y. (Feb. 29 
1928. )—Soap. ; 

263,163.—A. A. Maillett Co., Inc., New York, N, Y, 
(Mar. 3, 1928.)—Soluble powder for nourishing and pre- 
serving the skin; such as preventing wrinkles, removing 
pimples and blackheads, etc. 

263,190.—Dr. Anna Albers, Chicago, IIl. (Feb. 15 
1928.) Liquid Tonic for application to the body. 

263,250.—John R. Mitchell & Son, Inc., Brooklyn, N. Y, 
(Jan. 1, 1928.)—Powdered laundry soap. 

263,323.—Oswald Leuschner, Astoria, N. Y. (Mar. 1, 
1928. )—Shampoos. 

263,325.—Loya Laboratories, Los Angeles, Calif. (Jan. 
5, 1928.)—Cleansing and astringent lotions. 

263,384.—Joseph Fishman, doing business as Love Charm 
Co., St. Louis, Mo. (Apr. 2, 1927.) —Perfumes, cold creams, 
toilet waters, lip sticks, and rouges. 

263,415——Henry A. Mullins, Brooklyn, N. Y. (Jan, 
1926.)—Lotion for the hands and face. 

263,529.—Zala Perfumery Co., Philadelphia, Pa. (Mar. 
1, 1922.)—Hair oil pomade, hair tonic, and face lotion. 

263,535, 263,536.—Cambridge Paper Box Co., Cambridge, 
Mass. (Oct. 16, 1926.)—Paper Boxes. 

263,567.—Louis A. Tuvin, doing business as Colloidal 
Chemists, New York, N. Y. (Jan. 1, 1927.)—Reducing 
cream. 

263,579.—The Andrew Jergens Co., Cincinnati, Ohio. 
(Mar. 12, 1928.)—Perfume. 

263,661.—William A. Miller, Cleveland, Ohio (Mar. 12, 
1928.)—Composition for hair treatment in liquid form. 

263,794.—Arnold Louis van Ameringen, New York, N. Y. 
(Oct. 15, 1927.)—Essences of perfumes, essences for per- 
fumery materials, aromatic materials, synthetic perfume 
materials, odoriferous materials, and ethereal oils 

263,795.—Arnold Louis van Ameringen, New York, N. Y. 
(Nov. 7, 1927.)—Perfumes, essences of perfumes, essences 
for perfumery materials, aromatic materials, synthetic per- 
fume materials, odoriferous materials, and ethereal oils. 

263,967—Leo S. Osman, Washington, D. C. (Jan. 3, 
1928.)—For hairdressing, hair oil, cocoanut shampoo, temple 
grower, hair grower, face powder, incense powder, etc. 

264,080.—Carlova, Inc., doing business as Jane Wilson 
Adams, New York, N. Y. (Jan. 3, 1928.)—Toilet prepara- 
tions. 

264,092.—Felton Chemical Co., Inc., Brooklyn, N. Y. 
(Mar. 23, 1928.)—Aldehydes suitable for perfuming pur- 
poses, alcohol suitable for perfuming purposes, natural and 
synthetic essential oils suitable for perfuming purposes, 
astringents, astringent cerates, bleach creams, beauty creams, 
cold creams, etc. 

264,093.—Felton Chemical Co., Inc., Brooklyn, N. Y. 
(Mar. 23, 1928.)—Nonalcoholic and nontoxic chemical sol- 
vents for essential oils and flavoring extracts. 

264,102.—Heine & Co., New York, N. Y. (May 1, 
1923.)—Natural and synthetic oils suitable for perfumery 
purposes. 

264,103.—Heine & Co., New York, N. Y. (Mar. 29, 
1928.)—Perfumes and natural and synthetic oils suitable 
for perfumery purposes. 

264,104.—Heine & Co., New York, N. Y. (Apr. 30, 
1926.) —Natural and synthetic oils suitable for perfumery 
purposes. 

264,456, 264,457, 264,458, 264,459—McKesson & Rob- 
bins, Inc., Bridgeport, Conn. (Nov. 18, 1927.)—Tooth 
paste. 
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TRADE-MARK REGISTRATIONS GRANTED 
(Act of Feb. 20, 1905) 
These Registrations are not Subject to Opposition 


M242,059.—Herle, New York, N. Y. (Serial No. 248,- 
365. Mar. 26, 1927.)—Compact powders and compact 
rouges, lip sticks, eyebrow pencils, liquid face powder, etc. 


M242,060.—Max J]. Block, doing business as Shave-Well 
Co., New York, N. Y. (Serial No. 247,408. Jan. 2, 1927.) 
—Shaving soap, either a liquid, powdered, in stick form or 
otherwise, but usually in the form of a shaving cream. 


M242,724.—Wallis D. McPherson, Mono Lake, Calif. 
(Serial No. 245,918. June 28, 1922.)—Balt sait. 


M242,990.—Arthur Hassler, Jr., New York, N. Y. (Serial 
No. 264,233. Jan., 1913.)—Hair restorer. 


DESIGNS PATENTED 


75,097. Box or Similar Article. Leon A. Danco, Rock- 
ville Center, N. Y., assignor to McKesson & Robbins, In- 
corporated, Bridgeport, Conn., a Corporation of Connecticut. 
Filed Feb. 3, 1928. Serial No. 25,142. Term of patent 14 
years. 


75,098. Box or Similar Container for a Bottle. Bernard 
d’Escayrac, New York, N. Y., assignor to Guerlain Per- 
fumery Corporation of New York, New York, N. Y., a 
Corporation of New York. Filed Jan. 26, 1928. Serial No. 
25,046. Term of patent 14 years. 


75,124. Glass Jar or Similar Container. Addison Jen- 
kins, Kokomo, Ind., assignor to D. C. Jenkins Glass Com- 
pany, Kokomo, Ind., a Corporation. Filed July 18, 1927. 
Serial No. 22,800. Term of patent 7 years. 


75,152. Bottle or Similar Container. Leon A. Danco, 
Rockville Center, N. Y., assignor to McKesson & Robbins, 
Incorporated, Bridgeport, Conn., a Corporation of Connecti- 
cut. Filed Feb. 3, 1928. Serial No. 25,143. Term of 
patent 14 years. 


75,281. Vanity Case. Arthur H. Noble, Pawtucket, 
R. I., assignor to Theodore W. Foster & Brother Com- 
pany, Providence, R. I. Filed Nov. 23, 1927. Serial No. 
24,246. Term of patent 14 years. 


75,354. Vanity Case. Ruby T. Brewster, New York, 
N. Y. Filed Apr. 6, 1927. Serial No. 21,489. Term of 
patent 3% years. 


75,399. Vanity Case. David H. Zell, Brooklyn, N. Y. 
Filed Mar. 21, 1928. Serial No. 25,934. Term of patent 
YW years. 


75,441. Atomizer or Similar Article. Gustave M. Min- 
ton, Jr., New York. Filed Mar. 22, 1928. Serial No. 25,- 
951. Term of patent 3% years. 


75,442. Atomizer or Similar Article. Gustave M. Min- 
ton, Jr.. New York, N. Y. Filed Mar. 22, 1928. Serial 
No. 25,952. Term of patent 3% years. 


75,443. Atomizer or Similar Article. Gustave M. Min- 
ton, Jr.. New York, N. Y. Filed Mar. 22, 1928. Serial 
No. 25,951. Term of patent 3% years. 


75,444. Atomizer or Similar Article. Gustave M. Min- 
ton, Jr.. New York, N. Y. Filed Mar. 22, 1928. Serial 
No. 25,954. Term of patent 3% years. 


75,445. Shaving-Compact Receptacle. Wilbur L. Orme, 
Cambridge, Ohio. Filed Feb. 15, 1927. Serial No. 20,774. 
Term of patent 7 years. , 


PATENTS GRANTED 


1,668,603. Process for Extracting Coloring Matter from 
Henna Leaves and Improved Plant Therefor. Charles Pol- 
lacchi, Paris, France, assignor to Coty Société Anonynre, 
Suresnes, France. Filed June 29, 1925. Serial No. 40,154, 
and in France July 2, 1924. 9 Claims. (Cl. 167—4.) 

1. A process for extracting coloring matter from henna 
leaves which consists in exhausting henna leaves with water 
rendered alkaline with a soluble alkaline salt, acidulating 
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the liquor so obtained, and then extracting the coloring mat- 
ter from acidulated aqueous liquor with a volatile solvent 
insoluble in water. 


1,668,608. Hair-Treating Composition. Ernest O. Schnell, 
Chicago, Ill. Original application filed Oct. 14, 1926, ae 
No. 141,475. Divided and this application filed Apr. 11, 1927, 
Serial No. 183,003. 9 Claims. (Cl. 132—36.2.) 


1. A composition of matter for the purpose described, 
consisting of a mixture of an emulsion of a non- drying oil, 
a colloidal clay, and water, and an alkaline salt. 


1,668,657. Top for Powder Cans. Philip A. Reutter, 
Waterbury, Conn., assignor to Scovill Manufacturing Com- 
pany, Waterbury, Conn., a Corporation of Connecticut, 
Filed Aug. 27, 1926. Serial No. 131,879. 4 Claims. (C1, 
221—64.) 


1. A sifter closure for containers, comprising a shell 
having a skirt by which it may be secured to the container 
and provided with distributing openings in its top, a pair of 
plates, one arranged above and one below the top of the con- 
tainer and provided with distributing orifices, a rotary mem- 
ber common to the plates, means for rotating the member 
for simultaneously rotating these plates to effect the regis- 
tration of their orifices with the orifices in the shell, and a 
spring associated with the member and turning therewith 
for effecting a close frictional contact of the plates and 
the shell. 


1,668,658. Powder Box. Philip A. Reutter, Waterbury, 
Conn., assignor to Scovill Manufacturing Company, Water- 
bury, Conn., a Corporation of Connecticut. Filed Aug. 27, 
1926. Serial No. 131,880. 5 Claims. (Cl. 221—64.) 


1. In a device of the character described, the combina- 
tion of a container having a top provided with dispensing 
orifices, a disc above the top having dispensing orifices and 
in close frictional engagement with the top, a disc below 
the top having dispensing orifices and in close frictional 
engagement with the under surface of the top, a shank 
passing through the discs and secured to one of them, means 
for simultaneously rotating the discs, and a spring eng Zaging 
with the shank and acting to press the discs into close fric- 
tional engagement with the top and put under tension by the 
rotation of the discs in one direction and acting to return the 
discs to closing position after they have been rotated. 


1,668,797. Normal Tributyl Borate. William J. Ban- 
nister, Terre Haute, Ind., assignor to Commercial Solvents 
Corporation, Terre Haute, Ind., a Corporation of Maryland. 
Filed Sept. 26, 1927. Serial No. 222,217. 6 Claims. (C1. 
260—98. ) 

3. A composition of matter comprising a normal butyl 
ester of boric acid. 


1,669,016. Deodorant and Method of Making Same. Ed- 
win H. O'Neil, Brooklyn, N. Y., assignor, by direct and 
mesne assignments, of one-half to Charles E. Bill, New 
York, N. Y. Filed Nov. 27, 1923. Serial No. 677,223. 
5 Claims. (Cl. 167—9.) 

1. A deodorant to be applied to the body composed by 
weight of substantially one part each of zinc oxide and 
boric acid and two parts ow a waxy binder containing sub- 
stantially two parts of a wax and one of petrolatum, molded 
in stick form and adapted to rub off in a smooth even film 
when applied. 


1,669,017. Vanity Case. Walter Poranski, Chicago, Ill, 
assignor to National Trading Co., Chicago, IIl., a Corpora- 
tion of Ohio. Filed Feb. 5, 1926. Serial No. 86,315. 5 
Claims. (Cl. 132—83.) 

1. A vanity case comprising a box member, a lid member 
hinged to said box member, an annulus frictionally secured 
to said lid member, a second annulus frictionally secured to 
said first-mentioned annulus for retaining a cake of powder 
therein, a mirror, and means carried by said second annulus 
for holding the mirror. 


1,669,018. Vanity Case. Walter Poranski, Chicago, Ill, 
assignor to National Trading Co., Chicago, Ill., a Corpora- 
tion of Illinois. Filed Feb. 5, 1926. Serial No. 86,316. 
6 Claims. (Cl. 132—83.) 

1. A vanity case comprising a box for holding finely 
divided powder, said box having a perforate wall movable 
relative to the remainder of the box, a plate disposed within 
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the box dividing it into a plurality of compartments, and a 
spring disposed in one of said compartments for urging the 
plate toward said perforate wall, said spring having a 
portion thereof slidably connected to the plate. 


1,669,197. Sectional Compact Toilet Kit. Denison W. 
Grant, Franklin, Pa. Filed Feb. 16, 1927. Serial No. 168,- 
699. Renewed Dec. 29, 1927. 14 Claims. (Cl. 132—79.) 

1. A compact toilet kit comprising in combination, a 
tubular jacket, a tubular cell casing fitting telescopically 
within said jacket, with one end of said casing projecting 
from said jacket, a cell structure removably and telescop- 
ically carried within said casing dividing same into a plurality 
of compartments, each of which is adapted to the reception 
of a toilet requisite, and a cap adapted for each end of and 
to complete the kit so formed. 


1,669,216. Closure for Receptacles. James S. Stanley, 
Great Neck, N. Y. Filed Nov. 18, 1925. Serial No. 69,722 
13 Claims. (Cl. 215—65.) 

1. In a device of the character described, a receptacle 
having a neck portion with a groove on opposite sides 
thereof, a cap having a member extending at an angle to 
the axis of said cap adapted to slide in said grooves longi- 
tudinally of said member. 


1,669,489. Compact. Alfred F. Reilly, Attleboro, Mass., 
assignor to Evans Case oe, North Attleboro, Mass., a 
Corporation of Massachusetts. Filed No. 12, 1927. Serial 
No. 232,896. 8 Claims. (Cl. 132 2—83.) 

1, A compact comprising a casing, a bezel ring in the 
casing, packing surrounding said ring, and a sifter disk in 
the casing having its edge frictionally engaging said bezel 
ring. 


1,669,579. Closure Cap and Package. Edgar Scofield, 
New York, N. Y., assignor to Anchor Cap and Closure Cor- 


poration, Long Island City, N. Y., a Corporation of New 


York. Filed Mar. 27, 1925. Serial No. 18,674. 11 Claims. 
(Cl. 215—44.) 

1. In a closure cap; a skirt having a locking projection 
comprising an arm extending circumferentially of the skirt, 


P 2,870,780 é e 


P 1,669,016 


F 1.669,¢ o1s 
— 


of €- — Ss 


P 1,670,881 


soso wl 
Pil, 671, 015 





D 75,354 


Ve 
Sooo 


D 75,152 


the upper surface of said arm being inclined to act as a 


section of a screw thread in the application of the closure 


to a suitable container; and a detent extending upwardly at 
one end of said arm, said detent being formed of metal 
pressed inwardly from the body of the skirt. 


1,669,842. Vanity Case. Rudolph Ringenberg, Water- 
bury, Conn., assignor to Scovill Manufacturing Company, 
Waterbury, Conn., a Corporation of Connecticut. Filed Feb. 
12, 1927. Serial No. 167,621. 5 Claims. (Cl. 132—83.) 


1. In a vanity case, body and cover members, a bezel in 
one of the members, a strip in the other of the members 
of a length corresponding to the inside periphery of the 
member, said bezel and strip having integral interengaging 


hinge knuckles, the knuckles on the strip being arranged on 


the opposite ends thereof, a pin passing through the knuckles, 
and a spring catch carried by one of the parts for locking 
the body and cover together. 


1,669,884. Powder Bottle or Can Closure. William E. 
Wacker, Newark, N. J., assignor to August Goertz & Co., 
Inc., a Corporation of New Jersey. Filed Sept. 16, 1927. 
Serial No. 219,924. 5 Claims. (Cl, 221—64.) 

1. A receptacle closure, comprising a cap-member and 
an overlying cover element, means for centrally pivoting 
said cover element for rotation upon said cap-member, said 
cap-member having a series of perforations formed therein 
and surrounded by exteriorly projecting marginal rim por- 
tions, said cover element having alternately disposed open 
perforations and outwardly pressed hollowcap bosses re- 
spectively registrable with said cap-member perforations, 
upon rotation of said cover element, and adapted when so 
registered to embrace and interengage with said rim portions 
of the cap-member perforations to yieldably secure said 
cover element against accidental rotative displacement. 


1,670,315. Vanity Box. Philip A. Reutter, Waterbury, 
Conn., assignor to Scovill Manufacturing Company, Water- 
bury, Conn., a Corporation of Connecticut. Filed Jan. 20, 
1927. Serial No. 162,270. 6 Claims. (Cl. 132—83.) 


1. In a vanity case, the combination of a body having a 
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bottom, a container in the bottom of the body, a member 
secured in the body having projections and recesses in the 
container with which the projections may engage by a 
relative retary movement of the parts 

1,670,449. Cosmetic. Tokujiro Hashimoto, Tokyo, Japan. 
Filed Apr. 10, 1925. Serial No. 22,195. 3 Claims. (CL. 
167—9. ) 

1. A substantially noncoagulative nonirritating cosmetic 
comprising an intimate mixture of Bengal isinglass agar in 
a solution of boric acid heated under pressure and a solution 
of gloiopeltis furcata, hexamethylenetetramine, benzoate of 
lithium, and an alcoholic solution of lanolin which when ap- 
plied to the skin will form a thin soft dry film. 

1,670,458. Perfume Dispenser. Frank Le Boeuf, Spring- 
field, Mass., assignor of one-half to Benjamin O. Bryant, 
Springfield, Mass. Filed Oct. 4, 1927 Serial No. 223,992. 
1 Claim. (Cl. 221—106.) 

\ dispenser for perfume or the like comprising in com 
bination, an inner metallic container, a non-metallic orna- 
mental jacket enclosing said container, a closure screw 
threaded in the upper end of said container having a flange 
portion overlying the upper ends of said container and jacket 
and provided an upwardly extending neck portion and 
a central axial bore therethrough which terminates so as to 
form a seat at the upper end of said neck portion, a washer 
having a central opening therethrough secured in the lower 
end of said bore, a ball abutting said seat, a spring inter 
posed between said ball and washer for urging said ball 
against said seat and a non-metallic cap removably carried 
by the neck portion of said closure for concealing the same 
adapted to abut the upper side of the said flange thereof 








1,670,582. Powder Box. Frank K. Krag, Chicago, III. 
Filed Jan. 14, 1925. Serial No. 2,245. 1 Claim. (CI. 
132—83.) 

\ powder box comprising a top having perforations there 
through, a false bottom movably mounted in said box be- 
neath said top, a fixed bottom in said box, and resilient 
means mounted between said bottoms, said means comprising 
a strap non-rotatably mounted on said bottom, and resilient 
means fixed to said strap; said resilient means comprising a 
strip fixed to said bottom and a second strip fixed to said 
strap. 








1,670,720. Compact Retainer. Anna L. Gross, Philadel 
phia, Pa. Filed Feb. 28, 1927. Serial No. 171,557. 3 
Claims. (Cl, 24—250.) 

1. The combination with the casing of a compact, of a 
disc of spring material having slits opening through its 


periphery form spring members and a portion fixed to 
said compact, and a clamping lever fulcrumed on said disc 
1 clamped position by said spring members. 





and retained 

1,670,881 Face-Powder 
Steamboat Springs, Colo. 
184,911. 1 Claim. (Cl. 1k 
‘ting a powder puff in a face powder 
a shelf secured to the underside of the 
tainer, said shelf being partially surrounded 
means of which it is secured and held in 
to said lid and a peripheral flange on said 
g said powder puff in place, said flange acting 
as a continuation of said ‘wall so that said puff may be 
passed over said flange into place on said shelf 

1,671,015. Bottle Cap. Henry F. Deny, Marydel, Md 
Filed Feb. 26, 1926. Serial No. 90,863. 1 Claim (Cl. 215 
46.) 

\ bottle closure or seal comprising a thin metal cap having 
a locking skirt adapted to engage the beaded mouth of a 
receptacle, the top of the cap being conical and the said 
top being formed with radially arranged reinforcing ribs, a 
compressible sealing disc in each cap, and the skirt of. the 
cap being slitted at diametrically opposite points, said ribs 
being connected in pairs, the elements of one of said pairs 
being in alignment, the elements of the other pair extending 
radially at angles to each other and to said first mentioned 
pairs. 

1,671,154. Bather’s Vanity Case. Thomas R. McDonald, 
Columbus, Ohio. Filed June 9, 1926, Serial No. 114,746. 
Renewed Mar. 22, 1928. 1 Claim. (Cl. 132—82.) 


Gertrude B. Dennis, 


19, 1927. Serial N« 
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As a new product of manufacture, a bather’s vanity case 
comprising a substantially circular cosmetic holder embody- 
ing an open top receptacle and a swingably mounted closing 
plate therefor, said receptacle being provided on one side 
with a pair of outstanding attaching ears, and a water-proof 
housing for said cosmetic holder comprising a circular hollow 
body open on one side and having its rim provided with 
external screw threads, a pivot pin carried by the inner 
periphery of the rim, the aforesaid ears being connected with 
said pin whereby to permit said holder to be swung into the 
body or forwardly at right angles in order that the holder 
may rest against said rim to be supported in said right 
angular position, and removable cover for the body, having 
a screw-threaded flange threaded onto said rim, said cover 
serving to retain said holder within the body. 


1,671,379. Powder Box. Belle McCord Roberts, Lon 
Beach, Calif. Filed May 18, 1927. Serial No. 192,255, 
Claims. (Cl. 132—83.) 

E \ powder-b« x comprising a receptacle, a pult having 
a marginal flap mounted in said receptacle, and means en 
gaging said flap for holding said puft in said receptacle 





niTQ 





1,671,586. Apparatus for Sulphonating Oils. Ale 
Horwitz, New York, N. Y. Filed June 22, 192) 
No. 479,568. 5 Claims. (Cl. 87—12.) 





l. An apparatus of the class described comprising an oil 
tank, means mounted in said tank and extending through the 


bottom thereof for agitating oil placed in said tank, means 
for cooling the oil in said tank, a main acid tank mounted 
above said oil tank, a supplemental acid tank in communi- 
cation with said main acid tank, means for controlling the 
communication between said main and supplemental acid 
tanks, and a plurality of discharge nozzles coupled with and 
in communication with the supplemental acid tank and spaced 
over said oil tank. 

1,671,930. Vanity Case. William J. Hines, Hartford, 
Conn., assignor to The Fuller Brush Company, Hartford, 
Conn., a Corporation of Connecticut. Filed Mar. 17, 1926. 
Serial No. 95,287. 5 Claims. (Cl. 132—83.) 

1. A vanity box including a case rigidly secured to the 
bottom of and rising within the box to form a powder 
chamber and spaced from the wall of the box all around 
from the top downward to form a catch pocket for powder 
said case having an opening at the top, a powder puff t 
close said opening, and a cover to secure said puff in pl 





Lac 


in p 

1,672,055. Closure for Containers. Richard Herbert Carp- 
mael, Moulton, England. Filed Sept. 3, 1927, Serial Ni 
217,429, and in Great Britain July 14, 1926. 17 Claims 
(Cl. 215—52.) > 

1. A closure for containers comprising the combination 
with a resilient disk formed with a number of peripl 
fingers having an outward flare and capable of being 
into release and secure positions, of a container thi 
wall of whose mouth is provided with a tapering recess 
with which the fingers engage when in the secure position 


1,672,156. Process for the Preparation of Polymerized 
Vinyl Alcohol and its Derivatives. Willy O. Herrmann and 
Woliram Haehnel, Munich, Germany, assignors to Con- 
sortium fur Elektrochemische Industrie, Munich, Germany 
Filed July 17, 1925, Serial No. 44,410, and in Germany July 
19, 1924. 11 Claims. (Cl. 260—2.) 

l \ process for the preparation of polymerized vinyl 
alcohol which consists in polymerizing vinyl esters and 


treating the polymerized vinyl ester with an alkaline reagent. 








1,672,270. Vanity Case. Charles Lionel Marcus, New 
York, N. Y. Filed Mar. 12, 1923. Serial No. 624,650. 5 
Claims. (Cl. 132—83.) 

1. Ina container of the character described, a main com- 
partment and an auxiliary compartment adapted to be swung 
out of said main compartment, said auxiliary compartment 
being carried on a resilient member adapted to bé fitted into 
the main compartment. 


1,672,417. Receptacle. Harry Leberman, New York, 
N. Y., assignor to Groove Lock Co., Inc., New York, N. Y., 
a Corporation of New York. Filed Nov. 17, 1927 Serial 
No. 233,778. 8 Claims. (Cl. 132—83.) 

1. A receptacle comprising a body and hinged closure, 
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as 
said closure having a reduced portion which enters the body 
when the receptacle is shut, said portion carrying a recessed 
rib and a sliding closure mounted upon the body to engage 
said rib and keep the closure shut. 


1,672,649. Vanity Case. William H. Lester, Elgin, Ill. 
assignor to Illinois Watch Case Company, Elgin, Ill, a 
Corporation of Illinois, Filed May 28, 1926. Serial No. 
112,218. 1 Claim. (Cl. 132—83.) 

A vanity case substantially square in contour having a 
compartment over which is a slitted plate, a_slitted sifter 
plate pivoted removably thereto and adapted for oscillation 
thereupon to bring the slits of the one into or out of regis- 
ter with the slits of the other, the sifter plate having a 
circular contour with a concave cut extending thereinto and 
disposed substantially equidistant from the four walls of 
the case, and a circular article pocket substantially concen- 
tric with the concave cut of the sifter plate and arranged ad- 
jacent thereto, the article pocket being depended into the 
compartment adjacent one corner of the case, substantially 
as described. 


1,672,657. Soap Stabilization. Jesse R. Powell, Chicago, 
Ill., assignor to Armour & Company, Chicago, Ill., a Cor- 
poration of Illinois. Filed Dec. 24, 1926. Serial No. 156,989, 
14 Claims. (Cl. 87—16.) 

1. The method of stabilizing soap which comprises inter- 
mixing therewith a condensation product of aromatic amines 


t 
t 
with aliphatic aldehydes. 





1,672,660. Cap for Jars and Cans. N. Tevander, 
Maywood, Ill. Filed May 8, 1926. 107,612. 3 
Claims. (Cl. 215—43.) 


1. In combination with a can or jar having a threaded 
neck, a cap of bi-laminar sheet material comprising an outer 
layer of metal and a compressible lining formed with a 
th to engage said neck, said flange having an 
annular bead formed by crimping the material of the flange 
itwardly the top of the cap and the [ 
the flange, said bead providing a yielding connection between 
the top and the threads to secure a firm seating of the com- 


pressible lining of the top against the end of the neck. 


eaded flange 











between threads of 


Court and Customs Decisions 


Perfumery Glass Vial Protests Sustained 
No. 6134.—Protests 155246-G, etc., of Happel & McAvoy 
et al. (New York).—Clear 
striped in blue or white, some with a flange or projection 
all around the base and ornamental brass screw or rubber 
stoppers, classified at 55 per cent ad valorem under para- 
graph 218, tariff act of 1922, are 


glass vials, longitudinally 


claimed dutiable at 50 
cents per gross under paragraph 217. 

Opinion by Sullivan, J. It was admitted on the record 
that the exhibits all hold less than one-fourth of a pint. 
It was shown that they are made of glass tubing and are 
used to contain perfume. The specific description “vials” 
and their use were held to take them out of paragraph 218 
as assessed and make them classifiable under paragraph 217, 
as they hold less than one-fourth of a pint, and that the 
coloring or decoration does not prevent their classification 
The were therefore 

United States (T. D. 42049), affirmed 
Hudnut (15 Ct. Cust. Appls.—; T. D. 
Scientific Supply Importing Co. v. United 

Cust. Appls. 56: T. D. 34094), 


D. 33216), cited. 


under the latter paragraph. protests 


sustained. Hudnut 7 
in United States 
42646) and 
States (5 Ct 
G. A. 7436 (T. 


affirming 


Powder Puffs Assessed as Feathers or Down 

No. 4997.—Protests 175261—G, etc., 
& Co. (Baltimore and New Orleans). Powder puffs, some 
with long galaith handles, in chief value of feathers or down, 
classified at 60 per cent ad valorem under paragraph 1419, 
tariff act of 1922, are claimed dutiable at 45 per cent under 


of George Borgfeldt 
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paragraph 1407 as toilet brushes, brushes, or feather dusters. 

Opinion by McClelland, J. It was stipulated that the arti- 
cles involved are in chief value of down. It was found that 
a preponderance of the testimony supported the collector’s 








classification under paragraph 1419. The protests were 
therefore overruled. 
Protest on Perfume Burners Overruled 
No. 4916.—Protest 199661—G of Ely & Walker Dry 


Goods Co. (St. Louis). Perfume burners in imitation of 
artificial flowers classified at 60 per cent ad valorem under 
paragraph 1419, tariff act of 1922, are claimed dutiable at 
various lower rates under different paragraphs. 

Opinion by McClelland, J. 
it was found that the perfume burners in question consist in 


shells. 


From the report of the analyst 


chief value of 


The protest was overruled on the 
authority of Abstract 1551, which was affirmed in Altman 
v. United States (15 Ct. Cust. Appls—; T. D. 42488). 


Oil of Tea Seeds Dutiable as Nut Oil 


No. 4929—Nvutr Ou Protest 216137—G of Balfour 
Guthrie & Co., and protests 208473—G, etc., of S. L. Jones & 
Co., Inc. (Los Angeles). 


Merchandise described by the appraiser as expressed oil 


of tea seeds, classified at 20 per cent ad valorem under 
paragraph 54, tariff act of 1922, is claimed entitled to free 


entry as nut oil under paragraph 163 


Opinion by 
4516 the 
29 


nut oil under paragraph 1632. 


McClelland, J. On the auth 





merchandise in question was held free of duty as 


Peperitone Held Dutiable as Chemical Compound 


No. 6126.—Protest 230187-G of New York Quinine & 
Chemical Co. (New York).—An article called peperitone 
classified as an odoriferous or aromatic chemical at 45 per 


1922, is 


cent ad valorem under paragraph 61, tariff act of 
claimed dutiable at 25 per cent under paragraph 5 

Opinion by McClelland, J. On the evidence presented it 
was found that the commodity in question is neither per- 
fumery material but a chemical compound. It was there- 


fore held dutiable under paragraph 5 as claimed. 
Orris Products Dutiable as Essential Oil 
No. 6129.—Protests 982168, etc., of Fox & Clark Co. et al 
(New York). invoiced as concrete orris oil, 


concrete orris, concrete iris, and orris oil concrete, classi- 


Merchandise 
fied at 45 per cent ad valorem under paragraph 61, tariff 
act of 1922, is claimed dutiable at 25 per cent under para- 
graph 59. 
Opinion by McClelland, J 
tion of counsel and on the authority of G. A. 
26181) the merchandise in question was held dutiable as 
5 


essential oil at 2: 


In accordance with stipula- 


5972 (T. D. 
per cent under paragraph 59. 


“Virginia Dare” Trade-Mark Case Decided 
The Office 
“Virginia Dare” as a trade-mark has been decided by As- 


Patent controversy over the registration of 
sistant Commissionér Kinnan, who holds that the Virginia 
Dare Extract Co., Inc., is entitled to register the mark 
“Virginia Dare.” Opposition had been made by the Vir- 


ginia Dare Co., which filed an interference. 
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Grasse Report for June 
From Our Own Correspondent 


RASSE, June 7.—Business which was so quiet dur- 

ing the first months of the year, seems to pick up. 

Our market shows a certain activity for some 
domestic products. It is expected that business will pick 
up, because the prior state of sales has been due in part 
to the fact that many consumers had obtained during the 
last few years, encouraged by the exchange, large stocks 
of merchandise which they had to get rid of. This was 
followed by stagnation in sales for more than a year, but 
at the present time, the stocks are nearly exhausted and 
business has to improve. It would therefore not be sur- 
prising if there would be a general rise in the prices, be- 
cause inquiries will arrive from everywhere in the near 
future and this increase will not be due to speculation, but 
rather to the long stagnation which brought about cur- 
tailment in the production in the various primary markets. 
As soon as large demand appears, and inasmuch as no old 
stocks are available, we may witness very high prices such 
as those ruling at present on some Italian products, such 
as orange oil, orris root, etc. 

We do not think that one can expect a further drop in 
most of the raw materials for perfumery, because the 
prices of certain products have reached their lowest level, and 
at lower prices production will no longer be possible. Prices 
on other products may not rise, but in any event they will 
be maintained at their present level. 

All food products have a tendency to rise, and the culti- 
vators expect to obtain the same advantages in connection 
with their cultivation of flower products as obtained in 
connection with vegetables. 

Profiting by its experience of last year the Neroli Co 
operative has decided to leave production and marketing 
to firms which have spent their lives in the business. This 
was not unexpected in view of the experience of similar 
co-operative agricultural groups when they have invaded 
the fields of transportation and marketing. 


Orange 
The harvesting of orange blossoms is over. As was 
foreseen at the beginning of the flowering season, the har- 
vest has been deficient and prices may be expected, if not 
higher than those of last year, at least, not any lower. 


+} 


Some articles such as neroli and orange flower water are 


in very light supply, and it is difficult to obtain them even 
at very high prices 

The distillation proper, t. ¢., distillation by steam, has not 
yet been made. The flowers have been treated by petroleum 
ether in order to obtain concrete and absolute perfumes. 
We stated in our last report that the Neroli Co-operative of 
Vallauris had sold all its neroli of 1927 to a few firms in 
Grasse. It has done practically no distilling this year hav- 
ing turned over its flowers to Grasse firms and to a few 
smaller distillers at Vallauris, at Golfe Juan and at Cannet. 


Higher prices must be expected for petitgrain oil because 


the producers could not prune the orange trees on account 


of the fact that more than half of the trees have to grow 
new branches in order to bear flowers in 1929. 
Rose 


In a few days the harvest will be ended. It will be 50 
per cent lower than that of 1927. While a normal bloom 


was expected, a cold spring with many days during which 
northwest and east winds were experienced have prevented 
the buds from opening and some of them have fallen off 
before having obtained their tull development. A few days 
of sunshine have made possible the flowering of quite a 
large quantity, but the harvest has been rushed and oa 
account of all these difficulties the crop has been reduced 
to half. 

It is feared that the prices of flowers which had been 
fixed at 4 francs per kilo as compared with 6 francs last 
year will not be found. satisfactory by the producers on 
account of the deficient harvest. In any event, we would 
advise consumers who have to make purchases to cover 
themselves immediately because increases of the present 
prices are very possible between now and next autumn 
after people have convinced themselves of the small stocks 
existing from the last crop. 

The reports coming from Bulgaria are not very reassur- 
ing with regard to the crop of roses inasmuch as; on ac- 
count of the intensive cold of last winter, the rose bushes 
have been considerably delayed in their growth and _ the 
harvest has been greatly delayed this year. 


Jasmin 


The work continues and the new growth has already 
reached a height of about 8 inches. Unfortunately there is 
not sufficient warm weather to activate the growth of this 
plant, which requires practically continuous sunshine. At 
the present time we are experiencing April weather, 1. ¢., the 
nights are very cool and the days are sometimes sunny, 
but other times the sky is overcast and alternately east and 
northwest winds are blowing, which is a very rare thing 
in Grasse. 

It would not be surprising if the harvesting of jasmin 
would be delayed and hardly normal. In any event there are 
still two months between now and the harvest and it can- 
not be foreseen what may happen in the meantime. 


Lavender 


In about two months the distillation of lavender oil will 
start. We are at the present time at the end of the stocks 
carried over from 1927. A slight improvement has taken 
place in prices on account of some demands which had to 
be satisfied. 

The plants dco not offer a bad appearance, but the yields 
are dependent entirely upon the weather. If beginning with 
the end of the month we experience very hot and very dry 
weather, the plants will be light, but if on the contrary the 
weather is damp, the plants and above all the stalks, will be 
saturated with water and the yield of oil will be mediocre. 
This is the reason why even if the crop appears good in 
the month of May or at the beginning of June nothing 
positive can be stated before August 15 or 20, because the 
yield may vary at the time of the distillation of the plant. 


No drop in prices is expected. 
Aspic 


This oil is entirely wanting. There remain on the mar- 
ket a few lots of foreign or domestic grades, which are, 


(Continued on Page 274) 
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Discussion regarding the probable course of peppermint 
oil during the coming season has cropped up earlier this 
year than is usual. The end of June is usually the accepted 
time for reports, rumors, denials and possibly some actual 
business among those who are hardy enough to speculate in 
this more or less uncertain market. Occasionally, there is 
the beginning of this sort of activity earlier and this year 
reports have begun to reach this market already. 

The existing situation in peppermint is one of considerable 
interest, not only on account of the widespread use of the 
material, but also because the last two years have been 
rather lean ones for the grower and producer of the oil, and 
some of these had hoped for a market this year which would 
prove more lucrative to them. No one anticipates a return 
of the levels of 1925 and early 1926 and even the growers 
would probably be the last to desire any such market as 
existed at that time. They would like to see a price estab- 
lished above the present level, which, while not the lowest 
on record, is below the average of a long period. 

The early season reports from the growing centers in 
Michigan and Indiana indicated that the acreage under pep- 
permint this year would not vary greatly from that of last 
season. There has been some tendency to reduce this in 
certain sections but the reduction has probably been offset 
largely by additional acreage in other districts with the 
result that the net is likely to be very close to that of last 
year and above the average over a ten year period. Such 
reports have lent some weakness to comments upon the 
market among those who usually handle a large share of the 
crop which comes to New York. 

More recently, there has been a tendency on the part of 
first hands in the country to minimize the effects of the large 
acreage under cultivation by statements as to the probable 
size of the crop. Naturally any such statements at this 
season of the year are wholly guesswork. There is no way 
of estimating the actual production except very roughly from 
acreage and weather conditions thus far during the season 
and both of these factors are very likely to be misleading, 
even to those who have had the greatest experience in the 
growing of the plants and the production of the oil. 

Weather reports at the same time, have indicated that 
conditions have not been the most favorable for the plants 


Market Review of Essential Oils 


The market has moved quietly and, with. a few notable 
exceptions, very steadily during the month. There has been 
no unusual demand for goods, but sellers report that they 
are doing a reasonably good business for this season of 
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The Peppermint Oil Outlook from Various Points of View 





































although no serious damage from frosts, storms, wet or 
dry conditions is reported. The consensus of reports from 
the producing centers is that the weather has been such as 
to reduce the yield of oil per acre considerably and to bring 
about at least the possibility of a rather short crop on that 
account. Government averages of yield of oil per acre 
indicate that 30 pounds is about the proper anticipation. The 
growers, however, now indicate that “if they get 20 pounds, 
they will be lucky.” Again, however, it must be said that 
such reports are to be taken with a grain of salt. The 
present writer had the opportunity some time ago of going 
over the peppermint files of one of the leading New York 
dealers covering a period of nearly fifty years. In each 
year, reports from the country in May and early June were 
distinctly bullish with all sorts of disasters predicted, or 
claimed to have happened, which would shorten the crop 
and drive the price up. 

A normal crop of peppermint oil under present day con- 
ditions amounts to something between 350,000 and 400,000 
pounds. Upon the factors of crop, carry over and demand 
depend the market values for the season. Unless unforeseen 
developments intervene, this year’s crop may be taken to 
be somewhere near normal. The carry over, while not quite 
as large as that of last year, will be fairly heavy according 
to reports on stocks now in store, these reports being borne 
out by the present price trend in the New York market. 
The demand will depend largely upon the amount of fin- 
ished goods and oil in the hands of the larger consumers, 
the manufacturers of chewing gum. It is quite generally 
believed that sales will total about the usual figure. 

On these more or less uncertain factors must be based any 
deduction as to what the trend will be when the new season 
opens in earnest. Weighing the various reports as well as 
it is possible to do so, it is impossible to foresee at present 
any sharp advance in quotations, nor, considering present 
market prices, any very great decline in prices. It is a situ- 
ation in which buyers should be able to operate with con- 
siderable confidence, and sellers as well. Normal conditions 
and a normal price level would seem to be in prospect during 
the coming year. Unforeseen events may, of course, upset the 
even trend of the market, but at present peppermint oil 
seems less dangerous than is usual at this season of the year. 


the year and few of them are finding fault with the general 
position of the market. Naturally, less business is expected 
at this season and for the next two months than takes 
place at more active times of the year. The demand con- 
tinues to confine itself to small and moderate quantities 
excepting in the case of items which are under pressure 
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(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 
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ESSENTIAL OILS 

Almond Bitter, per lb... $3.00@ 
CE ANS. hiss ce ckawaen 3.30@ 
! Sweet True .......... &82Y4G 
Apricot, kernel ...... 52@ 
Amber, crude .......... A0G@ 
a 65@ 
Ambrette, oz. .......... 48.00@ 
Ampris bs ilsamifera 2.50@ 
Angelica Root ........ 18.00@ 
seed ; 37.00@ 
Anise, tech. sapardipaarae 62.4 
Lead free, U. S. P. 64 @ 
\spic (spike) spanish 1.15@ 
French ; 1.40@ 
Bay, Porto Rico. 2.10@ 
West Indies 2.10@ 
Balsam Tolu, per oz 4.50@ 
Balsam Peru 8.50@ 
Basil - ; 45.00@ 
Bergamot, 35-36 per cent. 5.50@ 
Birch, sweet N. C. 1.90@ 
Penn. and Conn. 3.254 
Birchtar, crude 14@ 
Birchtar, rectified 65 

Bois de Rose, Femelle. 20) 
Cade, U. S. P. 304 

Cajeput, Native o 
Calamus Sabet we 3.75 
Camphor, “white” ...... 15@ 
sassatrassy ek 1S¢ 
Cananga, Java native 3.600 
rectitied ’ ; Ss . 4.10 
Caraway Seed, rectified... 2.00@ 
Cardamon, Ceylon 34.00@ 
Cascarilla ....... ; 64.00@ 
Cassia, 80@85 per cent.. Noml 
rectified, U. S. P. 3.40 
Cedar Leaf Ri 45 
Cedar Wood 32 
PE --c.06 Sw kadeeuueséaes 400@ 
Celery 8.00@ 
Chamomile ...... (oz.) 3.50@ 
Cherry laurel ........ 12.00@ 
Cinnamon, Ceylon 12.00@ 
Cinnamon, leaf ......... 1.75@ 
Citronella, Ceylon 65@ 
BD, is ad iwi pwns. arg 654 
Cloves, Bourbon ........ 2.10@ 
Zanzibar ......... 1.80@ 
ee rrr 22.00@ 
Copaiba 77@ 
Coriander 13.25@ 
Croton ce... 1.00@ 
Cubebs 3.80@ 
PR. Jock Gxaseumscages 7.75@ 
Curacao peels | eer 5.25@ 
Oe 3.00@ 
Cypress 5.15@ 
SNOON i n'nacabeasokaen 4.25@ 
Elemi 1.65@ 
Erigeron 2.404 
Estragon poaieioa Gob 38.00@ 
Eucalyptus, Aus. “U.S.P 65@ 
Fennel, Sweet .......... 204 
Galbanum 26.00@ 
Galangal i ela arta 24.00@ 
Geranium, Rose, Algerian 4.25@ 
Bourbon 5.00@ 
Spanish cateelne ke 16.00@ 
Turkish (Palma rosa) 3.60@ 

: Ginger 6.00@ 
i Gingergrass a 2.90@ 
| Guaiac (Wood) 3.25@ 
| PEE 5 sanbodescdenee 1.10@ 


Hops, OZ. 


16.00@ 


$3.20 
3.65 
85 
60 
45 
90 


3.00 
21.00 
42.00 

65 
.68 


5.00 


15.00 
2.00 
70 
70 


1.95 
95 
13.50 


1.15 
4.00 


6.00 
2.65 


. 


70 
95 


4.50 
5.10 


4.00 
6.25 


Horsemint 


NNO: So inccs done eee een 

Juniper Berries, rectified. 

Juniper Wood ...<...... 

RINE SP ecale oe ta wd nau 

Lavender, English ...... 
ey Oe kciv ceiee 
RR, Es cco heme ial 

Lemon, Italian ......... 
| ae 


Lemongrass 
rectified ..... 
Limes, distilled 
expressed 
Linaloe 
BMI) 5 dines daareamure 
Mace, distilled 
Mandarin 
Marjoram 
Melissa 
Mirbane 
Mustard, 
artificial 
Myrrh 
My rtle . bu a 
Neroli, Bigarade, 
Petale, extra 
Niaouli 
Nutmeg 


genuine 


pure 


Olibanum 
Orange, bitter 
sweet, W. 
oe 
alif, 


Indian 


exp. 
ai 


imitation 
concrete, 


Gee, 
Orris Root, 
mestic 
foreign ras cate 
Orris Root, absolute 
Orris liquid 


do- 


(0z.) 
Parsley 
II bs cd, 6 wigs cc daw a 
Pennyroyal, American 
Pc pcncnasessana 
Pepper, black 
Peppermint, 
redistilled 
Petitgrain, 
French 
Pimento 
Pine 


natural 


So. 
cones 
Pine needle, 
Pinus Sylvestris 
Pumilhionis 


Rhodium, imitation 

Bulgaria 

Rosemary, French 
Spanish 


R 
Lose, 
> 
Rue 
Sage 
Sage 


Clary 
Sandalwood, 
Sassafras, 

artifi 


East India ; 
natural 
MOE: syrtnewridn 
Savin, French 
Snake Root 
Spearmint 
Sp sruce 
Styrax 
Tansy 
Thuja 
Thyme, 
White 
Valerian 
Verbena 


4.25@ 
24.00@ 
3.00@ 
60G@ .62 
5.00@ 
32.006 
3.50@ 5.0 
0G 55 
3.90@ 4.50 
3.80@ 4.00 
1.00@ 


2.70@ 
16.00@ 
1.90@ 
11.00@ 
6.25 
5.00@ 
A5@ 
10.00 
2.10@ 
10,.00@ 
$.00@ 
140.00@ 
165.006 
? 50 


1.90 


12.00 
2.30 


175.00 
200.00 


6,50 
0.00@ 
9.25@ 9.50 
95a 
&.70@ 8.85 
8.00@ 8.50 


304 85 
4.00@ 4.50 
5.00@ 5.50 

55.00@ 70.00 


18.00@ 





8.00 
3.50 
3.75 
3.35 
95 
5.00 
22.00 
79 
0 
3R80@ 3.85 
3.25 
40.00@ 
7.50 
100@ 1,25 


320@ 1.10 
190@ 2.20 
13 50 


4.55 

1.10@ = 1.25 
12.00@ 

480@ 5.00 
1.60@ 

1.00@ 1.30 
1.10@ 1.50 
11.00@ 

3.75@ 7.00 


V etivert, 
NI ii fers oXS Oca Ware SN 
East Indian 

Wine, heavy 

Wintergreen, Southern 
Penn. and Conn. 

Wormseed 

Wormwor dd 

Ylang- Ylang, 


Manila 


6.75@ 
25.00@ 
30.00@ 

1.75@ 

4.50@ 

8.50@ 

3.40@ 
15.50@ 
26.00 


POO: i. cciccncawees 11.00 
TERPENELESS OILS 
MO, Si he os hha oe cea ees 6.00@ 
BOTOUIIOE sive ec iese eas 18.00@ 
RENE Oe a chore ili ie cic WE 3.00@ 
(SOPRRI 6s i iacdeccde' 8.50@ 
SOU seis ce als Cceseniress 14.00@ 

eT ere 22.5 
EOS: a eee 60.00@ 
Orange, sweet ...... -200,00@ 
Ce eee ee 200,00@ 
Petitgrain 5.50@ 
Rosemary 2.50 
a S— a 90.00 
Vetivert, Java 35.00G 
Ylang-Ylang ......... 28.00 

OLEO-RESINS 

Benzoin exieowena 2.51 

Capsicum, U.S.P. VIII 4.25 
Alcoholic whe eS: 3.50 
Ginger, U.S.P. VIII 3.00 
alec holic Soe eee 2 25 a 

. ckansnems 3.25 
NERIOTOPD «occ ccceanees 2.65 
Chak MEOGe onc ccccccs 15.00@ 
CUBARMIN .nciccsccanee 3.25@ 
OS 6.00@ 
PatenOul § <isccacevss 18.00@ 
Pepper, Black ....... 4.25(@ 
Sandalwood 16.60@ 
VEER 6s castes ees &.75@ 


DERIVATIVES AND CHEMIC( 


\cetaldehyde 50% 


Acetophenone 


Acetyl Iso-eugenol ..... 
Aldehyde C 8 .......... 
Re a inate seve e ene wan ] 
Je, SC res rr eceer 
CES scergacae es eens 
Re bites 4s Kxwnieoer nea 
Fe Peer ree 
Coe a i wieli wine oe eres 
Amyl Acetate ........ 
Amy]! Butyrate ....... 


\myl Cinnamate 
Amyl Formate ....... 
Amyl Phenyl Acet 
\myl Salicylate, dom... 
foreign sow oeeeoess 
Amyl Valerate 
Pass sek 28 ind 
Anisic Aldehyde, dom. 
ee 
Benzaldehyde, U. 
By APIs Sac cn cd ai ane 
Benzylidenacetone 
Benzophenone 
Benzyl Acetate, 
ee eee 
Benzyl Alcohol 
Benzyl Benzoate 
Benzyl Butyrate ........ 
Benzyl Cinnamate 


dom... 


2.00@ 
3.75@ 
9.00@ 
50.00@ 
00,.00@ 
55,.00@ 
72.00@ 
75.00@ 
35.00@ 
25.00@ 
1.00@ 
1.80@ 
2.50@ 
1.70@ 
5.00a 
1.25@ 


1.65@ 





3.00@ 
1.40@ 
3.404 


tytn 


Ofa 


— trio? Jt te 


cris 


O(a 
“50a 


9.00@ 


ie Ww 


CAR Pmt pees ees et Ct Cad bt be Sm 


449 


30.00 


9.50 
3.55 


32.00 
12,25 


20.00 


26.00 


J40 


5.00 


460 


_ 
on 


on 
oe 


20.00 


15.00 
“ALS 


4.00 


140.00 
82.00 
77.00 

105.00 


40,00 


1.45 
1.50 
1.50 
6.25 
9.56 


Ju 


-_ 


Benz 
Benz 
Benz 
Benz 
sorn 
Born 
Brot 
But) 
But) 
But} 
Buty 
Car\ 
Cary 
Cint 
Cinr 
Cint 
Citr 
Citr 
Citr 
fc 
Citt 
Cou 
fc 
Cur 
Dec 
Dec 
Dib 
Die 
Dir 
Dit 
Di 
Eth 
Etl 
Et 
Etl 
Etl 
Et! 
Et 
Eu 
Eu 
f 
Ge 
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le cate 
Benzyl Formate ......-- 3.35@ 
Benzyl [so-eugenol 20.00@ 
Benzyl Propionate ...... 3.73@ 
Benzyl Succinate ....... 5.50@ 
Borneol ...-+eeeeeeeeees 2.90@ 
Bornyl Acetat€ ..ccccces 3.30@ 
Bromstyrol ......+-+ee- 4.75@ 
Butyl Acetate .ccccccves bO0@ 
Buty! Propionate ...... 2.00G@ 
Buty! Butyrate ........ 2.00@ 
Butyraldehyde ........-. 12.00@ 
Carvene teense ee 0G 
Caryl ...cccsecsscovces 4.00@ 
Cinnamic Acid ......... 4.00@ 
Cinnamic Alcohol ....... 3.75(a 
Cinnamic Aldehyde ..... 2.80@ 
Citral C. 2.75 
Citronellal ..........+++. 3.304 
Citronellol, dom 4.25@ 

ee Ee 5.00@ 
Citronellyl Acetate ..... 8.15@ 
Coumarin, dom. ........- 4.00@ 

foreign Slot ncaa di 4.00@ 
Cuminic Aldehyde ...... 62.00@ 
Decyl Acetate ......0s. 28.004 
Decyl Alcohol .*......... 28.00@ 
Dibutylphthalate ........ 30 
Diethylphthalate ........ 32@ 
Dimethylphthalate ...... 65@ 
Diphenylmethane .....-- 1.75@ 
Diphenyloxide .......++. 1.15@ 
Ethyl Acetate .......+4. 0d 
Ethyl Benzoate ......... 1.80@ 
Ethyl Butyrate ......... 2.004 
Ethyl Cinnamate ....... 3.90@ 
Ethyl! Formate ......-. 1.00@ 
Ethyl Propionate ........ 2.00@ 
Ethyl Salicylate ........ 2.35@ 
NO. chircensnudis 1.15@ 
CN een cae wees 2.85@ 

ck at cauwe tie 2.904 
Geraniol dom .........-- 1.954 

WOE i ccccaneuesies 2.404 
Geranyl Acetate ........ 3.15@ 
Geranyl Butyrate 11.00@ 
Geranyl Formate ....... 7.25@ 
Heliotropin, dom. 1.85@ 

foreign eres 2.10@ 
Hydroxycitronellal ..... 6.00@ 
| th aa (oz.) 3.10@ 
Benzyl Cinnamate 9.00@ 
TQO-DOPNEO] ... wc ccceecce 2.30@ 
Iso-bornyl Acetate ..... 3.25@ 
Iso-butyl Benzoate ..... 400@ 
Iso-butyl Salicylate 3.00@ 
Iso-eugenol, dom. ...... 4.00@ 

RE he atek gan 4.50@ 
TEMEOOL, nc ccccvuveescs 1.75@ 
Linalool i Gieietae unc an 
Linalyl Acetate 90%.... 4.50@ 
Linalyl Benzoate ....... 10.50@ 
Methyl Acetophenone 3.75@ 


Methyl Anthranilate aaa 2.50@ 


Ne alee cwere 3.754 
Methyl Benzoate ....... 2.15@ 
Methyl Cinnamate ...... 3.90@ 
Methyl Eugenol ........ 7.25@ 
Methyl Heptenone ...... 9 00@ 
Methyl Heptine Carb. 22.00@ 
Methyl Iso-eugenol ..... 9.00@ 
Methyl Octine Carb. 25.00@ 
Methyl Paracresol ..... 6.75@ 
Methyl Phenylacetate 4.65@ 
Methyl Salicylate ...... 42@ 
Musk Ambrette ........ 6.75@ 

eee 7.75@ 
Nock csc cw amore 2.40@ 
Nerolin ......... 1.50@ 
Nonyl Acetate ......... 48.00@ 
Nonyl Alcohol ......... 40.00@ 


3.60 


3 


).00 
5.00 


3.50 
3.80 
5.00 


¢ 


».00 


36 


bo 
4. 
ur 


Wwwr dbo 


wretho™ 


wn 
st 


muri 


6.00 
4.00 
4.00 
12.50 
12.00 
2.00 


2.35 


10.00 


5.50 


9.50 


6.00 


1 
3 
1 
3 


4.75 


4.50 
6.00 


3.00 


aA 
4.35 
9.00 
1.00 
6.00 
3.00 
2.00 
7.50 
6.00 
50 
8.00 
9.50 


eo 


wu 


ss 
ay 


1. 


0 


nN 
So 


CWESE JOUR nici cicunus 32.00@ 
Octyl Alcohol ........ 32.00@ 
Paracresol Methyl Ether. 7.00@ 
Paracresyl Acetate ..... 5.75@ 
Phenylacetaldehyde 50%. 6.00@ 

TORU gi duncceeuents 6.00@ 


DEE, dude wiineeeeswa? 8.50@ 
Phenylacetic Acid ...... 3.40@ 
Phenylethyl Acetate 9.00@ 


16.00@ 
18.00@ 


Phenylethyl 
Phenylethyl 


Butyrate 
Formate 


Phenylethyl Propionate.. 18.00@ 
Phenylethyl Valerate ... 20.00@ 
Phenylethyl Alcohol, dom. 4.75@ 


5 (a 


WNOCUIEE oc iccwawceses a 
Phenylpropyl Alcohol 16.00@ 


Phenylpropyl Aldehyde.. 12.00@ 
Rhodinol, dom. 6.50@ 
foreign 9 50@ 
Safrol a ee 31@ 
Skatol, C. P. ....(02z.) 9.00@ 
Styralyl Acetate 20.00@ 
Styralyl Alcohol 20.00@ 
Terpineol, ( P. dom. .39@ 
imported ..... 50@ 
Terpenyl Acetate 1.00@ 
Thymene 320@ 
EE. nar hevs ovawnaes 2.75@ 
Vanillin ae - 7. 20@ 
Violet Ketone Alpha 5.00@ 
Beta vabwens 5.50@ 
SATs. SOI ccas: 1.50@ 

SUNDRIES 

Alcohol, Cologne, spts., 

Es ate wean ales ... 20644 
Almond Meal .......... 25@ 
Ambergris, black (oz. ) 

OTE co ciccncn (oz.) 39.00 
Balsam Copaiba, S. A. AIG 

3 ere 42@ 
Balsam Peru 1.90@ 

MM? «oan weenie 1.00@ 
Baudruche skins, gr. 18.00@ 
Beaver Castor ......cce. 8.00@ 
Cardamon Seed, green.. 1.50@ 

GR ei civic veuKeewaes 1.70@ 
CAC Us ciccacwnane 10.00@ 
Chalk, precipitated O3Y%@ 
Cherry laurel water, gal... 1.25@ 
Civet HOOKS «cscs (oz.) 2.75@ 
CN 5 bake Gulciaidiacun 2.80@ 
Gum Benzoin Siam 1.50@ 

Sumatra ...... 65@ 
Gum Galbanum ......... 1.35@ 
Gum Myrrh 0G 
NL nc Ga Cincawancwees 03@ 
PORE eos cisedewaeen 6,.00@ 
Lanolin hydrous ........ 18G@ 

anhydrous 20@ 
eONy IO. cicvcencnces 4.40G 

GUMIUIS  iccvcucenves 3.25@ 


Musk, Cabs, pods. .(o0z.) 
MEE Waaeeeo ne as 


Tonquin, gr. 7.) 35.00@ 
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8.00 


8.00 
8.00 
10.00 
4.00 
13.00 
20.00 


5.50 


6.00 


15.00 
16.00 


4 


10.00 


60 


3.00 
8.15 
10.00 
8.00 


1.75 


( 2.69! 5 


40 
Nom. 
Nom. 


55 


0 


25.00 
12.00 


12.00 
00% 


nw 


- 


ds 


5 


4. 


Nominal 
Nominal 


pods ee aes (oz.) 25.00@ 
Olibanum, tears ........ 19@ 
GN, esiuiaciednawts 14@ 
Orange flowers : 40@ 
Orange flower water, gal. 1.50@ 
Orris Root, Florentine. 12@ 
powdered ce ewwemees 14@ 
Orris Root, Verona ALYG@ 
POWGEIEE ccuscccec. 13@ 
Patchouli leaves 25 
Peach Kernel meal 35@ 
Reseda flowers, powd 1.50@ 
Rhubarb Root, Shensi.... Nominal 
High Dried 45@ 


Powdered 55@ 


+e IOO™NIDO™ 


uwnwmv 
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st 
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Rice Starch ........ 12@ 15 
Rose leaves, red 2.00@ 
WH bien ceekeseueel 0@ 
Rose water, gal. ........ 1.25@ 
Sandalwood chips 4A5@ 50 
PIE ik ca nese edna 1.60@ 
Styrax Sua ee a aneae A0@ 2.00 
Talc, domestic .(ton) 18.00@ 33.00 
French .(ton) 40.00@ 45.00 
Italian ..... ....(ton) 50.00@ 65.00 
Vetivert root 30@ 
Zinc Stearate .......... 26/4 30 
BEANS 
Tonka Beans, Para ..... 0G 95 
\ngostura 1.80) 1.95 
Vanilla Beans 
\Mexican, whole 3.35@ 4.60 
Mexican, cut 2.70@ 2.75 
Bourbon, whole ...... 190@ 2.30 
Bourbon, cut 1.75 
South American 280@ 3.25 
TINCTURES 
\mberegris a aiewcae aaa 18.00@ 
Benzoin iecwstauana 1.75@ 
Civet 5 Geeta 2.50@ 4.00 
Musk, nat. . weeeeee- JU.00@ 32.00 
Orris root .. anwar al 2.00@ 
Balsam Tolu <eneneee: “ee 
Vanilla 250@ 3.00 
SOLUBLE RESINS 


\mbrette 
Castoreum 


18.00@ 
28.004 


Chypre 13.00@ 
Civet wWawtwastaruwxel 80.00@ 
Benzoin Sara aaa 2.75@ 
Galbanum 6.00@ 
Labdanum .......... .. 5.50@ 
DE ccnadaeccaaee wae 7.00@ 
COE oc kusacaceceds 16.00@ 
CRD! oc op carseauuats 6.00@ 
CONE, vcccecsucuces 12.00@ 
CP MEO vcctutecncees 12.00 
NINERS .'y's aice a demas 8.50@ 
Perts BOISE . oo ccccccens 6.75@ 
| 10.50@ 
Styrax wavaceuwn es 2.75@ 
Tolu balsam .........<<. 3.50@ 
WONNNONE Gcccucaceeudeder 11.00@ 


CERTIFIED FOOD COLORS 


Amaranth 4.00@ 
CE EE oo cntivcacsdewes 3.75@ 
et, oy 4.00@ 


6.00@ 
16.00@ 
20.00@ 


Ponceau 3R 
i re 


Erythrosine 





Guinea Green B... 17.50@ 
Light Green S.F. 
Fast Green F.C.F 
Yellow \ B. ceeeeceoes 
Yellow O.B. 
Naphthol Yelk 

OIL SOLUBLE COLORS 
BUR cc cad eusweaece 5.00@ 
RIMM .cccse oe ee ataaie 5.50@ 
Blue ..... a 
Brown 5.50@ 
Green a\atelaee Caw 
Mic ocuvcecaeteeeei . 5.00@ 
Ol iiweh caeeeeee, 5.00@ 


4.50 
4.50 
4.50 
7.50 


6.50 


8.00 
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of one sort or another. It is unlikely that there will be 
any real change in this policy in the near future. Buyers 
have tried out the small and frequent purchase idea and 
ave found that it works fairly well. Accordingly, they 
are not inclined to go beyond their current needs. 

There have been several features which have stood out 
in the operations of the market during the last month. Pos- 
sibly the chief among them has been the situation in citrus 
oils. The sharp advance in orange and its continued scarcity 
has had its effect to some extent on the other items in this 
group. Starting from speculative activity in Italy, it de- 
veloped rapidly through actual shortages of both West 
Indian and California goods until orange oil reached ex- 
treme levels. The advance seems to have been checked 
for the moment. Whether it will be resumed later is a 
matter of opinion. It is pointed out that stocks are 
unquestionably short, that the heaviest season of consump- 
tion is now opening and that there is not likely to be any 
replenishment of the supply of oil for many months. That 
is the bullish side of the picture. The reverse side is that 
consumption is not likely to be as great as the optimists 
anticipated; (that has been the history each year in recent 
years) ; that substitutes, none of them very good, but prob- 
ably good enough to get by with the ultimate consumers, and 
already being offered; that there are still stocks of oranges 
being held which will come out later on; and that specula- 
tive pressure to bring buying prices down for the next sea- 
son may be expected to show itself. It seems unlikely 
that the article will decline much in the immediate future, 
but at the same time present extreme levels are not likely 
to be advanced much further. Buyers can and will pay 
only a certain maximum for any such product. 

Conditions in seed and spice oils are relatively unchanged 
and will be for another month. Prices at the moment are 
quite reasonable on most of these products and purchasers 
at present levels are not likely to go far wrong, especially 
since the next few months will see heavy direct consump- 


tion of the raw materials and probably some advances. 


Vanilla Beans 


The weather has been decidedly against the sellers and 
has prevented any favorable action in prices which some 
may have expected. In general, the situation is practically 
unchanged. Sellers would like to see more business even 


he advent of 


at present low prices and are hoping that t 
warmer weather will improve the demand. Stocks in this 
market are a little larger than was anticipated owing to 
the failure of buyers during May and early June to take 
the anticipated quantities. 

There has been a slight rise in shipment prices of Bour- 
bons from Marseilles, but sellers here are not inclined to 
take it very seriously and have made no effort to follow it 
in this market. Mexicans of the new crop will soon be 
available and are said to be of excellent quality. Produc- 
tion there this season amounted to about 100,000 pounds 
of whole beans and about 60,000 pounds of cuts. A few 
cuts have arrived here already. 

On the whole, the outlook in the item is not especially 
favorable. Prices are low and the quality of some offer- 
ings is none too good. Sellers have plenty of stocks and 
despite the cheapness of their offerings, there has been 
comparatively little response on the part of the buyers. The 
situation does not warrant any expectation of a rise in the 
current levels during the next month or two excepting as 
occasional sizable inquiries may have their temporary effect. 


——__. 


Aromatic Chemicals and Derivatives 

Demand for this group has been rather light. The jn. 
quiry is confined to small lots for immediate requirements 
and the needs of the trade have not been heavy during the 
last month, and seem unlikely to be heavy during t! coming 
one. A few items have been moving out in fair uantities 
but these are the exception rather than the rule. 

Competive conditions are such that shading of prices on 
a few items is already in evidence and it may be followed 
by similar shading in other products, although the list as 
a whole has not been disturbed to any extent by these 
changes. Competition between the foreign and domestic 
sellers is responsible for some of this shading, although the 
situation between these two groups is not so openly and 
bitterly competitive as it was a year ago, especially in the 
matter of prices. 

There has been a reasonably active inquiry for terpineol, 
although some of the business has been done at levels not 
very remunerative to the sellers. The business has shifted 
to some extent and some factors not heretofore specially 
active in the item are now doing a good share of business, 

There has been some strength in geraniol and _geranyl 
derivatives. The advance in the raw material has had its 
effect upon the market and while the demand has been 
light, there is a tendency on the part of sellers to advance 
prices and to bring them into line not only with present 
costs, but even with estimated costs of future supplies. 

Grasse Report for June 
(Continued from Page 270) 
however, very mediocre. The price for good Alpine aspic 


will easily be maintained until the coming distillation 


Geranium 

The rise which has taken place in the price of Reunion 
oil has brought about an increase in the price of Algerian 
geranium oil. The first cutting in Algeria has been de- 
ficient as compared with the quantities of the previous 
year. The price of the oil for more than a year has been 
practically stable within a range of a few francs, but as 
the prices were not satisfactory to the producers who were 
able to obtain better revenues from other products, they 
have not hesitated to pull out the plants and to replace 
them by grape vines. 


Several thousand acres of geranium plants have | 


peen 
replaced by grape vines. The consequence has been a rise 
in the price of oil, and at the present time the two largest 
co-operatives who do not make such high demands as sellers 
operating for their own account, have increased the price 
of geranium oil by more than 10 francs per kilo. 

In accordance with the information which we have been 
able to obtain, a further rise will not be impossible within 
a few months, because stocks have been greatly reduced 
and the cutting which has just been completed is the largest 


cutting of the year. , 
Peppermint 


Little is said about this oil. The price, after having i- 
creased 10 to 15 francs per kilo, has been stabilized and 
for several months has not varied by more than 5 francs. 

Some small transactions have taken place, but it may be 
stated that the market for this oil is quiet. 

The summer season was greatly delayed, and the con- 
sumption of peppermint oil for foodstuffs has therefore 
been greatly reduced, so that a rise will hardly be possible, 
either for the present or for several months to come. 
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CONDUCTED BY Dr. E.G.THOMSSEN 


Preparation of Solid Alcohol Soap* 
D. R. Patent 450,800 of Dr. Falck.) The solid 
laundry soaps, disinfection soaps and alcohol soaps serving 
offered to the 


Richard 


medicinal trade have the 
disadvantage that their keeping quality is limited for in 
time a separation in the soap of the fluid and solid parts 
takes place. While e. g. shortly after the mixing of the 
soap into a salve and filling it into tubes a streain of quite 
uniform consistency can be pressed out from the 
tainer, it may be observed even after a few weeks that in 
tube there appears 
creme a fluid substance which consists essentially of alco- 
hol and dissolved soap. 


also on solid bars, and such fluid substances’ are easily 


purposes so tar 


con- 


squeezing it out of the beside the 


Similar phenomena are observed 


pressed out from them. 

Now it has been discovered for some time that a perfect 
combination of soap and alcohol is secured if the raw ma- 
terials are dehydrated as much as possible, not warmed, as 
heretofore, in open vessels by use of a reflux condenser, 
but heated increased pressure. But this 
preparation of alcohol presupposes a 
apparatus and a considerable expense for high priced fuel, 


under form of 


soaps complicated 
a process by which the cost of the finished product is also 
correspondingly influenced. 

After this discovery these defects may be remedied by 
not using ready made soaps, but allowing the soap to be 
formed in alcoholic 
fatty acids are dissolved in alcohol of high test and are 
brought together with a solution of alkali in alcohol which 
is likewise of high test. 


solution. For this purpose suitable 


Fatty acids and alkali need to cor- 
respond to the stoichiometric relations. 
In the preparation of these alcohol soaps it is to be ob- 


served that a definite distribution of the alcohol results 
between the fatty acids and the caustic soda in such a man- 
ner that a very highly concentrated lye is used. To this 
concentrated lye This 


experience checks with that made in the preparation of 


the alcoholic fatty acid is added. 


the ordinary soap, in which case fatty acid is also poured 
into the solution of alkali and alkali carbonate. 

By way of example the method may be worked out as 
follows: 3 kg. of caustic soda are dissolved in 15 kg. 
of alcohol and 20 kg. of fatty acid are dissolved in 60 
kg. of alcohol, and then the solution of the fatty acid is 
added to the lye. A precipitate is then promptly formed 
which consists of the finished alcohol soap. 

While the older alcohol soaps, examined under the mi- 
croscope, appear transparent and almost structureless, the 


(Continued on Next Page) 
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hibition this month at the 





Four Thousand Soap Carvings Exhibited 
4,000 


An exhibition of miniature soap sculptures, sub- 


mitted in competition for $1,675 in prizes, carved by 4,000 
amateur and professional sculptors in all parts of the coun- 
try, as well as Alaska and 


Shanghai, China, is on ex- 













Anderson Galleries, in New 
York City. 

In the professional 
Post- 
gate, of Brooklyn, received 
first prize of $300 for a 
portrait bust 


group, Margaret J. 


about four 








Der- 
dyn Macdermot, a _ Pitts- 


“Scotty,” a 


inches high of Silvie 


burgh singer. 
portrait of an Aberdeen 
terrier, by John Held jr., 
of Westport, Conn., re- 
ceived the special prize of 
$250. Mr. Held also sub- 
mitted several studies of young goats and a “Sheik” figure 
done in colors. In the accompanying illustration the first 
prize winner is shown in the upper panel, while “Scotty” 
appears in the lower corner, the center group being com- 
posed of senior prize winners. 

All the works received in the competition, which is spon- 
sored by the Procter & Gamble Co., are in white soap. In 
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the majority of instances the usual laundry-size soap has 
been employed, the exhibits varying in size from a few 
inches to a fraction of an inch. The work is confined in 
three groups, in addition to the professional—the advanced 
amateur group, representing contributors over twenty-one 
years; the senior group, those from fifteen to twenty-one 
years of age, and the junior group, works by children up to 
fifteen years 

First prize of $150 in the advanced amateur group was 
awarded to Mrs. J. O. Cammack, of Greencastle, Ind., for 
her subject “Mushrooms.” Mrs. Cammack classified her- 
In the 
senior class, Eero Saarinen, of- Birmingham, Mich., received 


self on the registration blank as a “homemaker.” 


first prize of $100 for “Sorrow,” a kneeling figure of a man 
with head bent. Rupert Gonsalves, fourteen years old, of 
New York City, was the schoolboy winner of the $25 first 


prize in the junior class. His subject is a group of eleven 


which is the Christ Child in swaddling clothes. 

The contest is the fourth that has been held annually. In 
the last year the contestants have increased nearly fourfold. 
Entries, in addition to coming from all parts of the country, 
were received from Honolulu by a Japanese, who contributed 
a Madonna and Child, and from Alaska and Shanghai, 
China. A cake of soap with a relief ornamentation of 
Chinese coins from the Chu to the Ming dynasties comes 
from C. T. Tai, of Shanghai, while M. Kiong, of Shanghai, 
entered a delicate ivory-like relief carving of figures and 
landscape 

The announcement of awards was made by Dr. Gustave 
Straubenmuller, associate superintendent of schools. Harvey 
W. Corbett, former president of the Architectural League 
of New York, also spoke at the opening exercises, stressing 
the significance in so large a number of people being inter- 
ested in the idea of sculpture. The effect of the industrial 
age and the ever-increasing use of the machine, relieving 
people of the work they formerly were obliged to do, has 
turned the minds of many in the direction of creative art. 

Other prize winners were: Professional group, second 
prize of $200 to Velma Adams, Los Angeles, for “Hopi 
Bride”; third prize of $100 to Willem Van Beek, West New 
York, N Je 

In the advanced amateur group second prize of $75 went 
to Mary H. 
and Child,” and third prize of $50 to C. Clyde Hoggard, of 
Oklahoma City, for “Mother of Oklahoma,” a sunbonnet fig- 


for “Creation,” a kneeling mother and baby. 


Donelson, of Hermitage, Tenn., for “Mother 


ure with an ax. Senior group, second price of $75 to Annie 
Lewis, of Berkeley, Calif., for “An Elephant”; third prize 
of $50 to Frederick C. Thomsen, of Greenwich, Conn., for 
“Hawk Seizing Hare,” and fourth prize of $30 to Stephanie 
L. Camp, of Weiser, Idaho, for a puppy on the run called 
“Speed.” 

In the junior group the second prize of $20 went to 
Naomi Stewart, of St. Louis, Mich., for “Horus”; third 
prize of $15 to June Welch, of Santa Ana, Calif., for “Spitz 
Dog,” and 


fourth prize of $10 td Charlotte Gutzwiller, of 
Cincinnati, for “Decorative Lion.” Twenty-five honorable 
mention awards of from $5 to $15 also were given. 
Lindbergh is the hero of the exhibition in point of popu- 
larity with the young sculptors, who have represented him 
in seven or eight works. Lincoln and Roosevelt follow sec- 
ond and third. The elephant is the most popular animal, 


with the horse and dog close behind. 
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Preparation of Solid Alcohol Soap 
(Continued from Preceding Page) 
new substance is shown to consist of an aggregation of 
needle-like or thread-like elements which interlace with 
each other like felt. On broken pieces the frayed indi- 
vidual needles are often especially easily seen. 

Alcohol and soap combine in the new product, the melt- 
ing point of which is above the boiling point of the alcohol, 
so intimately that the separation of fluids no longer jn- 
fluences the commercial value. 

The new soaps when used hold the alcohol in firm com. 
bination, and in their lathering capacity and cleansing 
power are superior to the older soaps by 100 per cent. 

The invention is especially of great importance when 
the soap is sent to distant parts, since one is assured that 
the preparation reaches its destination perfectly unchanged 
and likewise continues to keep unchanged. 

Since fatty acids in the preparation of fats [the splitting 
—(Ed.)] are in a measure obtained as by-products in con- 
nection with the preparation of glycerine, its cost, since 
glycerine is very expensive and completely covers the ex- 
penses for the raw material, is comparatively slight, so 
that also by this circumstance the alcohol soaps prepared 
after the discovery come quite considerably cheaper than 
those which are obtained by the older known methods 
Further elements in the price reduction, as already men- 
tioned, are the facts that special apparatus is not neces- 
sary, that the work with alcohol under pressure jin closed 
vessels is agreeable, and that the shortening of the time 
results in a saving of fuel. 

In place of fatty acids the fats themselves may be 
used, however, this would signify a deterioration of the 
process; nevertheless this method of preparation is ex- 
pressly mentioned here, and the patent protection shall in- 
clude also this process. 

Claim for patent: A method for preparing solid alcohol 
soap for laundry, disinfection and medicinal use, in which 
the soap is first allowed to form from its constituent parts, 
characterized by the fact that the fatty acids and the 
alkali are dissolved separately in alcohol and then the two 
alcoholic solutions are mixed together. 





Madras Government's Soap Institute 


The Government of Madras has intimated that in future 
the Nerala Soap Institute, which is a state maintained or- 
ganization, shall be mainly concerned in providing training 
for apprentices in the methods of soap manufacture, although 
it will continue to be conducted on a commercial basis. 

The laboratory, which is attached to the Institute, is said 
to be of great material value in maintaining the high stand- 
ard of products which has already been attained by means 
of careful examination of raw materials and the finished 
product during the different stages of manufacture. Only 
recently, tests have been made of brands of borax soap made 
in India and Australia, also medicated soaps and shaving 
soaps, primarily with the view of ascertaining their in- 
gredients and thus utilizing this knowledge for the improve- 
ment of the Institute’s own products. 

The Madras Presidency offers a wide range of vegetable 
and fish oils which are suitable for the manufacture of soaps 
and allied products. There is also considerable scope for 
the efficient’ preparations for export of various essential oils. 





z 








or 
Sa 
as 


de 


n 











June, 1928 





AMERICAN PERFUMER & ESSENTIAL OrL REVIEW 277 


Bleaching of Fats for Soapmaking 


Chemical Treatment More Dangerous Than Physical Process— 
Various Methods are Fully Described and Compared 
by E. Richardson, B. Sc., B. A., A. TI. C. 


HEMICAL bleaching includes those processes which 
remove the color of the fat or oil by chemical con- 
version of the impurities into colorless or insoluble 
or volatile materials which can then be removed, if neces- 
sary, by settling, heating, or filtration. The bleaching 
agents which have been used include alkalies, chlorine, 
dehydrating agents, oxidizing agents and reducing agents. 
Chemical treatment is always a more dangerous process 
than physical bleaching, because of the ease with which 
the oil or fat can be injured by the materials used. The 
amount of bleaching agent employed should therefore be 
the minimum, and the reaction temperature should be kept 
as low as possible. In order to fulfill these conditions, the 
time of reaction will be as long as can conveniently be 
afforded. The usual practice is to stir the oil vigorously 
with a dilute aqueous solution of the bleaching agent. 


Alkali Bleaching 

Treatment with alkalies is especially suitable for coco- 
nut, cottonseed and sperm oils, which may contain-free fatty 
acids. The process is important when the oils are required 
jor edible purposes, but a very simple treatment of this type 
may suffice to render oils suitable for soap making. 

Caustic soda is the most usual alkali for this purpose. 
If sufficiently concentrated, caustic soda decomposes certain 
organic impurities, precipitates gums, prevents enzyme 
action, and neutralizes free fatty acids, producing a neutral 
soap which separates in flocks and takes mechanical impuri- 
ties down with it, or which dissolves in water, giving the 
water great moistening power and enabling it to wet and 
cleanse the oil. The objection to its use is that the neutral 
fat may be saponified, but this only takes place if the 
reaction temperature is too high. As a rule three layers are 
formed—neutral oil, soap-stock, and water. The middle 
layer of soap-stock usually contains emulsified neutral fat, 
which is a direct loss unless it is recovered. 

It is necessary to know the strength of caustic to use, 
and the amount. T. Andrews (J. S. C. J. 1926. (45) 972) 
points out that the free fatty acids calculated as oleic acid 
form the basis of calculation, but that an excess of alkali 
over the calculated figure is necessary, to remove the 
coloring matter and the gums. The exact amount is de- 
termined by laboratory experiments in which similar quan- 
tities of oil are treated under similar conditions with varying 
excesses of caustic soda solution of the same strength, 
e. g. 24° Twaddell. 

Considerable differences of opinion exist with regard to the 
strength of lye which should be used. Thus Andrews (ibid) 
states that in practice extremes from 18° Tw. to 30° Tw. 
are met with, E. T. Webb (Modern Soap and Glycerine 
Manufacture) gives the correct strength as 70° Tw., and 
Ubbelohde (Handbuch der Ole und Fette) as 8-10% 
(19°-24° Tw.) if dilute lye is used, and 30% (66° Tw.) 
when concentrated lye is used. Martin (Oils, Fats and 
Waxes, 1924) gives 74° Baumé, but this appears to be an 
error, 74° Tw. being probably intended. 


The stronger the lye, the less water it contains, and there- 
fore the harder the soap which it forms with the free fatty 
acids, and the more difficult it is to remove the soap from 
the pan. The amount of neutral oil saponified varies at 
constant temperature directly as the concentration of the 
lye. On the other hand, as the lye strength falls, the extent 
of emulsification increases, the separation into two layers is 
retarded, and both time and oil are lost. Weak lyes require 
a long time to effect bleaching and necessitate the provision 
of larger tanks. 

The temperature of treatment varies with the molecular 
weight of the fatty acids present, each oil having its most 
suitable temperature, usually in the neighborhood of 50° C. 

\mmonia neutralizes acids of all kinds, giving readily 
soluble soaps, precipitates gums and destroys enzyme action; 
but it assists the formation of stable emulsions, and is objec- 
tionable to the workers. It is used in Italy for the neutrali- 
Gaseous ammonia can be used in the 
absence of water, and does not lead to emulsification. It 


zation of olive oil. 


has the advantage that no water is formed during the reac- 
tion, as is the case when caustic soda is used, and any 
excess of ammonia may be boiled off. 

Alkali carbonates are cheaper than caustic, but tend to 
form a foam of carbon dioxide which may be difficult to 
handle. Various German patents have been taken out for 
the use of concentrated carbonate solutions and even for 
heating oil with sodium carbonate crystals, but there is no 
indication that these processes are in use on the large scale. 


Chlorine Bleaching 


The action of chlorine in bleaching is due to the liberation 
of “nascent” oxygen, formed by the decomposition of various 
unstable compounds which are formed between chlorine and 
water. The oxidizing power of the moist oxygen is very 
considerable, and may cause oxidation of the fat, or the 
chlorine itself may act directly on the fat. In practice it 
is found that a faint odor of chlorine tends to persist, and 
very careful washing out is needed. Chlorine bleaching is 
used for poor quality fats, such as benzine bone fat, which 
needs drastic treatment. 

The usual source of chlorine is bleaching powder, which 
is mixed intimately with the fat or oil and then treated 
with dilute acid to liberate its chlorine. Various other 
sources have been used—e. g., manganese dioxide and hydro- 
chloric acid for linseed oil (Chem. Rev. 1905 (12) 115), 
magnesium hypochlorite (Andreoli, Chem. Zeit. 1899 (23) 
958), sodium hypochlorite, and the electrolysis of chloride 
solutions. 

The bleaching powder is first stirred into a homogeneous 
paste with water, and then diluted with more water until 
one kilogram of powder is suspended in seven kilograms 
of water. This mixture is crutched into the fat at 30°-32° C. 
Hydrochloric acid is then run in slowly during 20-30 
minutes, and the whole stirred from one and a half to two 
hours. For every 100 kilograms of fat are added 10 kilo- 
grams of hot water, and the whole is brought to the boil 
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with direct steam and boiled for half an hour. After stand- 
ing for a sufficient time, the bleaching solution is drawn 
off and the oil washed and boiled up vigorously until all 
trace of chlorine has disappeared. 

Sulphur olive oils are also bleached with bleaching powder, 
but according to C. H. Keutgen (Seif. Fabr. 1915 (45) 909), 
the powder should not be added in a milk. He recommends 
stirring the powder with twelve times its weight of water 
and allowing to settle, only the clear solution being added 
to the oil. 

Webb (ibid p. 33), recommends that dark skin greases 
should be saponified and then grained with strong caustic. 
One hundredweight of bleaching powder is mixed with two 
hundredweights of cold water and treated with powdered 
sodium bicarbonate until no further precipitate is produced. 
20 Ibs. of this clear solution is added to every ton of oil in 
the pan, being introduced at the bottom, not thrown on the 
surface. After four hours’ standing the pan is boiled gently 
with open steam for half an hour, then boiled vigorously 
to remove the last trace of chlorine. The soap is then 
closed by the addition of water, and pumped to the soap 
boiling pan. 

Sulphuric Acid Bleaching 

Sulphuric acid refines oils and fats by combining with the 
water which they contain, causing the precipitation of dis- 
solved matter, by breaking emulsions and by decomposing 
soaps and emulsifying agents. The acid coagulates albumen 
and chars various other impurities by removing the elements 
of water from them. It also renders enzymes impotent. 
Sulphuric acid is largely used for the bleaching of bone 
fat and sewage fat, both of which contain much calcium, 
which the oil precipitates as calcium sulphate. 

Sulphuric acid has the disadvantage that if it is too 
strong or is applied for too long a period the fats are 
decomposed (the so-called “sulphuric acid saponification 
process”). Ubbelohde (Handbuch (1) 786) points out that 
the wash water normally contains a small quantity of decom- 
position products formed in this way, and if the bleaching 
is carried out badly, these products result in the presence 
of free fatty acid in the bleached oil, for the sulpho-fatty 
acids formed are decomposed by hot water into sulphuric 
acid and fatty acids. These last dissolve in the oil and 
not in the aqueous layer. A further disadvantage is that 
the color of an oil which has been attacked by sulphuric 
acid is dark and red, and cannot be removed by bleaching. 

The optimum strength of acid varies with each oil, and 
should be ascertained by experiment. If the acid is too 
concentrated, discoloration results, while if it is too dilute, 
emulsions are formed and the oil will not separate. 
Ubbelohde (ibid) recommends acid of 66° Baumé, and 
Webb (p. 35) confirms the use of concentrated acid. 

With regard to the quantity of acid to be used, Martin 
(Oils, Fats and Waxes, 1924) recommends two per cent 
of 66° Baumé acid, mixed with an equal volume of water, 
while Ubbelohde and Webb recommend one per cent of 
acid. The actual bleaching takes 30-60 minutes, and is 
followed by a settling period given by Ubbelohde as 1%4-5 
hours, by Webb as 1%-3 hours, and by Martin as 12-24 
hours. If the temperature is too high, the oil is attacked, 
while if it is too low, the albuminous matter is not 
destroyed. Again opinions differ, Ubbelohde recommending 

5°-20° C., Webb not more than 45° C., and Martin “less 


than 100° C.,” but it is to be noted that the temperature 


given by Martin refers to his diluted acid mixture, and 
not to the concentrated acids used by the other workers, 

The bleaching is effected in wooden or iron vats lined with 
lead, fitted with stirrers. The acid is added at once either 
in a thin stream or drop-wise, as later additions do not 
have the requisite effect. 

Free Oxygen 

Oxygen bleaches oils and fats either by destroying the 
coloring matter by complete oxidation to carbon dioxide 
and water, or by converting it into colorless leuco-com- 
pounds. Free oxygen, applied in the form of atmospheric 
air, has the advantage of cheapness over the dichromate 
and permanganate methods described below, and leaves no 
chrome liquors to contaminate the oil. On the other hand, 
in the case of low grade oils the process takes longer than 
the dichromate oxidation and is not so efficient. Air 
bleaching is much used for palm oil, and a good descrip- 
tion of the process is given by Josef Grosser (Seif. Zeit, 
1927. p. 318). 

The bleaching is carried out in iron pans with heating 
coils, fitted with a device for introducing compressed air, 
Grosser prefers a compressor to a steam injector not only 
because it is simpler, but also because it gives a better 
bleaching effect. Webb (loc. cit. p. 34) recommends that 
the air should be introduced through a straight perforated 
pipe fixed across the bottom of the pan. 

Grosser found by trial that palm oil cannot be bleached 
by air in an open pan, but air-tight apparatus is not neces- 
sary. It is sufficient to use a cover which gives a slight 
excess of air pressure. The literature (e. g. Ubbelohde (1) 
785, and Martin p. 79) states that the oil should be warmed 
to 100° C. before the air is blown in, but Grosser points 
out that some oils need a higher initial temperature than 
others, his opinion being that the temperature depends 
upon the quality of the oil. Oils with as much as fifty 
per cent of free fatty acids can be bleached, but never give 
so good a color as the better grades of oils. 

S. G. Sastry (Pharm. Jour. 1915, quoted in Seif. Zeit. 
1916, p. 328) found that 0.02 to 0.3% of the oxides and 
salts of iron, nickel, cobalt, lead or manganese catalysed 
air-bleaching, but the matter has not been carried further. 

Dichromate Bleaching 


Potassium dichromate with hydrochloric acid is usually 
used, because sodium dichromate, though cheaper, is de- 
liquescent and requires to be melted before use to free it 
from water. Hydrochloric acid gives a better bleach than 
sulphuric acid, perhaps because chlorine is liberated along 
with the oxygen when hydrochloric is used. The process 
is in use for sulphur oils, benzine bone grease and palm oil. 

The quantity of dichromate used varies from 0.5 to 3 
kilograms to every 100 kilograms of oil, and is dissolved 
in 3 to 8 times its weight of hot water. Sufficient acid is 
used to give a slight excess over the theoretical (about 3 
kilograms of hydrochloric acid, 20° Baumé). 

The oil is heated to the requisite temperature in a lead- 
lined vessel and the dichromate then added through a fine 
sprinkler, followed by the acid. The mixture is stirred 
until it resembles an emulsion, and the temperature rises 
5° to 10° C. The mixture becomes greenish and turbid 
as the dichromate is reduced. The process may take any- 
thing from fifteen minutes to two hours, according to the 
nature of the fats used. At the end of this period the 
temperature is gradually taken up to 100° C. with direct 
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steam, the mixture being subsequently allowed to stand so 
that the chromic chloride solution may be drained off, and 


the fats are then washed with hot water. 


Permanganate Bleaching 
Keutgen (Seif. Zeit. 1915 (45) 909) prefers potassium 
permanganate to dichromate for bleaching benzine bone 
grease. The method, time and temperature are the same 
as for dichromate. 
Every 100 kilograms of fat require 3-4 kilograms of per- 


manganate in 8-9 times its weight of water. Every kilogram 


of permanganate requires 2.5 kilograms of hydrochloric acid 
1° Baumé, diluted with its own volume of water. 


This process is also used for sulphur oils. 


Manganese Dioxide Bleaching 


Manganese dioxide reacts with sulphuric acid with 


liberation of free oxygen, and pyrolusite, which contains 
85-95% of manganese dioxide, has been used for bleaching. 
E. T. Webb states that “off-colored tallow may be more or 
less successfully bleached” in this way, but does not recom- 
mend it for tallow intended for toilet soap, although he 


gives no reason for this statement. 


Hydrogen Peroxide Bleaching 
Although Ubbelohde (Handbuch (1) 804) 


this reagent is too expensive for use with any except valu- 


states that 


able oils, considerable discussion has recently taken place 
use, and Stiepel (Seif. 


Zeit. 1926 (53) 291) has carried out extensive experiments 


with regard to the best strength to 


with sesame, arachis and sunflower oils and lard, tallow, 
bone fat and benzine bone fat. Stiepel showed that a certain 
degree of bleaching was obtained by the use of a given 
100% 


degree of bleaching remained the same whether the hydro 


proportion of hydrogen peroxide, and that this 
gen peroxide solution was actually applied as a 30% aqueous 
solution or as a 60% solution. In practice very dilute 
solutions are not serviceable, as they necessitate large pans. 

Bleaching only occurred when stirring was very efficient, 
so that an emulsion was formed, and if the mixtures were 
agitated so that both concentrations of hydrogen peroxide 
gave equally good emulsions, then under the same tempera- 
ture conditions the bleaching effects were identical. 

There is no danger of explosion when 30% hydrogen 
peroxide is used, because of the low temperature (at most 
50°-60° C.) which is necessary, and the small quantity 
needed (1-3% of the weight of oil). The material of the 
vessel influences the rate of reaction, and if iron, zine or 
copper is present, the oxygen is evolved so rapidly that much 
of it is lost. 

The bleaching is therefore best carried out in wood, stone- 
ware, aluminum or enamelled vessels. 


Bleaching with Metallic Peroxides 


Sodium peroxide, although dangerous with some kinds of 
organic matter, is occasionally used for very poor quality 
oils. The treatment is said to be satisfactory, although 
much foaming occurs. Burton 
in 1894 for a process in which the oil was bleached with 
1% of its weight of sodium peroxide, 80% sulphuric acid 
being also added to assist the reaction. 


A patent was taken out by F. 


Several patents 
have also been taken out for the use of barium peroxide 
with benzine bone fat. The fat is stirred with 2-3% of 
its weight of the reagent, and the temperature raised slowly 
to 90°-100° C, where it is kept for some hours. The barium 
is then precipitated by the slow addition of 600 grams of 
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60° Baumé sulphuric acid (diluted to 12° Baumé before 


use) to every kilogram of barium peroxide. 


Bleaching with Organic Peroxides 

Bleaching with organic peroxides such as benzoyl peroxide 
and acetone peroxide, was patented in D. R. P. 214,937. The 
important feature about these reagents is that they are 
soluble in oils, and therefore mix intimately with the oil 
or fat to be bleached, water being unnecessary. In this 
way no oil is lost in nigre, washings, etc. 

The material is a white, almost odorless powder, insoluble 
in water, but completely soluble in oil at 80° C. When 
warmed it decomposes readily into benzoic anhydride and 
free oxygen, finally forming benzoic acid, which is quite 
harmless to the oil but may if desired be volatilized away 
by blowing with steam. Only 0.1-0.2% is necessary to effect 
the bleaching. 

. until it is 
entirely dissolved, when the whole is heated to 95°-100° C. 


The powder is stirred into the oil at 70°-80° ¢ 


Bleaching is complete in 15-30 minutes or even less, leaving 
the fat quite clear from sediment. No possible loss can take 
place. If pre ferred, the oil can be heated by direct steam. 
Cottonseed, arachis, maize, olive, mustard and sesame oils 
bleach well, but with linseed oil the process cannot be used, 
as soaps made from the bleached linseed oil become red- 
Ludecke (Seif. Zeit. 1908, p. 1024) states that 


green sulphur oils are turned brown by this product and 


brown. K., 


give a pale brown soap lighter in tint than that obtained 
by using dichromate. Exposure to air and light for a few 
days makes this soap indistinguishable in color and odor 
from the best olive oil soap. 

\ recent German patent (See Seif. Zeit. 1927 (54) 454) 
points out that the presence of oxygen assists the bleaching 
action of organic peroxides, so that oils which were hitherto 
unbleachable can now be treated. The peroxide is dissolved 
in the oil, and either oxygen, ozonised oxygen, or simply 
air is blown through the mixture. 


Bleaching with Persulphates and Hydrosulphites 


No account of the chemical bleaching of oils for soap- 
making would be complete without mention of the use of 
Palidol (chiefly ammonium persulphate), Peroxol (potas- 
sium persulphate) and Blankit (sodium hydrosulphite), but 
as these reagents are usually applied to the oils after saponifi- 
cation, they will not be dealt with in detail here. It is the 
opinion of several authorities that it is more convenient 
to bleach the oils before saponification than to attempt to 
improve a dark-colored soap by the addition of a chemical 
reagent. 

An account of the use of Blankit and Pallidol by Bergo 
will be found in Seif. Zeit. 1908, pp. 725 and 1358, while 
Peroxol has been dealt with in Seif. Zeit. 1926 (53), pp. 
813, and 1927 (54) 430. 


Features in Other Sections 
Readers of the Soap Section will find much of value to 
them in the TrApE Notes, Patents and Trade Marks, Wash- 
ington Correspondence and other sections of this magazine. 
The advertising pages also contain much useful information 


for the soap manufacturer. 


The Quick and the Wed 


Eleven of the 20 children were boys. Fourteen are living 
and seven married.—San Francisco Bulletin. 








280 AMERICAN PERFUMER & ESSENTIAL OrL REVIEW 





Chemistry of the Kreis Reaction* 
by Dr. J. Pritzker and R. Jungkunz 

From an article by the authors “Concerning the Origin 
and Proof of the Deterioration of Fats and Oils’”* we take 
the following statements: 

The Kreis reaction, the progressive development of which 
we have described in detail in our publication, assumes a 
special position among the many color reactions for fats 
and oils, both in a practical and theoretical sense. As re- 
gards the beauty of color and its strength, the Kreis re- 
action compares favorably with the reaction of oil of sesame 
described by Baudouin, with which it also has in common 
the fact that it is very sensitive. However, it has been 
felt up to now that it is a large defect in our knowledge 
that its chemistry has remained unexplained. However, this 
did not prevent the use of the Kreis reaction for comparison 
in all the investigation of the rancidity of fats. 

It is to the credit of Powick to have studied experimentally 
and theoretically the development and the separate stages of 
this reaction, which has gained for it increased significance 
and interest, and has popularized it still further. Evidently 
as a result of this increased knowledge Powick in the last 
section of his article engages in interesting theoretical con- 
siderations concerning the possibility of the decomposition of 
fats, which are unfortunately clouded by the endeavor to 
obtain pure heptylaldehyde. Powick would even assign an 
especially high significance to the Kreis reaction, because 
with the increase of its strength, which is supposed to be 
indicated by the quantity of heptylaldehyde equivalent to 
epihydrinaldehyde ; namely, that substance which by Powick 
is made responsible for the rancidity of fats; in other words, 
the strength of the color reaction is supposed to run parallel 
to the strength of the odor. From one molecule of linolenic 
acid, e. g., the formation of several molecules of epihydrin- 
aldehyde is conceivable, without the formation of the same 
number of other aldehydes. 


From this results a good explanation for the fact that 
spoiled fats are met with which do not yield a good Kreis 
reaction, but which, as regards their odor, appear as yet far 
from being spoiled to this extent. Prof. Kreis, as inventor 
of the reaction, protests against the designation “rancidity 
reaction,’ and would designate it exclusively as “deteriora- 
tion reaction.” 
about a radical difference, but rather about a gradual dif- 


In our judgment the question here is not 


ference of the same process in which epihydrinaldehyde is 
formed now in greater quantity and again in smaller quan- 
tity. Powick himself admits such a possibility when he 
writes : 

“According to the same principle some molecules of oleic 
acid might be oxidized to compounds containing more than 
three double bonds, which in turn might give rise to corre- 
sponding peroxides and their cleavage products. The 
hypothesis in this way might be made to account for the 
presence in rancid fats not only, of the Cz aldehydes and 
acids, but of the whole series of saturated aldehydes and 
acids found by Scala, as well as for the presence of many 
other compounds not previously described.” 

By the foundation-laying determination of Powick, accord- 
ing to which epihydrinaldehyde is the body which determines 
the Kreis reaction, he confirms the previous assumption of a 
number of investigators that the issue of this investigation 
* From Seifens.-Ztg., Vol. 54, No. 50, Dec., 1927. 
4Zeitschr, f. Unters. d, Lebensmittel, 1927 [54], No. 3. 
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must be credited to aldehydes. Powick has further shown 
that the Kreis reaction takes place in two phases, in the 
first of which epihydrinaldehydeacetal is split off from alde- 
hyde, and this afterwards reacts with phloroglucin. 

From the investigations of Powick an explanation may 
also be derived for the question why the ordinary tests for 
aldehydes and ketones do not result in a parallelism with 
the Kreis reaction: the latter show only epihydrinaldehyde, 
while the customary aldehyde reactions may react with all 
the occurring aldehydes. In addition there is the possibility 
that occasionally from one molecule of oleic acid or linolenic 
acid several molecules of epihydrinaldehyde are capable ot 
being formed besides smaller quantities of other aldehydes, 

Powick assigns to glycerine also a certain role by admit- 
ting it for the formation of the acetal of epihydrinaldehyde. 
This also explains why oleic acid forms the body of de- 
terioration only very slowly while the esters of oleic acid. 
as we showed in case of the ethyl and methyl esters, were 
capable of forming it very quickly. Thus the investigations 
of Powick furnished us very satisfactory explanations for 
a series of phenomena when fats and oils become rancid, 

In conclusion the most essential results of Powick’s in- 
vestigation may be briefly and comprehensively stated: 

1. Asa result of direct tests the following compounds do 
not come under consideration : 

Acrolein 
Crotonic aldehyde 
Methylglyoxal 
Dihydroxyaceton 


Formic acid 
Acetic acid 
Butyric acid 


Acrylic acid 
Azelaic aldehyde 
Azelaic acid 
Capronic acid Formaldehyde 
Heptylic acid 
Nonylic acid 


Butylic aldehyde Oleic acid ozonide 
Heptylic aldehyde 

Caprylic acid Nonylic aldehyde 

Hydroxystearic 

acid 
Dihydroxystearic 

acid 
Diketostearic acid 

2. Glycerine and the unsaponifiable portions of fats and 
oils play no part in rancidity. 

3. The color which appears in the Kreis reaction was 
examined spectroscopically, and was found to be identical 
with that which occurs with acrolein, hydrogen peroxide and 
phloroglucin-hydrochloric acid. 

4. From the mixtures acrolein, hydrogen peroxide and 
hydrochloric acid colorations are obtained both with resorcin- 
benzol and with naphthoresorcin-ether, which were identical 
with those which under equal conditions were obtained from 
spoiled fats. 

5. Synthetically prepared epihydrinaldehyde-diethylacetal 
yielded a positive Kreis reaction, the coloration of which, 
when spectroscopically examined, agreed with that obtain- 
able from rancid fats. 

6. From epihydrinaldehyde-diethylacetal it was possible 
to prepare a red-colored phloroglucide of epihydrinaldehyde, 
which is easily soluble in glacial acetic acid and concentrated 
The hydrochloric acid solution is spec- 
troscopically identical with the solution which is obtained 
from spoiled fats in the Kreis reaction. 


hydrochloric acid. 


7. When fats become rancid there is presumably formed 
the glycerylacetal of the epipydrinaldehyde. Epihydrinalde- 
hydacetal is volatilized neither with water vapors nor in a 
vacuum. 


8. The volution of the Kreis reaction has to be conceived 
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in such a way that the epihydrinaldehyde is first formed from 
the acetal under the influence of hydrochloric acid, which 
with phloroglucin forms the red-colored condensation prod- 
uct, epihydrinaldehyde-phloroglucide. 

9 An hypothesis regarding the chemistry of rancidity is 
illuminated by the possibility of the formation of epihydrin- 
aldehyde by autoxidation of oleic acid. In addition to this 
the formation of other aldehydes such as have been observed 
by other investigators in rancid fats and oils is not excluded. 


Machine for Preparing Soap Flakes by Circulating Knife 
(D.R.P. 454082 v. 30. III. 1926. Simon A.-G. in Noessen 
Sa.) In the machines known for preparing soap flakes 
by circulating knives, against which a bar of soap is guided 
and pressed by its own weight, the so-called soap-planing 
machines, the planing knives are fastened on a newly in- 
vented disk carried around by a horizontal roller (or 
cylinder), in such a way that they project from slits 
arranged radially on this disk. These known soap planing 
machines suffer from the defect that chips thinner than 
0.5 mm. cannot be cut with the disks which carry the knives, 
because, if the knives project less than 0.5 mm. from the 
radial slits of the disk the soap becomes clogged on their 
edge. A further disadvantage arising from the disks 
equipped with knives projecting from them is that by 
lessening the ascertained speeds, the upper limit of which 
lies at about 500 revolutions per minute, the soap gums 
up the surface of the disk, a circumstance which likewise 
prevents the preparation of thin soap flakes. The invention 
accomplishes the removal of the above named difficulties, 
that is the construction of a machine by which it is possible 
to make extra thin flakes of a thickness of .01-.05 mm., 
and the number of revolutions of the knives can be increased 
to 4,000 and over per minute without disturbing the manu- 
facture of the flakes. As a consequence of the invention 
this is accomplished chiefly by the fact that the circulating 
knives are freely rotating, that is are knives that cut into 
the bars independently of their neighbors, not by the action 
of the weight of the bar of soap, but by a feeding con- 
trivance the bar is forced against the cutting knife. 

Patent claims: 1. A machine for preparing soap flakes 
by rotating knives against which is directed a bar of soap, 
characterized by the fact that the rotating knives are 
freely rotating cutting knives, and that the one or more 
bars of soap are by a pushing mechanism forced against 
the cutting knives, 

2. A machine according to claim 1, characterized by the 
fact that the forward motion of the slide which carries 
the bar of soap against the circulating feeding knife is 
connected with the feeding cylinder by means of a con- 
version system of cogwheels fitting into the changing wheels. 


Preparation of Vitamin-Containing Fats 

(French Patent 613,560). Vitamin-containing raw ma- 
terials have for the most part a disagreeable odor and 
taste. If they are directly treated with deodorising agents 
and the like, the vitamins are at least in part decomposed. 
This trouble is avoided if the vitamin-containing raw ma- 
terials are first dissolved in the fats which it is intended 
to make vitamin-containing, and these are then treated 
with deodorising agents and the like, e. g., with a solution 
of calcium chloride, by exclusion of oxygen (air). The 


fat body protects the vitamins against decomposition.— 
Chem,-Z tg, 
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Features of Soap Materials Market 
(Continued from Next Page) 
palm oils here are very small, but consumers all seem to be 
well taken care of with shipments arriving from Europe. 
Spot and early deliveries of olive oil foots are still com- 
manding a premium over future shipments. 
A. H. Horner. 


INDUSTRIAL CHEMICALS 


Running into the warmer weather, the situation in the 
alkali group is hardly as good as it was a short time ago. 
There has been no unusual happening, but the usual sum- 
mer slump in consumption is beginning to have its effect 
upon the market. Curtailment of output is not anticipated 
and there has been some talk in the market of shading of 
prices on caustic soda. However, to date, the schedule is 
maintained with no great difficulty and there is evidence 
that no unusual surplus will be allowed to come into the 
market in such a way as to cause trouble. Contract de- 
liveries are fair, but they are by no means as heavy as they 
might be. 

Other chemicals continue along quiet lines with little 
Prices are maintained by first 
hands and there are not a great many resale parcels reach- 
ing the market. Imported goods are unable to compete 
with domestic at lower prices than those currently estab- 
lished and the result is a stable and quite satisfactory mar- 


large business in evidence. 


ket, although profits on neither imported nor domestic goods 
are as large as some would like to see them. 


Other Soap Materials 


It is anticipated that the organization of a naval stores 
marketing corporation as reported in the Trade Note Sec- 
tion of this issue may have some bearing on the future of 
rosin prices by creating a more stable and _ satisfactory 
market at such times as the present when surplus produc- 
tion interferes to some extent with price conditions and also 
at times of shortage or heavy demand. Such a situation 
will be of unquestioned benefit to both the naval stores trade 
Market conditions at the 


Heavy 


and the consuming industries. 
moment are only fairly satisfactory to the sellers. 
receipts at Southern ports have not been matched by simi- 
lar sales and shipments and the export demand is still 
should _ be. hi 


Buying by the soap industry has been light and the new 


lighter than it Prices are slightly gher. 
flare for lacquers has hurt sales in the paint and varnish 
trade materially. Other soap materials have been gen- 
erally steady and without feature during the month. 


Determination of the Iodine Number in Water Solutions 
of Oils 

A. Fialkov (Ukr. Ch. J., 2, 139, 1926).—Prepare an 

emulsion of the oil by mixing it with half its weight of 

Then add 10 cc. of water, 

at first drop by drop, the emulsion is well mixed and finally 


gum arabic and 2 drops of water. 


the mixture is transferred to a flask with ground stopper. 
\fter adding 20 cc. half normal of iodine solution in potas- 
sium iodide the solution is diluted to 200-250 cc, is shaken 
again and after 5 minutes is titrated with tenth normal 
sodium hyposulfite, in presence of starch as indicator. A 
blank test is carried out at the same time. The iodine 
number obtained for different oils, castor oil, linseed oil, 
codliver oil, cotton seed oil, agree well with the indices 
obtained by the method of Huebl. 
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MARKET REVIEW ON TALLOW, ETC. 


TALLOW 


the last review the activity in the tallow market 


has slowly and gradually abated until the present shows, at 
there 


Since 


least on the surface, a quiet aspect. Nevertheless, 


has been enough trading, particularly of an under-cover 


nature, to 
Although the 
84c per pound loose f. o. b. seller’s plant, the recession has 


prevent any surplus of supplies accumulating. 


price of City Extra tallow has dropped to 
been gradual with apparent firmness at each new level. It 
was only this week that the official price was established at 
8%4c and now with available supplies bought up and a good 
the renderers have now set 


demand at this level, some of 


their price up to 8%c. Fancy tallow is quoted at &5¢gc to 
834c per pound loose New York. 
The 


steady, better even than that for tallow. 


demand for greases during the period has been 


House grease of 
the best quality was sold last at 75¢c per pound loose f. o. b. 
Yellow 
Brown grease at 634¢ to 7c 


Middle 


The price of Prime Packers’ tallow is 8! 


producer’s plant. grease is saleable at 7'%4c. to 


7! at > 

The 
activity. 
that 


steady 


ce Chi- 


Western market has shown a fairly 


40-40 stock 7c FE. H. Frey. 


for 


cago; 


GLYCERINE 
Since our review of May 9 there has been little change 
market 


bulk, and while the volume of business has 


in the glycerine Chemically pure has remained at 
15c¢ per Ib., in 
satisfactory. Dynamite 


per Ib., so that it is 


not been large, it has been fairly 


glycerine has advanced another ‘Yc 


today 1'%c per Ib. above the low point reached two or three 
months ago. Crude glycerine is in better demand, and prices 


are fractionally higher than they were a month ago.’ There 


is a firmer tone in the market, which is but natural, as we 
approach the turn of the half-year, for after that time some 
indications of what will be doing in the way of anti-freeze 


will be shown. The outlook does not, to our minds, present 


any strong encouragement for materially higher prices, but, 
on the other hand, something slightly better than those rul- 


vuld 


where the substitute can only affect it sentimen- 


ing today wi not be unreasonable. Glycerine is at a 


point now, 


tally, and that, in the prospective, for it will probably be 


next before any reduction in the price of glycol, can 
be radical en 
This opinion 

ng 


in the situation, which have not yet asserted 


become effective W. A 


year 
ugh to compete effectively against glycerine. 
is subject to some modification, if some factors 
themselves, 
STOPFORD. 
VEGETABLE OILS 

Following a slight decline in the Philippine copra market, 
off lb. 


brought out some rather heavy purchases by soap 


the price of coconut oil went about Mc and _ this 


makers 
both nearby and forward deliveries. Im- 


and refiners, for 


porters now trying to maintain 
New York and 8c Ib. 


sellers’ tanks for June-December shipment, 


and domestic crushers are 


the coconut oil market at 8%c Ib 
Pacific Coast 
but consumers wl 
1, 


10 have yet to cover their future require- 


ments are hesitating and in some directions lower prices are 
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expected. However, bids at Yc lb. lower than the prices 
mentioned have been tried out but without success and the 
general feeling expressed by importers is that unless copra 
becomes more abundant, it is not likely that coconut oil will 
remain at its present level very long. 

Moreover, it is pointed out from figures just available 
that the exports of coconut oil and copra from the Philip- 
pines during the first four months of this year were consid- 
erably less than they were for the same period last year. 

Palm kernel oil has also been fairly active recently, hay- 
ing been available in large quantities just a shade below the 
price of coconut oil. Both soapers and refiners are showing 
a marked increase of interest in this oil and many large 
consumers are now using either palm kernel oil or coconut 
Palm oils, both hards and 
softs, have been in good demand here and the market abroad 


Stocks of 


oil, depending upon the price. 


continues steady to firm for future shipments. 


(Continued on Preceding Page) 


SOAP MATERIALS 
Tallow and Grease 


York, Extra 83¢c. Edible, New York, 9%¢. 
New York, 7¥%c. White grease, New 


Tallow, New 
Yellow grease, 
York, 7c. 

Rosin, New York, June 15, 
9.10) 
9.25 
9.40 
9.65 
9.65 
9.65 


1928 : 


Common to good 


Starch, pearl, per 100 Ibs. 
Starch, powdered, per 100 Ibs. 
Stearic acid, single pressed, per Ib. 
Stearic acid, double pressed, per Ib. 
Stearic acid, triple pressed, per lb. 
Glycerine, C. P., per Ib. 

Dynamite 

Soap, lye, crude 80 per cent, loose per Ib. 


Saponification, per lb. 0834 @ 


Coconut, edible, per Ib. 

Coconut, Ceylon, Dom. per Ib. 
Palm, Lagos, per lb. 

Palm, Niger, per lb. 

Palm kernel, per |b. 

Cotton, crude, per lb., f. 0. b., 
Cotton, refined, per Ib. New York 
Soya bean, per 

Corn, crude, per lb. 

Castor, No. 1, per lb. 

Castor, No. 3, per Ib. 

Peanut, crude, per Ib. . 

Peanut, refined, per Ib. 

Olive, denatured, per gal. 

Olive foots, prime green, per lb. .. 10 @ 


.0974@ 
09Y,@ 
08 @ 
.07%4@ 
09 @ 
09 @ 
104@ 
134%@ 
10 @ 
133 3(@ 
134@ 
12 @ 
13! 6@ 


25 @ 


Chemicals 


1.37 @ 
2.90 @ 


Soda ash, 58 per cent, per 100 Ibs. 

Soda, Caustic, 76 per cent, 10 Ibs. 
Potash, Caustic 88@92 per cent, per 
Potash, Carbonate, 80@85 per cent, per Ib. 


is ee 


074% @ 07% 


0534@ 05% 
15.00 @24.00 
10.50 @11.00 
15.00 @16,.00 
031%4@ 03% 
03 @ 03% 
061%4@. 06% 


Sulphuric acid, 60 degrees, per ton 
Sulphuric acid, 66 degrees, per ton 
Borax, crystals, per lb. 

Borax, granular, per Ib. 

Zinc oxide, American, lead free, per Ib. 











